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NOW 


MORE THAN EVER 
IS THE TIME TO 


‘ re) 
pit : 
a re) 
CAB/NDA 


Libolo 
Am boim 


P AMBOIM 
NOVO REOONDO 


L08/TO 
BENGUELA 


THEY ARE SWEET AND THEY WILL 
BRING DOWN THE COST OF YOUR BLENDS 





JUNTA DE mpg 
00 CAFE 


Heod Head O / 
cod 1/188 us Augusta 27 Lisbon Portugal 


Branches: Cabo Verde « S Tomé e Angola 





1 Roasters find 


Regiona : 
in their own modern 


Coffee - Roasting plants 
the best assurance 
of business success. 


Coffee-roasting plant recently 
installed by Geo. F. Hellick 
Coffee Co., Easton, Pa. 
Daily capacity in excess of 
10,000 Ib., roasted weight. 


CONTROL of your blends, your roast and your grinds is the top secret 
of a successful coffee business. Proper control of these factors can be 
realized only by having them always under your eye—in your own plant. 
The last few years have brought success to many regional roasters—for 
which much credit must be given to their efficient modern plants. 
From coast to coast in the U. S. A, and in numerous countries 
abroad, installations of BURNS individually-engineered coffee-roasting 
plants have made possible this complete, precision control. At a cost 
which affords unmatched economy!—both from the standpoint of modest 


investment and in low operating costs. 


BURNS Coffee Roasting Plant 2301, he illustrated with 8-Roll Gran 
tor and Green Coffee Cleaner added, 1s eX: le of the BURNS ‘one 


n-operated” plants, where t 


The plant practically runs itself 


s No. 23 Thermalo Batct 


Our bulletin AZ2 discusses the modern functions of regional coffee- 
roasting plants, their advantages, and the business-making opportunities 


they provide. Write for copies. 


ciel ABbEZ Buses 2 Sons, Inc. 


simece AGEN ECCEGD '** 


e/ £: MANUFACTURERS OF EQUIPAIENT FOR COFFEE ROASTING + TEA BLENDING +. TESTING 
eA SAMPLES OF TEA AND COFFEE « ROASTING COCOA BEANS * MAKING PEANUT BUTTER 


Lith AVENUE AT 43rd STREET . NEW YORK 18, N. Y¥. 
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GAYLORD product protection 
is customer PROTEC 


MAYBE YOU HEAR FROM YOUR CUSTOMER who receives slightly 
damaged merchandise and can make an adjustment with which 
he is satisfied. But how many customers fail to mention this 
annoyance and harbor ill will toward you that may leave the 
door open to your competitors? 


SLIGHTLY DAMAGED MERCHANDISE can, and often 
does, create just as much ill will with customers as 
merchandise damaged to the extent that a ciaim is 


justified. 


BE SURE YOUR PACKAGE IS RIGHT for Your Product save your customer 


for yourself by delivering merchandise factory-fresh in Gaylord Boxes. 


CORRUGATED AND SOLID FIBRE BOXES + FOLDING CARTONS 
ALTIES 


KRAFT BAGS AND SACKS + KRAFT PAPER AND SPECIAL 


GAYLORD CONTAINER CORPORATION 


General Offices: ST. LOUIS 


New York + Chicago * San Francisco + Atlanta * New Orleans + Jersey City * Seattle + Indionapolis 


Houston * Los Angeles * Oakland + Minneapolis + Detroit » Columbus + Fort Worth + Tampa * Dallas 
Cincinnati «+ Des Moines * Oklahoma City « Greenville + Portland « St. Louis * San Antonio * Memphis 
Konsas City + Bogalusa + Milwaukee » Chattanooga * Weslaco » New Haven * Appleton + Hickory 


Greensboro + Sumter + Jackson + Miami * Omaha + Mobile + Philadelphio + Little Rock * Charlotte 





OVER 900% MORE PROFIT PER POUND 


WHEN YOU PACK Your 


in Steepolataz: COFFEE BAGS 


Time now for you to join the rapidly 
growing list of coffee companies who 
are packing their coffee in Steepolator 
Coffee Bags. (To date, nearly 100 
companies throughout the United 
States and Canada are either marketing 
or testing their blend in these bags.) 
Time now for you too to hitch your 
coffee sales and profits to the brightest 
star in the coffee sky. 


“SALES MA 20 bags in 
BAGS" SAYS WORLD FAMOUS S. S. PIERCE @ vacuum 
COMPANY. Over 30 cases of Red Label : sealed jer. 
Steepolctor Coffee Bags were sold from this 7 
window display in their beautiful new 
Chestnut Hill Store. This store alone has 
sold over 100 cases since it opened. Now 
S$. S. Pierce ships Red Label Steepolator 
Coffee Bags from their New England head- 
quarters to exclusive outlets as far away 
as Dallas, Texas. 


Y _ A \- 
Heres whf CONSUMERS DEMAND Sfeeya, COFFEE BAGS 


Quick, convenient Steepolator Coffee Bags — multiple-piece pots to wash! Each cup steeped to indi- 
used just like tea bags — contain 100% pure ground vidual taste! And a cup of coffee trewed the Steepo- 











coffee. Not a concentrate, not a soluble, they are 
the only way to make rich, full bodied coffee right in 
the cup with real pot-brewed flavor and aroma. No 
wasteful measuring! No loose, messy grounds! No 


lator way costs the average consumer no more than 
a cup made in conventional coffee pots. Surveys show 
that over 80% of coffee drinkers want their favorite 
brand of coffee packed in Steepolator Bags. 








Write today for information on how your coffee can be ground and 
packaged under your brand name in Steepolator Coffee Bags. 


MIO MEE GOLFLFLSLSCS ine. 


123 NEWBURY STREET 


DECEMBER, 1950 


BOSTON 16, MASSACHUSETTS 


























I. It’s not enough just to show a ... You've got to tell her how 
woman a new vacuum cleaner... much easier it will make house- 
cleaning for her! 


























3. It’s not enough just to tell a 4. ... You've got to tell her how 
woman your coffee is ‘“‘vacuum vacuum packing makes a better 
packed” cup of coffee for her family! 


Tell your prospective customers that from enemy air by packing it under 
vacuum packing coffee in cans is the sure vacuum in cans by Canco! Use it as a big 
vay of retaining its fresh flavor plus in your advertising—tell your cus- 

For flavor is your coffee’s most pre tomers the whole story behind the words 


cous qu ilitv. Protect vour coffee’s flavor vacuum pac ked in cans”"! 





“AMERICAN 


Keep your flavor! Keep your cvstomets / CAN 
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Some use Christmas bells... 


a 


Some use 4 fat Santa Claus P 

Round , red, and jolly... But our wish takes all of them, 
See? They're all here - 
To say... 


Mupey CHRISTMAS! 
iis Goon next 08 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC., 601 West 26th Street, New York 1, N.Y 
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To all our friends 
A VERY MERRY CHRISTMAS 


and 


A SUCCESSFUL NEW YEAR 


THE GREAT ray & PACTEIG THA C0. 
BRAZIL and COLOMBIA hv the MERICLY COFFEE CORP 












































Holiday Greetings to the Coffee Trade 


Comision De Defensa Del Cate v Del Cacao 
P oO BOX 193 CIUDAD TRUJILLO D S D., REPUBLICA DOMINICANA 





Best Wishes 
to the Coffee Trade 


for 


A Hlerry Christmas 


from 


Cia. Agricola PAES DE BARROS 814 - Capaba 


ANDRADE FERNANDES & Cia. Ltda 552 - Camafer A. M. PARREIRA & Cia. Ltda 793 - Ampar 


Comercial ANTONIO PEREZ S. A 1185 - Canpesa Companhia PRADO CHAVES Exportadora 86 - Pracha 


., Com. e Exp. 


oe mepeenpeme eyerbeoninte PMD Sage CTR AINE RANI 
SE) 1 LIRA tyre? vain tare tet tle nt * 


pene Ten 


MILLON, BARRIONUEVO S. A. - Com. e Exp 1035 - Milbar Sociedade SUL AMERICANA Expostadora Ltda. 760 - Su!amex 
Casa Exportadora NAUMANN, GEPP, S. A 22 - Orectic TOLEDO ARRUDA - Com. e Exp. S. A 1.142 Toarruda 


NIOAC & Cia. Ltda 186 Monica VIDIGAL PRADO, Com. e Exp. S.A 453 - Vidigal 








The AM-DU-CO ‘= MILLS 


WITH G-E CONDENSER MOTORS AND tli fcttac APPROVAL 


CRINDMASTER 


FOR YOUR 
RETAIL 
GROCER 
ACCOUNTS 

















DESIGNED TO 
SELL AS WELL 
AS GRIND 


COFFEE 





*OUR LIST OF STEADY 
CUSTOMERS IS TRULY 
A "WHO'S WHO” OF 
| THE COFFEE INDUSTRY FOR YOUR 
INSTITUTIONAL 
TRADE 


Readily set to grind either for 
vacuum or urn brewing. High 
polished metal finish. Grinds 
1/2 Ibs. per minute. Also fur- 
nished with separate measur- 
ing cup for bulk packing. 








Designed specifically for 
Cup Testing. Cleans itself 
after each sample. Ro-Tap 
analysis 6.4% on #20, 
29.4% on #28 and 64.2% 


ADVERTISING + | ne 00 cee. 
MATERIAL 


AMERICAN DUPLEX CO., 815-27 W. Market St., Louisville 2, Ky. 
Manufacturers of Electric Coffee Mills exclusively 
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YOURS for the asking 


The booklet sted below cont pectal- 
ized, detailed informati 
ject This literature 


asking. Merely fill out t 


8 COLOMBIAN COFFEE MAP AND 
BOOKLET 

Wall Map showing coffee districts, num 
ber of trees, highways, railways, cableways, 
and various statistical information (Ask for 
14-A). Revised pocket-size booklet “The 
Land of Coffee” including a section ¢ 
The How and Why of a Good Cup 
Coffee Available from the National 
eration of Coffee Growers of Colon 
120 Wall St.. New York 


9 FLAVOR SELECTOI 

A handy Flavor Selector and Cost Cal 
culator for the use of flavoring manufac 
turers. Also Catalog and Price List cover 
ing the complete 
concentrates and flavor materials. F 


Bros., Inc., 76 Ninth -Ave., New Yor 


10 REGIONAL ROASTING PLANT 
“The Case for the Regional Roasting 
Plant” is the title of a new four-page, 
two-color folder issued by Jabez Burns & 
Sons, Inc., 11th Avenue at 43rd Street 
New York 18, N. Y The folder dis 
cusses the advantages of plant decentrali 
zation in the coffee field describes the 
various types of regional roasting 
which can be set up to meet different 
needs—from the one-man-operated 
to the three-unit roaster battery ig 
1] SEALING 
This litt 
rugated and solid fiber containers 
chapter 1. Adhesives—Hand Sealing and 
Automatic Sealing; 2. Gummed Paper Tape; 
3. Metal Stitches and Staples; 4. Metal 
Straps or Wire. The 36-page book is avail 
able free from the Robert Gair Co., Inc 
155 East 44th Street, New York 17, N. Y 


range of essential 


rEXTBOOK 
e textbook on the sealing of 


12 FILLING AND PACKAGIN( 
r Silex ground and fe 
ce é e, also for whole bean 
coffee Filling machines, c: 
scaling machines, bag and 


and sealers, Cellophane and p 


MACHINERY 


aging machines. Special bulletins 
nent. Stokes and Sn 


Frankford, Philade 


ype of equipr 
Department S$ 
Pa 
13 COFFEE TEA, TEA BALLS 
ING SERVICE 
ples of 


RANT COFFEE SERVICE 
16-page atalog gives con 
itions and prices on coffee 


tels and 


SPICE MILL PUBLISHING 
106 Water St., New York 5, 
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More coffee volume ahead 13 
A review of the coffee sessions 
at Canada’s recent convention 
Conditions never stay put 
Practical suggestions on plant 
improvement for the coffee packer 
A young U.S. coffee man in Brazil 
The last half of Warren Emmer- 
ling’s stimulating report 
Wason’s coffee “firsts” 
A Northwest coffee packer 
pioneers as he expands 
Atwood Coffee uses new ad approach 
Pooling of coffee science 
Standard set for Colombian coffee 
Forecasts drop in world coffee 


21 
23 
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Coffee stocks, imports 
Canada’s tea program for 1951 
Radio will spearhead bigger, 
stronger drive in coming year 
The outlook for tea today 
From ITMEB, a detailed survey 
of the world’s supply, demand 
What of the tea bag? 
It's sweeping Canada, too, 
according to national surveys 
The “tea partners’ story 
How 1950's biggest tea event 
came into being in the U. S. 


Chicago 


Santos 


San Francisco — Mark M 


India, Ceylon limit U.K. quantities 
Durkee’s first 100 years 
This leading food firm 
began a century ago 
The sense of taste 
Last of three articles 
on the basis of flavor 
The “pressure pack” 
Chase @ Sanborn’s new coffee 
package, focus of big drive 


Departments 


Marketing 

Crops and countries 
Out of the grinder 
On the menu 
Coffee in Europe 
Ship sailings 
Editorials 

The coffee outlook 
Tea movements 
Lewis—Tea leaves 
Packettes 


News from key 


cities 


New Orleans Ww 
Mexico 


Rio de Janeiro ymMpA f Rua 


Pioneer Publication in Coffee, Tea, Spice, Flavor 








J heard the bells 
on Christmas day 

Their old, familiar 
carols play 

And wild and sweet 
She words repeat 

Of peace on earth, 
goud aill lo men 


ong fell 
ongfe ow 


lloliday Greetings 
nd 
Best Wishes 
lor (951 


Ruffner, McDowell & Burch 


INCORPORATED 


SAN FRANCISCO CHICAGO NEW ORLEANS NEW YORK 
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Canada’s Tea and Coffee Association hears 


optimistic predictions for next three 


years at recent annual convention 


More coffee volume 


ahead for U. S., Canada 


Marked increases in coffee sales will be seen in the next 
This 
prediction was made at the third annual convention of the 
Tea and Coffee Association of Canada by W. F. Williamson, 
executive vice president of the National Coffee Association 
of the USS. 

The held at 
the Seigniory Club, Quebec, 
elected Trevor Arkell, of Na 
Ltd., 
the coming 
pe st Mr. Ar 
Roy Bain, of 
Parker's Tea Co 


three years both in Canada and in the United States. 


convention, 


bob Foods, Vancouver, 
president for 
year In this 
kell succeeds 
Mother 
Toronto 


Named to the association's 


board of directors were: R. 
B. Brenan, G. E. Barbour 
Co., Ltd., Saint John, N. B 
Rene Duclos, S$. H. Ewing, Ltd., Montreal; Frank Arnold 
Blue Ribbon, Ltd., Toronto: H. M. O'Donnell, Blue Rib 
bon, Ltd., Winnipeg; and E. J. King, the W. H. Malkin 
Co.. Ltd 

The following were re-elected to the board: J. B. Danger 
field, Hudson's Bay House, Winnipeg; Mr. Bain; D. W 
Wallace, Standard Brands, Ltd., Montreal, and W. H. ¢ 
Schwa:tz, W. H. Schwartz & Sons, Ltd., Halifax  } 
Badden, of Hardy and Badden, was re-elected secretary 

The 


than 150, was officially opened at 


ee 


Trevor Arkell 


convention, which saw a record attendance of more 
luncheon by the retiring 
president, Roy Bain, followed by an informative and highly 
Mrs. W. R. Walton, Jr., 


the Canadian Association of Consumers 


interesting address by national 


presid nt of 
Social program 


The 


entertainment, 


three day business sessions were interspersed with 
The 


heard an after-dinner address by Horace H. Greenfield, vice 


dancing and door prizes gathering 
president in charge of sales and advertising for the Ford 
Motor Co. of Canada, Ltd 

The cottee chaired by Mr. Arkell, was sparked 
by addresses by Mr. Williamson; Jacob Rosenthal, director 
of merchandising and research, Donahue & Coe., Inc., New 
Yo-k City; and Roberto Aguilar, member of the executive 
committee of the Pan-American Coffee Bureau 


R. J. Macdougall of the Salada Tea Co. of Canada 


session, 


Ltd., 
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told delegates of his recent trip to Ceylon, followed by a 
talk on the outlook for tea today by Antony Tasker. organ 
izing director of the International Tea Market Expansion 
Board, Ltd. 
Robert Compton, executive vice president of the Tea As- 
sociation of the U.S.A., J. F. Graydon, president of Canadian 
Ltd., and R. C. Baker, of the Baker Advertising 
Agency, who presented the Canadian Tea Bureau's “Pro 
gram for Tea—1951. 
the debut of the 


Other speakers during the tea session were 


Fac ts, 


The tea session was concluded with 
film The Trials of 
a new approach to the restaurant problem. The 


Ltd 2 


Bureau's new slide 
Tessie : 
chairman was R. B. Brenan, of the G. I 
Saint John 


Barbour Co., 


Merchandising 


The convention was brought to a close by a general session 
William 


president of Dominion Stores, Ltd., spoke on mer- 


on merchandising, advertising and packaging. J 
H yrsey 
chandising. Alex Miller, president of the Canadian Associ 
aton of Advertising Agencies, discussed advertising, and 
Charles R. Cornell, editor of Canadian Packaging talked on 
packaging. 

Although presented with a heavy business schedule, deic 
gates found time to relax and take advantage of the Seig 
niory Club's many recreational facilities 
merchants to fol 


Mr. Williamson advised the Canadian 


lcw the policy of the U.S. trade in tying roasted coffee prices 
closely 

While present high prices of green coffee would halt the 
years, Mr 


Williamson pre licted that increasing coffee production would 


to the cost of green coffec 


} 1 
idy increase in tonnage scen in the last few 


bring the cost to the consumer down sufficiently to avoid 
real 


onsumer promptly, 


lamig All such reductions should be passed to the 


he said 


The market for increased sales would be found in 
ng consumer satisfaction brought about by better roasting, 


increas 


blending and brewing methods, Mr. Williamson pointed out 
This was true because the practical limit of new users had 
been reached United States 
Canada 
Ne rly 


so to 


in the and soon would be in 


drinks coffee now,” he said They 


satisfy a deep-seated physical need. It 


everyone 
is because 
this universal need for the warmth and stimulation of 
a solid bedrock of demand which noth- 


The 


ut our sales 


that we have 


an change except an absolute failure of supply 


cup we will sell the consumer, regardless, | 





Conditions never stay put in the 


Periodic coffee plant check-ups can smooth out production kinks 
and save money. Here are practical ideas on material 


handling, storage, distribution systems 


By PAYSON MACKAYE, Secretary 
Jabez Burns & Sons, Inc. 


Conditions in the coffee business never stay put. You CASE 1—Simplify your procedure, to save time and 
know what happens constantly inside the plant, for example space, in transferring roasted coffee to bins; from bins to 
Change in blends in the number of brands fluctu- grinders; from grinders to packing room 
of individual brand output CASE 2—Make certain equipment changes to cut power 


bills 
t 


CASE 3-—Improve the uniformity of your roasted product, 


tions 
At least minor plant adjustments should be made, every 


so often, to meet these changing conditions and the shift 
by means of a modified process technique 


ing or growing loads. Otherwise production often inper 
CASE 4—-Change your method of green coffee handling, 


eptibly loses efficiency, you find yourself getting in your 
own way—and plant operation suffers to better synchronize with present roaster operation—and to 
dec rease Cost. 

CASE 5S—A faster roast can be obtained, with full de 
velopment and better appearance 

CASE 6—Your grinding department operations can be 
mproved, so that the quality standards set by your roasts 


It's better business, and much less expensive, to have en 
gineering check-ups made periodically in order to maintain 
a smoothly running plant at high-level ethciency. On such 
plant ethciency depend productive capacity, quality of out 
put, and production cost—all of which obviously influence 


profit-and-loss, They are significant not only from the man will be better conserved in the finished ground product 


ufacturing standpoint, but they also affect a packer’s sales Sometimes the changed conditions may suggest that certain 

position and net income packers can save money and put their production on a more 

ethcient basis by substituting continuous roasting for the 
Where inefficiency creeps in batch method employed 

Plant inefficiency generally is caused by changing require If you have a doubt on any point, it’s a good plan to dis 


: \ ; 
ments of business, the market, etc.—and, in consequence, by — C4SS the matter with a Burns engineer, And, by all means, 


the obsolescence of equipment, method or layout. To put schedule a thorough plant check-up at regular intervals 


i the other way, plant efficiency is maintained by frequent 4 at least once every year 


inalysis of market and merchandising requirements and by Some change in plant layout is found advisable in a sur 
making promptly any plant adjustments necessary to meet 
them 
This over-all job of plant adaptation or adjustment som« 
ted because production men become wholly 
with primary equipment, such as roasters, cool 
vrinders, green cotfee cleaners, and blenders 
its are made by (a) synchronizing the 
us process units (b) process speed ups; 
the work-flow so that the entire plant 
gle machine; (d) a closer approach to 


on, under which a plant almost runs 


MAaKC 
equipment itselt 


More ofter however 


Typical plant improvements 


rs from time time hav 

A bin system for green coffee storage in a large plant, discharging 
to weighing hoppers for assembling blends prior to mixing. The bins 
have automatic full-and-empty signals 


COFFEE AND TEA INDUSTRIES 


these 


MBraeis PE ROLAL OCROR APES, 





Coffee business 


When 


are put on the line, or where some have greatly increased in 


prising number of instances new brands or blends 
volume and others shrunk, or where you have changes in 


packaging, the resulting plant over rowding or slow-ups in 


work-flow or complications in production usually work-flow 


or complications in production usually need straightening 
out. Otherwise, the new set of adverse conditions imposes 
an added burden which is laid upon management and oper- 
atives instead of being absorbed by the equipment changes 
required. The main classifications of equipment involved are 
as follows 

Bins and hoppers (for temporary or fixed storage) 

Piping systems 

Distributors 

Elevators and conveyors 


Automatic signals and controls 


A bin system for roast-coffee storage in a small plant—with bagging 
collars, return pockets, sight glasses and card holders. 


indicated, 
Re 


placements, new equipment installations and layout idjust 


modernization 


Where 


the entire program need not be undertaken at once 


an extensive job of 1s 


ments can be made gradually over any desired period 


Nevertheless, 


savings, it 1s wise to push the work forward as steadily as 


since each step brings operational money 


possible 


Bins and hoppers 


Sets of bins—designed, arranged and located so as to pro 


ot smoothly functioning 


ot 


integrated, 


sho k 


mote the attainment an 


slant-machine—are the ibsorbers plant oper 
t I t 


ation 
undis 


differ 


They permit an uninterrupted roasting schedule 
y | 
turbed by hour-to-hour fluctuations in demand for 


oftfec 


roasted 


types ot 
They assure an 


take 


unint¢ rrupted grinding program 


litferences pee 


by providing 


They up any unavoidable in 


flow” between one process at d the next m 


storage 


porary 
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Selective piping systems permit coffee to be drawn from any desired 
bin to any one of the grinders or bagging points on the floor below. 


They furnish a safe, certain and convenient means for 
segregating different grades and kinds of raw, partly finished 
and finished goods 

They eliminate repeated bagging, hand-trucking, handling 
and dumping 

They utilize space above the floor that is otherwise wasted, 
and they save much of the aisle space required for handling 
goods stored in bags 

They provide, automatically, for withdrawing first the 
stock that was put in first 

They insure a most satisfactory protection against dust, 
dirt, fumes, moisture, undesirable foreign matter, insects and 
animal pests 

The bin system affords the necessary flexibility in a plant 

takes up the day to-day variations in supply 
and demand, so that a broad production schedule can be 


machine It 
maintained without confusion. It provides reserves to pre 
vent interruption of the plant-machine when one of its parts 
is temporarily out of order 

At ever 


e essential to modern, efhcient operation 


step of coffee-roasting procedure, bins and hop 
pe rms a 
Bins for green coffee 

In the 


blending 


storage of green coffee, a simple bin and quantity 
system permits quantity dumping of the bagged 
doing away with the inefficient practice of assembling 
to blend 


pe rmits 


goods 
in. certain ording 


With proper 


at a convenient central point, in order that a mini 


small-batch lots proportions act 


formulae listributing apparatus, tt 


ilumping$ 


f labor and handling ts 1 quired It permits storing 


rreatest possit le quantity of green coffee in a given space 


1¢ Convenient withdrawal and weighing of any desired 


quantities for blending or roasting 


cottec 


special 


In connection with such a system (and with roasted 


systems, etc.) it is often idvan to provide i 


} 


cous 


n or hopper, mounted so that operates a s ile. Goods 


eral storage bins may be drawn off 


tht 


into this hopper 


sO blends may be made 


{ { 


aesired 


Ording to wet that accurat 


subsequent itches of any SIZ 


(by 


Between two successive 


mixing ) 


cesses, ONE Continuous and the 


(¢ y a on page 


15 



































Co all our friends 


A Merry Christmas 


4% 
QOH AEFER 


HA LAUSSMANN CO... INC. 
NEW YORK += NEW ORLEANS 





























A young U. S. coffee man 


visits Brazil 


(Warren Emmerling, Products, 
recently Spent f 71 na 


Here 


mi pressions 


) 1 
Angeles Coffee 


2 Eos , } P : 
Brazil in the last part -part article—are his 


Warren alter D. Emmerling, 


president of Ben-Hur Product Ed.) 


As the coffee comes from the mixing chamber of a large 


> 


bin, automatic weighers insure a consistent 132 pounds per 


bag. Electric sewing machines are used in sealing the bags. 
Now the entire procedure is culminated by a trip via truck 
to the docks, where the coffee is loaded onto ships either by 
an automatic electric conveyor belt system or the more com- 
mon method of hoisting by cargo nets into the ship's hold 
Two to three weeks after the ship sails, our coffee arrives 
in the United States to start its journey to the consumer's 
cup 

Rio de Janeiro is a beautiful city to visit. I made a special 
trip here to learn more about Rio coffees and the operation 
of the Bolsa. 
on the exchange, 10:45 in the morning and again at 3:15 
in the afternoon. White I had little interest in Rio coffees, 
which are not suitable for consumers in the United States as 
did that 


European countries. As a matter of fact, France accepted 


The Bolsa is open twice a day for coffee sales 


a rule, I learn these are purchased heavily by 
bids on about 100,000 bags during one of the days I was in 


Rio 


additional sales are made on 


The Bolsa registers the official sales, though many 
the street The Rio Bolsa ts 
entirely separate from the Bolsa in Santos 

Prices, stocks, costs 
that 
I found 


I know that the question of high coffee prices is one 
both the trade and consumer are asking these days 
there is a much smaller surplus stock of coffee in Brazil 
The days of burning surplus stocks of 
Coftec 


high prices because all their costs have gone up sharply 


than ever before 


coffee are gone forever growers are demanding 
Labor wages are almost double those of last year 

cottec 
enjoying a prosperity never known before 
like 
improve their crop quality by usng fertilizer, while many 
When the rains do not 


It is also true that growers of in Brazil this year are 
Many growers 
farmers in this country, use their increased income to 
more buy land to plant more coffe« 
come and surplus stocks are low, growers hold their crops 
longer, asking higher prices to make up for the possibility of 
When evidence of the 


is seen, the price may be affected accordingly. 


smaller future crop comng crop 
Every grower 
knows, too, that Brazil is the greatest source of coffee, and 
that right now world consumption is at an all-time high. 
For these reasons the coffee people of Brazil anticipate con 
tinued high prices 

There is no government control-price on exports of Brazil 
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By WARREN EMMERLING 


ian coffee. The people of Brazil do their part in consump 


tion, too, There are coffee bars everywhere and both high 
and low income workers enjoy coffee at least three or four 
times per day. Coffee costs are about two and a half cents 
per cup in American money, but the beverage ts quite differ- 
ent from the coffee enjoyed here in the United States, as 
their grade and quality are much lower and the cups are 
demi-tasse size. And, too, the brew is much stronger than 
we are used to in the United States. 

No South American country is more friendly to the United 
States than Brazil 


them. Of course, the movies there have given the people a 


Every American is of great interest to 
great deal of information about our way of life. Everywhere 
I went the people went out of their way to welcome me. 
They want us to like their homes, their foods, their language 
and customs, and above all, they want us to like them. There 
is a universal desire to raise the standard of living of the 
While some of the 


younger generation still study French in their schools, Eng- 


people, particularly in the rural sections. 


lish is a required course, and there is a tremendous nterest 
in American schools and colleges 

From all I could gather, Brazil's financial condition has 
been poor as a result of an unfavorable balance of trade. 
Increased coffee prices have helped clear up their debts and 
have put them in a better position to buy the things that will 
make Brazil a more independent naton. In the future their 
purchasing power will be greater for automobiles, machinery, 
tools and other American products 

Brazil and the United States, through their mutual under 
standing of each other's problems, are building an enduring 
friendship in trade relations. Throughout my travel in 
Brazil, I found that the people were searching and planning 
for ways to improve the quality of their coffe Thus we 
can expect to receive continued good quality in Brazilian 
coffec 


certainly justified and comparatively inexpensive on a cost 


In this respect, the present levels of coffee prices are 


per cup basis, when consideration is given to our resulting 
increase in trade vith the people of Brazil, whch benefits 


American industry in return 


Jack Jones, Tupelo coffee man, dead 


J. P. (Jack) Jones, who established the Jones Coffee Co 
in Tupelo, Miss., 20 years ago and operated it until his health 
failed several years ago, died last month of a sudden heart 
attack. He was 75. 

Born in Henderson, N. ¢ 
years in Bolivar, Tenn., prior to moving to Tupelo to es- 


Mr. Jones had resided for 20 


tablish a ¢offee business. 
He leaves his wife, Mrs. Ida McCullough Jones, and a 


sister, Mrs. Susie Sutherland of Henderson, N. € 
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103 Front St. New York 5, N. Y. 
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Wason expanded into this new, concrete plant early in 1950. 


Blends and other coffee can be shifted by air and gravity. 


Wason’s coffee “firsts” 


By ROYAL A. FREW, President 


Wason (pronounced Wah-Sun) Brothers Co. was given 
breath in Seattle, Washington, 38 years ago. Young Al- 
fred Wason, from New England, an enterprising “ peddler’ 
of coffee and other things, decided Horace Greeley really had 
something when he urged Eastern young men to ‘go west’ 
and seek their fortunes. 

Alfred's coffee experience 
had been won the tough way 
under hard-bitten, meticulous 
New Englanders, such as 
William Quimby, of Boston, 
and Ed Holbrook, of Keene, 
New Hampshire. 

At any rate, the first scratch 
was made in that summer of 
1912, and Alfred purchased 
his green coffee from a New 
Yorker friend, all blended. 
His main effort was to build Royal A. Frew 
a restaurant, hotel and institution business. 

Nine years later, the little company had prospered to such 
a point that brother Norris Wason joined the firm and 
it became the Wason Brothers Co. The brother, Norris, 
also had been a ‘‘peddler’’ of coffee and had been trained by 
some of the same fine men as Alfred. 

Fate was reasonably kind to the boys, and what with a 
combination of work, intelligence and luck, the company 
became a leading factor in the field of institutional coffee 

During these years, many notable firsts were accomplished 
Detailed as follows, they were 

1. Dated Coffee: Known then as Fresh-Pak, delivered 
in small quantities fresh-roasted to the grocers every 
few days. 

Vacuum-Packed Coffee The firm was first in Se- 
attle, as an exclusive coffee house, to market vacu 
um-packed coffee. As a matter of fact, we still 
have in our archives the first two cans run through 


this process. 
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Wason Brothers Co. 


Raoul Amundsen: Wason’s vacuum-packed coffee 
was the only coffee taken to the North Pole when 
Raoul Amundsen stored his ship ‘Maude’’ with the 
article for the long, three-year expedition 

First Carload: Sold to the Washington Grocery 
Co. in Wenatchee, Wason’s coffee was the first 
Washington-produced coffee ever sold in such quan 
tities that an entire freight car was needed for the 
job 

There are other ventures which go down in coffee history 
as ‘‘firsts’’ or “most famous’ but space limitations herein 
prevent further elaboration. 

In 1929, the company was moved from its original plant- 
site in downtown Seattle out to Western Avenue, into what 
was then termed one of the most modern plants of its day 
All light was natural with more than a thousand panes of 
glass installed for such purposes. It truly, then, was ‘the 
daylight coffee plant of the Northwest.” 

By 1940 the company had outgrown its location and it 
was necessary to store all but a few hours supply of green 
coffee in outside warehousing 

The second World War brought many changes 

Alfred retired in 1942 because of poor health. Norris 
passed away in 1946. Alfred passed on in 1950 

Early in this year of 1950, our new premises, just two 
blocks removed from the former site, were ready for occu- 


pancy. By the first of February, we were moved into—and 
operating at—the new location of 3018 Western Avenue 


Onto an existing solid concrete structure, a wing was built 
to house the roasting and packing plant. A 60 by 70 foot 
shipping concourse and docks were included in the construc 
tion, as well as housing for five city trucks 

Ours is a complete gravity plant, with receiving possible 
at alley level into a warehouse which is immediately adja- 
cent to the roasting plant. Finished merchandise prog- 
resses to the shipping concourse by gravity 

The plant is solid concrete, with unlimited floor capacity 


(Continued on page 27) 
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To all in the coffee trade we 
extend heartiest greetings for 


Christmas and The New Year 


Compania Salvadorefia de Café, S. A. 
— SAN SALVADOR-EL SALVADOR — 
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Hreetings to the Coffee Trade 
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Rua do Comercio, 26, P. 0. Box 639 Fazenda Maragogipe, P. 0. Box 223 


Santos — Brazil Rolandia — Est. do Parana, Brazil 


Cable Address: “PRUFER” 





Director-President: Dr. Oswaldo Prudente Correa Director-Manager: Dorival Guimaraes Silveira 


Director-Superintendent: Ulysses Ferreira Guimaraes Attorney: Lamartine Ferreira de Albuquerque 
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Marketing 


in Ui] 


advertising . . . merchandising . . . promotion 
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New approach in coffee 


promotion is launched 


by Atwood Coffee Co. 


A new tack for coffee promotion has been launched in the 
Twin Cities and the surrounding five-state area by the At- 
wood Coffee Co., Minneapolis, according to Henry Atwood, 
president of the firm. 

The new program is considered a milestone move by the 
18-year old company, now headed by a second generation 
Atwood and ambitious for a larger share of their market, 
an area of high coffee consumption 

Advertising for all media has been designed around an 
My Best Friend is Atwood’s 

Symbolic of all cotteepots, 


animated coffeepot which says 
Coffee the Happy Blend.” 
the one used in the advertising is of the old-fashioned 
enamelware variety and is animated with big, cartoonlike 
eyes and nose, and wears a huge smile 

According to Mr. Atwood, the aim of the new campaign, 
developed by Campbell-Mithun, Inc., was to create for At- 
wood's Coffee a distinctive advertising personality, with high 
memory value, adaptable to all media 

The “Happy Coffeepot”’ first appeared in a full-page two- 
color advertisement in Minneapolis and St. Paul papers early 
An art director's dream, the 16 by 22-inch 
Happy Coffec 


pot’’ with pink hearts hovering overhead, a male hand hold- 


in November 
page contained just 33 words of copy, the 


ing a steaming cup of coffee, and a full-size color reproduc 
tion of the Atwood tin. Body copy ts in verse 
I've got a smile a mile wide 

Cause Atwood’s feels so good inside! 
It's happy-blended just for you 

So have a cup—be happy too!” 

Immediately following the initial newspaper ad, television 
and radio spot schedules went into effect, followed by a 
heavy schedule of 24-sheet and animated bulletin advertising. 
The animated board will feature the “Happy Coffepot’ and 
a can of Atwood’s Coffee 
back and forth across the board, the eyes of the coffeepot 
will roll back and forth to follow it 


To start a coordinated sales drive, Atwood has presented 


As the coffee can moves slowly 


each of his salesmen with a necktie on which is painted the 
smiling coffeepot and the Atwood Coffee can. Salesmen will 
wear the ties while making their calls on grocers throughout 
the area 

Other plans to punch across the “Happy Coffeepot,” in 
clude a give-away diecut in the shape of the animated coffee- 
When 

Buy 


pot with a sensitized tape eminating from the mouth 


a fingernail is drawn over the tape, the coffeepot says 
Atwood s Cottee. 

The Atwood package will also change for the campaign 
with the ever present Happy Cotteepot”’ taking its place on 
the Atwood can, completing a tie-up with every possible 
phase of advertising and me rchandising 
Mathews named assistant ad director in GF shifts 

Robert R. Mathews, formerly vice president of the Amer 


ican Express Co., has joined General Foods in the newly 
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created position of assistant director of advertising. The 
announcement was made by Howard Chapin, the company’s 
director of advertising 

At the same time, Willard P. Brown, Jr., 
tant to Mr. Chapin, is promoted to assistant to Charles G 


formerly assis- 


Mortimer, Jr., vice president in charge of marketing. Richard 
Whidden, formerly assistant to the division manager, per- 
sonnel department, will become assistant to Mr, Chapin, 
Mr. Mathews joined American Express as assistant man 
ager for New England in 1936. He to the New 
York City office in 1945 as general manager. When he 
left to join General Foods, he was vice president and general 
manager in charge of advertising and publicity. From 1942 
to 1945, he was in the Army Air Forces, emerging as a 


moved 


lieutenant colonel. 


Walter Sheldon is Cory's new ad manager 

Announcement of the appointment of Walter S. Sheldon 
as advertising manager of Cory Corp., Chicago, has just 
He replaces R. Nicholas Hoye, who for 
merly held this post. 

Mr. Sheldon is a native of Chicago, and immediately prior 


been announced 


to his association with Cory was a member of the merchan 
Before that he 
manutacturers of 


dising staff of Hotpoint, Inc., in that city 
was advertising manager for Otarion, Inc., 
hearing aides and audiological instruments, and earlier was 
advertising manager for the Society for Visual Education, 
Inc., manufacturers of still film projectors and producers of 
commercial and educational film strips 

Before the war he was active in Chicago radio circles as 
a radio script writer. During the war he served five years 
in the infantry, four of the years in overseas service. 

Mr Sheldon is a graduate of the University of Chicago 
and Northwestern University 
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Pooling of coffee science 
launched by nine Federacion 
Cafatelera member countries 


Nine Latin American coffee-producing countries, mem 
bers of the Federacion Cafatelera Centro America-Mexico 
Ei Caribe, have launched a program of scientific cooperation 
The program was out 
lined at the organization's first meeting of technical spe 
cialists, held recently in San Salvador, El Salvador. 

The nine countries are Costa Rica, Cuba, the Dominican 
Republic, El Salvador, Guatemala, Haiti, Honduras, Mexico 
and Nicaragua. 

As a result of the meeting, members of the Federacion 


on coffee production techniques 


will maintain an interchange of information regarding the 
activities in each country relative to agricultural science, in 
cluding technical research. 

Local technical services will be established in each country 
They will study such problems as¢plagues and pests which 
lower the yield of coffee plantations, and methods of in- 
creasing the crop yield. 

The conferees decided also that ways should be found to 
make more efficient use of human resources, as well as natu- 
ral ones, in the coffee industry. They said in a resolution 
adopted at the closing session of the meeting that perfection 
of the systems and methods of exploitation of coffee lands 
should be a primary purpose of the newly established agri 
cultural experiment divisions in each of their countries. 

The scientists recommended that in future experimental 


BOCA RATON CONVENTION 
REPORTS IN NEXT ISSUE 


The 38th annual convention of the National Coffee 
Association of the U.S.A. is being held at the Boca Raton 
Club, Boca Ration, Florida, as this tssue goes to press 

For full reports on the convention look for the next 
issue of Coffee and Tea Industries, formerly The Spice 


Mill. 


programs, importance be given to the production of improved 
seed by means of selection of progeny; that steps be taken 
to increase revenue and reduce costs of production; that 
erosion be prevented by up-to-date methods; that adequate 
fertilizers be provided to maintain the richness of the cottee 
that methods be instituted 
wherever and whenever possible; and that varieties of cof- 
fee not yet cultivated in various localities be introduced there 

Thorough study of the best ways to mill and dry the newly 


land; improved cultivation 


picked coffee will also be conducted as a result of the recent 


scientific meeting here. 


Royal Netherlands begins fortnightly runs to Haiti 


Royal Netherlands Steamship Lines, through their New 
Orleans agents, the Strachan Shipping Co., have announced 
the inauguration of a new fortnightly service to Port au 
Prince, Haiti, from New Orleans and Houston, 

Two ships will be used on this service, the Dutch motor 


Waal and the Yssel 


other Thursday from New Orleans 


vessel Sailings are scheduled every 
This service will also 


be available from Mobile, tf sufficient cargo is available 





SANTOS PARANA 


ANDERSON, CLAYTON & CIA, 


Merry Christmas 


A Happy New Uear 


to their friends in the Coffee Trade 


C. A. MACKEY & CO., INC. 
111 Wall Street 
New York 5, N. Y. 


wish to extend their 


S. F. PELLAS CO. 
203 California St. 
San Francisco 11, Cal. 


VICTORIA 


LTDA. 


best wishes for a 


and 


C. A. MACKEY & CO., INC. 
401 Magazine Street 
New Orleans 12, La. 
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Standard is adopted 
for “usual good quality” 
Colombian Excelso coffee 


Instead of a physical type of Colombian Excelso coffee, a 
written description has been adopted as standard by the 
board of directors of the New York City Green Coffee Asso- 
ciation, it was announced last month by Elmer B. Florance, 
secretary of the organization. 

A chart illustrating the various classes of faults will be 
made available for general distribution at a nominal charge 
to defray the cost of producing it. 

The written description of the standard states: 


Standard for usual good quality Colombian Excelso 
Usual Good Quality Colombian Excelso coffee may not 
contain more than 13 full faults in a volume of 36 cubic 
inches (the contents of a cylinder 4 inches in diameter and 
27 inches high or a rectangular container of approximately 
71/, inches length by 41/, inches width by 11% inches height). 
Usual Good Quality Colombian Excelso coffee shall be 
understood to be of the crop which is current at the time of 
shipment. 
The equivalent value of various defects are expressed 
herewith: 
full black equals 1 full fault 
full sour equals 1 full fault 
pod, or cherry, equals 1 full fault 
shells equal 1 full fault 
broken, or cut, beans equal 1 full fault 
from 2 to 5 partly black or partly sour beans equal 
1 full fault, depending upon the extent to which each 
bean is discolored or spoiled 
floaters equal 1 full fault 
small sticks equal 1 full fault 
medium stick equals 1 full fault 
large stick equals 2 to 3 full faults, depending upon 
the 
stones are also in the same category as sticks 
2 to 3 hulls or husks equal 1 full fault, depending 


size of the stick. 


upon size 
to 3 parchments equal | full fault, depending upon 


$1ze, 


Ben-Hur buys Los Angeles coffee 
roasting plant from General Foods 


The five-story, coffee-roasting and food precessing plant at 
Mateo and East Fourth Streets, Los Angeles, has been bought 
by Ben-Hur Products, from General Foods Corp., ac 
cording to Walter Emmerling president of Ben-Hur 


When fully equipped for manufacture and processing of 


Inc., 


Ben-Hur products, the new plant will represent a total in 
Mr 
The site comprises about an acre of ground with a Santa 
There 


vestment of over $500,000 Emmerling said 


are three 


the 


total of 70,000 square feet avail 


Fe Railroad siding nearly 350 feet long 


} 


small buildings on the premises, in addition to five 


story structure, making a 
able tor 

This area, with the building spac located at 800 Traction 
tal of approximately 150.000 
for Ben-Hur 


manufacturing, packing and shipping usc 


Avenue, will provide a t 


square feet of floor space operations in this 


area 
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Hearty Holiday 
Oreetings 


to the coffee trade 
of the United States 
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Forecasts two per cent drop in world’s coffee production 


is forecast at about 


Exportable pro- 


World coffee production in 1950-51 
two per cent below the 1949-50 output. 
duction in 1950-51 is expected to amount to about 28.4 
compared with revised 
30.5 million in 


million bags (132.3 pounds each), 
estimates of 29.1 million bags in 1940-50, 
1948-49, and an annual prewar (1935-36 to 1939-40) aver- 
age of 35.0 million bags 

in world coffee production forecast for 
attributable to the smaller Brazilian 1950 


The decrease 
1950-51 is chiefly 
coffee harvest, resulting from extremely dry weather during 
the flowering season 

Brazil normally provides more than half of the world’s 
coffee supply. Coffee Brazil from May to 
September and marketed from July to the following June 


is harvested in 


Brazil’s exportables 


The amount of coffee from Brazil's 1950 harvest available 
for export during 1950-51 is estimated at only 13,600,000 
bags, compared with 14,950,000 bags in 1949-50, 15,740, 
000 bags in 1948-49, and an average of 
21,740,000 bags 

Because of the smaller coffee crop in Brazil, the forecast 
for South America is substantially smaller than the 
estimates for 1949-50. This is only partially offset by higher 
forecasts for Africa and Asia. Coffee production in North 
America and Oceania is expected to approximate the 1949- 


annual prewar 


revise d 


50 output in these areas 

North 
Deminican Republic, 
The most significant increase is expected in Mexico, where 


America—Larger cottee crops are forecast for the 


Guatemala, Honduras, and Mexico 
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. WILHELM & CO. 


INCORPORATED 


109 FRONT STREET, 


the Mexican government has embarked upon an ambitious 
undertaking to expand greatly the coffee industry. Mexico's 
1950-51 coffee crop is expected to provide about 765,000 
bags for export compared with 650,000 bags in 1949-50. 
Smaller coffee crops are forecast for Costa Rica, El Salvador, 
and Nicaragua. Little or no change in coffee output is fore- 
cast for Haiti and other countries in North America. 


South America totals 


Smaller coffee crops are forecast for Brazil 
in Ecuador 


South America 
and Colombia, while larger crops are expected 
Colombia is the second most important 
coffee-producing country. Heavy rains damaged both the 
1949-50 and the 1950-51 coffee crops. Venezuela's 1949-50 
coffee harvest was exceptionally low because of heavy rains 
which continued throughout the normal dry season. Al- 
though the 1950-51 coffee crop has also suffered damage 
from unfavorable weather, it is expected to be somewhat 


and Venezuela. 


larger than the previous one. 

Africa—Coftee production in Africa has practically 
doubled since prewar years. Exportable production is fore- 
cast at 4,295,000 bags for 1950-51, compared with 3,805,000 
bags in 1949-50, and a prewar average of 2,315,000 bags. 
Larger crops are forecast for each of the coffee-producing 
countries in Africa except Madagascar. The largest in- 
creases are forecast for Angola and British East Africa. 

Asia—Indonesia's total coffee production now is forecast 
at 715,000 bags for 1950-51. Although Indonesia could 
easily consume all the coffee it produces, it is expected 
permit about 175,000 bags from the 1950-51 crop to be ex- 
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ported. Indonesia was the third most important coffee pro- 
ducing country in prewar years, but its coffee production de- 
clined considerably during the war. Coffee production now 
is expanding rapidly, but it is not likely that Indonesia will 
regain its prewar position in the world coffee market. 


Wason's coffee “firsts” 


(Continued from page 19) 


Ly. 
hoppa? 


in all areas. 
For equipment, we presently operate two Burns Thermalo 


ails 


four-bag roasters with floor and power facilities for three 


more of the same. 
Much of our installation is unique in that blends and 
amounts of coffee can be shifted from spot to spot by air 


| 


and gravity with practically no loss of man-hours or atten- 
dant expense. Gump Granulators are elevated from floor 
ievel and are synchronized with roast coffee elevators, so that / 4{}] stad cf ny: 
positive control over flow, both whole and ground, is ef cS erry uv ht istmas 
fected. | 
Roasting capacity at the moment is 24,000 pounds per o 
eight-hour shift. Packing capacity is 54,000 pounds per a) 
eight-hour shift. By running a split shift of two roasting 
teams over 14 to 15 hours, we can keep our packing lines a 4f 5 1) ° 
running economically, on a straight eight- hour basis, ~ Wappy q be rw — ear 
In addition, we maintain a roast-coffee storage of 40,000 
pounds. Our green coffee warehouse will house approxi 
mately 7,000 bags. 
Our next additional equipment, of course, will be roasters 
and grinders, if and when increased volume warrants. 
We are so set up now that we can grow with the area. [ ARCH l) \: Bil TK 
The state of Washington and particularly the Puget Sound f Lm \ Jt 
country, is growing so rapidly that it looks as though we will ; : 
be adding our new equipment soon. NEW YORK 
We operate in five Northwest states and Alaska, as well 
as exporting to the Philippines, Hawaii and Asia. 
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Brazil won't cut cruzeiro, 
says Parreira, rapping 
devaluation rumors 


the dollar 


would be pointless under present circumstances, Brazilian 


Devaluation of the cruzeiro in relation to 
businessman Alceu Martins Parreira, president of the As 
San- 
tos, declared recently in an 
Diarios 
news- 


sociacao Comercial de 


, 


article written for 


Associados, Brazilian 
paper chain 

Answering 
lated in the 


about 


rumors circu 
United States 
possible cruzeiro de- 


Mr 


clared that they were “in 


valuation Parreira de 
comprehensible 

It is especially strange, 
the 
considering re 


he said, “now when 


British are Alceu Martins Parreira 
valuating the pound and the 

Canadian dollar is freed to meet its level with the Amer 
ican dollar and doesn't do badly alongside the money of 


its powerful neighbor 


The United States is confronted with tremendous ex- 
pense in strengthening its military power and those ex- 
penditures, obviously, tend to inflate the dollar itself. 

“In the particular case of the cruzeiro, it suffices to con- 
sider the potential we have in our coffee. Brazilian coffee 
stocks available till next June will come to a bit more than 
12 million bags, according to data based on official statis- 
tics and estimates. 

At an average market price of 50 cents a pound, or 
some 66 dollars a bag, this coffee represents a genuine 
domestic dollar reserve in the neighborhood of $800,000,- 
000 

It is easy to foresee the result of a devaluation of the 
cruzeiro in relation to the dollar. It would immediately 
lower the price of coffee in U. S. money. We would sell 
the same volume of coffee—we have no more to export 
and we would receive fewer dollars. 

“Our balance of trade would be made worse, and thus 
the value of the cruzeiro would be pressed downward 
domestically, putting the skids under our plans for solu- 
tion of our basic problems of supply and the cost of 
living.” 

President-elect Vargas on Coffee: 
future president declarations to the press 

That his government will give all possible help to cof- 
fee, it being the main product of Brazilian economy. 

A minimum quotation for international markets will 
be fixed, in order to assure a just basis for the agriculture. 

As coffee makes the exchange available, the government 
will endeavor to increase exports. To do this, production 
will have to increase, with official help. This help will 
be provided by the Bank of Brazil, based on 1,000 cruz- 


Getulio Vargas, 
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eiros per bag. A bag should fetch a price of 1,300 cruz- 
€iros net when sold by the farmer. Exports will be re- 
alized on the basis of 60 U.S. cents per pound of coffee 
type 4, Santos, it is reported by Octavio Veiga. 

Coffee financing: The Bank of Brazil decided to finance 
coffee amply, without the restrictions experienced up to 
now. The base is being decided by commerce and by the 
farming circles at a price corresponding to 800 cruzeiros 
per bag for medium types, Santos, of good quality. 

Elections in the Associacao Comercial de Santos: Elec- 
tions have been held for the six departments into which 
the A.C.S 1951 
to 1952. The results were as follows 

Department of Coffee Exporters: 
Ferreira (Cia. Leme Ferreira Com.e Exp.) president; 
Sergio Pinho Mellao (Mellao Nogueira-Com.e Exp.) se 


is divided. The directorates run from 


Tarquinio Marques 


reatary; José Toledo Arruda (Cia. Linense de Exportacao), 
Reynaldo Franco (Este Asiatico-Comercia de Navegacao, 
Ltda.), and Elias Ealim Haddad (Sociedade Rio Preto de 
Café, Ltda.), as directors. 

Department of Coffee Exporters: Tarquinio Marques 
de Mello Peixoto (Leite S/A-Com.e Exp.) 
president; Dr. Raul Ribeiro Vergueiro (Cafeeira Pinhal, 
Vegueiro, Ltd.), secretary; José Odilon de Lima (Lima & 
Cia.), Letacio da Cruz Leite (Barros, Leite-Com.e Exp. 
S/A) and Synesio de Andrade Fernandes (Andrade, Fer- 


Barreiros 


nandes & Cia., Ltd.), as directors. 
Department of General Warehouses: 
Guimaraes (Cia. Armazens Gerais da Lavoura e Comer 


Alvaro Freitas 
<10), president; Agripino Correa Silveira (Cia. Cafeeira de 
Arm. Gerais), secretary; Dr. José Adolfo da Silva Gordo 
{Armazens Gerais Riachuelo S/A), Mauro de Arruda 


Almeida (Cia. Alianca de Arm.Gerais) and Max Ber- 
ringer, Jr., (Cia. Continental de Arm.Gerais), as directors. 

Shipping Department: Harold McCardell (Delta Line), 
president; Herbert Lisbon Wright (Houlder Brothers & 
Co., Ltd.), secretary; Mario Duarte (Wilson Sons & Co., 
Ltd.), director 

Importers Department: 
& Cia., Ltda.), president; Joan Julio Zorovich (The City 
of Santos Improvements Co., Ltd.), secretary; Gordiano 
Ferrigno (S/A Industrias Reunidas F. Matarazzo), direc 
tor 

Banks Department: Dr. Candido Azeredo Filho (Ban 
co do Brasil S/A), José Francisco Fernandes Junior (Ban- 
co Mercantil de Sao Paulo S/A) and Salvador Lafuente 
(Banco Holandés Unido). 

In the next meeting the president and secretary will be 


Ismael de Souza (Souza Santos 


chosen 


Jamaica takes steps to improve coffee quality 
A coffee factory at Aenon Town, started operations re- 


cently, according to a U.S, Foreign Service report from 
Kingston, Jamaica. The build the 
factory were a free grant from Colonial Development and 
Welfare funds, and are a portion of a total grant ear 
marked for the general improvement of the coffee indus 


funds necessary to 


try in Jamaica 

It is understood that similar factories will eventually be 
built in those areas of Jamaica where the greatest im- 
provement can be made in the quality of the coffee grown 
Growers have been strongly advised to sell their ‘cherry 
coffee to the factory at what appears to be a very attrac 
tive and remunerative price. In doing so, they will not 


only be disposing of their produce with the minimum 
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amount of trouble, but will be receiving a steady weckly 
income throughout the period of the crop. 

They will also be assisting in building up a name for 
Jamaican coffee as a high grade washed product which 
will be of material benefit to themselves at present and 


in years to come 


Forecasts 1,100,000-bag crop for Mexico 

A 1,100,000-bag production, highest for Mexico in 
many years, is forecast by the Ministry of National Econ- 
omy for the current crop, harvesting of which starts in 
December The 
Ministry admits that this record anticipated crop is large- 
ly due to good prices in the U.S. and increasing demand 
for Mexican coffee in Europe 

Juan Rebolledo Clemente, National Coffee Commission 
president, indicated that of the anticipated 1951 produc- 
tion by Mexico of 1,100,000 bags of coffee of 46 kilo- 
grams each, a total of 50,600 tons, she will be able to ex- 
port at least 36,800 tons and the remaining 13,800 tons 
will be ample for home consumption 

Confidence is increasing in Mexican official and coffee 
trade circles that greater damand for coffee and at higher 
prices will give Mexico her golden age for coffee because 
of the quality of Mexican and improved export facilities 

Acayucan, Vera Cruz, is coming back strongly as a 
coffee region with the granting by the semi official Cia 
Exportadora Importadora Mexicana, S.A. (CEIMSA) of a 
100,000-peso ($11,570) credit to planters there. 

The Ministry of Agriculture and the Chiapas State 


it is reported by Douglas Grahame 


government are acting to avert threatened devastation of 
coffee plantations in the famed Soconusco District by the 


black fly plague. The Ministry estimates these planta- 
tions to be worth 200,000,000 pesos ($23,120,000). Alarm 
is greater because of great damage the black fly has done 
to general farming in adjoining Oaxaca State, besides 
practically ruining valuable lemon groves in Michoacan 
State. 

Dr. Alfonso Rochac, appointed by the Pan-American 
Union to aid Mexico plan long-term credit for her coffee 
industry, said in Mexico City that the brilliant prospects 
Mexico has on the world market for her coffee will remain 
just prospects unless Mexico acts immediately to arrange 
and assure the credit. He praised the Mexican National 
Coffee Commission, with which he is cooperating in the 
credit planning. 


Record coffee crop harvested in Angola 

Angola's coffee crop, harvested from May to August, 
1950, is now estimated at a record 910,000 bags, accord- 
ing to W. C. Isenberg, Jr., American consul, Luanda. 
Since Angola's domestic coffee consumption amounts to 
about 70,000 bags a year, the 1950 harvest should provide 
about 840,000 bags for export. 

This is considerably larger than the 1949 total produc- 
tion now estimated by the Angolan Colonial Coffee Junta 
at 610,000 bags (540,000 bags exportable production). 
In the prewar period (1935-39), Angola's exportable cof- 
fee production averaged only 275,000 bags annually. 

The much larger 1950 harvest is attributed to excellent 
weather, larger harvests of wild coffee by natives, and the 
entry into production of 20 new European-owned planta- 
The Junta calculates that there are about a billion 
Local 


tions. 
coffee trees in Angola, most of which are wild. 
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officials explain that because of the chronically short labor Sa, 
supply in Angola, a substantial proportion of the total aI , 
crop each year cannot be harvested. 

Since the war, coffee has become Angola's most impor- 
tant commodity and most valuable export, as well as the 
Colony’s chief source of dollars. In 1949, Angola ex- 
ported about 770,000 bags of coffee valued at about 
$17,260,000. The large amount of coffee exported in 
1949 resulted from a heavy carry-over of coffee stocks 
from 1948 in addition to the 1949 crop. 

Coffee accounted for 27 percent of the total value of 
Angola's exports and 64 percent of total dollar earnings 
in 1949, 

Of its total coffee exports, Angola shipped 241,000 
bags valued at $6,161,000 to the United States. 
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The Franklin Coffee Co., Columbus, Ohio, has discon- 
tinued its manufacturing department, it was announced by 
J. M. Carr, president. 

The 40-year-old firm will specialize in distribution of 
fancy grocery items and confections to retail grocers, restau- 
rants and hotels in Ohio. 

All coffee brands and blends will be continued by the 
Andrus-Scofield Co., subsidiary of the J. W. Jaeger Co., 
which will roast and pack coffees in Columbus. 

The Franklin Coffee Co, will continue operations under the 
same name, same personnel, and at the same location, with 
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More coffee volume ahead 
(Continued from page 13) 

increases must come from making the coffee so good he'll 
drink a second cup simply because it’s good. All increases 
in per capita consumption in the United States have come 
from this source.” 

In Canada, however, some of the increase in business 
would come from tea drinkers, Mr. Williamson predicted. 
Canada, with one-fifteenth of the population of the United 
State, consumes about half as much tea, he explained. This 
is a market worthy of attention. Actual and potential sales 
of tea in the United States are not large enough to encour- 
age any serious merchandising effort by coffee men competi- 
tively. In Canada the case is different. 

In such a contest, coffee was bound to win, he said, be- 
cause the greater possibilities tonnage-wise in the coffee 
business would attract the major merchandising effort. The 
higher profit per pound in handling tea cannot compensate 
the merchandiser for the low tonnage potential. Too, the 
smartest merchandisers will inevitably turn to coffee as their 
main interest 

This trend is already noticeable, Mr. Williamson. said, 
pointing to the fact that while Canada is known as a tea- 
drinking country, coffee sales are already far ahead both in 
tonnage and value. 

Despite the existing world shortage and the problems of 
increasing coffee production outlined by the Food and Agri- 
culture Organization of the United Nations recently, the 
United States and Canada are assured of ample coffee sup- 
plies, Mr. Aguila told the meeting. 


Mr. Aguilar pointed out that the United States and ¢ anada 
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are the most important coffee customers of Latin America, 
taking more than 75 per cent of the exportable supply. He 
said it is advantageous for the producing countries to sell 
coffee where they receive dollars with which to buy industrial 
equipment, machinery and supplies needed for their own 
economic development. 

Declaring that the world’s coffee supply and demand had 
again been brought into a realistic and economic relation- 
ship, after nearly a generation in which prices were artificial- 
ly depressed by mounting surpluses, Mr. Aguilar stated that 
the outstanding question confronting the coffee trade is, 
“What can and must be done to assure an adequate supply 
of coffee under economically advantageous conditions?” 

The answer 

“The answer is to be found in one thing 
that allows the grower and the trade a fair return on capital 
and effort and pays labor an adequate wage for the work 
performed,” he said. “Only by being assured of an equita- 
ble return can men, whether in Latin America or elsewhere, 
be encouraged to expend time, money and energies on the 
cultivation of coffee and bring production into tune with 
ever-increasing Consumption. 

Emphasizing the social, economic and political importance 
of coffee, Mr. Aguilar added that “the security and progress 
of the thousands upon thousands of men and women who 
indeed, in some cases, the econcmic 


a market price 


grow and process coffee 
stability of whole countries—rests upon developments in the 
coffee trade and the degree to which the coffee industry can 
be made to operate on a sound and prosperous basis.” 

He declared it was obvious that if coffee production and 
trade continue to rest on a stable basis, as is now the case, 


the economies of the producing countries will be strength- 
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ened. On the other hand, should conditions again invite 
an unnatural depression of the coffee market, it is equally 
obvious that the attendant privations suffered by millions of 
people will seek an outlet in political and economic resent- 
ments. 

Mr. Aguilar pointed out that the republics of Latin Amer- 
ica are not recipients of Marshall Plan aid, relying primarily 
upon economic exertions of their own to raise living stan- 
dards and to fortify themselves against Communism. 

“Inasmuch as coffee is the cornerstone of the economic 
structure in many of these countries, they rightly look to 
coffee as the basis of a stable economy and a means toward 
a better and richer life for their peoples,’ he continued. 

"The significance of these efforts, as well as the encourage- 
ment they lend to the development of democracy throughout 
the Americas, can hardly be overestimated. The coffee trade 
is a vital part of inter-American commerce and relations. It 
is a two-way street providing the peoples of North America 
with a beverage they want above all others, and the peoples 
of Latin America with the equipment, machinery, tools and 
countless other manufactured goods of which they stand in 
need.’ 

Mr. Rosenthal reminded the convention that the coffee 
trade will always have the problem of price; that price vari- 
ation is more normal than stable prices; and that even ex- 
tremes of price, properly handled, need not affect the steady, 
long-range progress of the industry. 

‘Even at one dollar a pound retail, and even at much 
higher prices, coffee is not too high for the real value it 
gives in human comfort, human satisfaction and human en- 


joyment,” he declared. ‘Under today’s economic conditions 
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in my country, it is not too high in relation to the purchasing 
power of our people, and it definitely and decidedly is not 
too high in relation to competitive values.” 


New plant for Aborn's Coffee 
under construction in New Jersey 


Ground was broken last month at Linden, N. J., for a 
new plant for Arnold & Aborn, Inc., packers of Aborn’s 
Coffee. 

The new building, which will occupy a large area on U. S. 
Highway No. 1 at Stiles Street, will be one of the most mod- 
ern coffee plants in the country, it was reported. 

Ceremonies at the site and at a luncheon at the Winfield- 
Scott Hotel in Elizabeth, were marked by addresses by Roy 
Wheeler, mayor of Linden, J. S. Lindabury, secretary of the 
Linden Industrial Association, W. F. Williamson, executive 
vice president of the National Coffee Association and Arthur 
Bickel of Brown & Matthews, Inc. 

Edward Aborn, president of Arnold, Inc., responded for 
the company. 


Ruby appointed sales head by Beech-Nut 


Carl W. Ruby, assistant vice president of the Beech-Nut 
Packing Co., has been appointed manager of sales for both 
the company’s food products and chewing gum divisions, it 
was announced by J. Stafford Ellithrop, Beech-Nut president. 

Mr. Ruby began his association with Beech-Nut in 1921 
as a confection salesman in the Kentucky division. Since 
then he has served as a food products salesman, division 
manager, manager of service departments and distribution, 
assistant manager of food products sales, and, since 1941, 
as manager of food products sales. 
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Figures on coffee stocks, 
imports, released 


Bureau of the Census 


Stocks of green coffee in the United States on September 
30th, 1950, were placed at 3,051,000 bags, according to an 
announcement of the final results of the Census Bureau's 
spot survey by Director Roy V. Peel. This amount represents 
a ten per cent increase over the end of June, 1950, but a 
13 per cent decrease from stocks on hand a year ago. 

Inventories of roasted coffee at the roasting level were 
placed at 518,000 bags (green coffee equivalent) at the end 
of September, up 13 per cent from June 30th, 1950, and 13 
per cent above September 30th a year ago. 

Roastings for the third quarter, 1950, amounted to 5,550,- 
000 bags, 11 per cent (577,000 bags) above the correspond- 
ing period a year ago, 

Special survey 

This special survey of coffee inventories was conducted 
by the Bureau on instructions from the Secretary of Com- 
merce. The Bureau mailed out approximately 1,250 schedules 
to importers, roasters, and dealers known, or believed to be, 
The estimated in 
dustry totals in this release are based on reports issued by 
the Bureau of the Census on October 20th, 1950. 

The data on imports shown in the table below, in standard 
bags of 132.276 pounds each, were compiled by the Bureau 


holders of green coffee in this country. 


as a part of its Foreign Trade Statistics Program. 


ESTIMATED TOTAL INVENTORIES 
OF GREEN AND ROASTED COFFEE 


Green *Roasted 
Period Coffee Coffee 
September 30, 1950 3,051,000 518,000 
June 30, 1950 2,775,000 158,000 
March 31, 1950 . .3,884,000 596,006 
December 31, 1949 3,355,000 675,000 
September 30, 1949 3,496,000 160,000 
June 30, 1949 3,345,000 523,000 
March 31, 1949 3,459,000 570,000 
December 31, 1948 3,083,000 625,000 
*Green coffee equivalent. Oue pound roasted coffee equivalent 
to 1.2 pounds green coffee. 
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ESTIMATED TOTAL COFFEE ROASTED 


Period 

3rd Quarter, 1950 
2nd Quarter, 1950 
Ist Quarter, 1950 
ith Quarter, 1949 
3rd Quarter, 1949 


Amount Roasted 


COFFEE RAW OR GREEN 
UNITED STATES IMPORTS FOR CONSUMPTION 


Period 1950 
Jan. 2,062,869 
Feb. ... 1,568,879 
March 71,317,113 
April 1,127,272 
May 1,047,442 
June 974,264 
July ,800,596 
Aug . 2,094,306 
Sept. 1,980,244 
Oct. 

Nov. 


1949 

2,107,170 
2,305 
.076,280 
775,689 
,466,933 
5,675,837 
,679,602 
,597,614 
,928,445 
,847,266 
,006,025 


1948 
049,283 
,879,283 
879,819 
,208,768 
,602,014 
,091,007 
,389,141 
,336,410 
,404,533 
708,806 
843,607 


5,550,000 
4,313,000 
1,369,000 
5,925,000 
4,993,000 


1947 
2,098,315 
1,800,122 
1,659,470 
2,039,425 

970,516 

774,199 

065,658 
,138,487 
,803,487 
863,135 
,511,975 
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554,636 
,947,307 


2,142,309 
8,867,315 


,236,437 
,059,603 


Dec. : 
TOTAL 


nN 


*Revised 


Commenting on these statistics, the National Coffee As- 
sociation points out in its weekly letter that in estimating 
their position, coffee men cannot be too often reminded of 
the fact that coffee-consuming habits do not change rapidly 
or violently. 

“It can be almost conclusively presumed, therefore, that 
any sudden increase in sales or any sudden decrease or in 
crease in imports represents principally shifts in inventory 
position,’ NCA declares. “A sudden increase in imports, 
above normal, means that importers are assuming an extra 
inventory burden and a sudden increase in roasted sales 


for one reason or an 


means simply that distributors are, 


other, willing buyers. It never means that the public has, 


for that period, suddenly decided to drink three cups of 


coffee instead of two.’ 


White named to Duncan Coffee board 


Lewis N. White, a prominent Houston, Texas, attorney, 
has been elected a member of the board of directors of the 
Duncan Coffee Co 
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422 Gravier 
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QQ, 3 “Scientific research has compounded langerous and should be avoided 
ul oO, f e Grinder some startling conclusions on the ef- completely. But for most people, three 

fects of our national beverage.” 1r four cups a day seemingly lead to 
main OL iit I he 





rest of the article, while trying no permanent physical injury 
per cent ot 


to maintain a scientific air, manages Right now, however, 25 
skillfully to offset established medical coffee-drinkers are drinking five or 
facts with medical speculation. The more (sometimes many more) cups 
general impression, to this reader, is daily. Maybe nothing serious will hap- 
that coffee is a somewhat risky bever pen to them if they continue to con- 
to imbibe sume this excessive amount. Maybe 


Pageant’s 
“Pick-up or Poison” 
iS potson eC 
Here, for example, is the way the they are harming themselves seriously 
article winds up There seems to be plenty of evidence 
to support whatever theory you pick. 
Apparently you drinks your coffee 
and takes your choice—or chance 


Pageant magazine added no friends “When you total the score on coffee, 
in the coffee industry with the article do its bad effects outweigh the good? 
in its December issue, “Coffee: Pick Would you be better cff if you drank 
up or Poison”, by Amy Selwyn. Like less coffee, or cut it out altogether? Synthetic alarm 
the title, the blurb on the article strains Undeniably, medical research has Obviously Pageant and/or Miss Sel 
to be sensational. It reads proven that for some people coffee is wyn were scrabbling for a “hot” angle 

on a beverage consumed by more than 

e . 80 per cent of the people in the United 

States Instead of digging out the 

Stop Overweight Losses With wonderful article potentialities in’ this 


“green gold” of the Americas, they 


66 £ ”? chose, it seems, to be alarmist. And 
- L a } f W | H and alarmist article on coffee and 
utlo mecr health just can’t be done — unless the 


. nerieusrses aetna . alarm is injected, as was done here, by 
VERWEIGHTS or underweights can be equally costly! One costs distortion. 
you money . . .the other, valuable customer goodwill. You can NCA, denouncing the article in 
stop both with BAR-NUN “Auto-Check” Net Weighers. BAR- scathing terms, called it “an entirely 
NUNS will not only give you guaranteed accurate weights to within irresponsible attack on the healthful 
1/64 of one ounce per 3 to 5 ounce packet, or within + 1/32 of nesss” of the product and denied the 
one ounce per | Ib. package, but they also offer substantial production magazine's assertion that the coffee in 
economies. Learn all about these dependable, time-tested Weighers— dustry plans to sell coffee to children 
send for complete information now. NCA’s scalpel 
In its weekly letter, NCA picked 
MODEL 20* MODEL 25* : ; A 
apart some of the medical distortions 
Model No. 20 BAR-NUN “Auto- Model No. 25 BAR-NUN “Auto-Check” in the article: 
Check” Net Weigher has a capa- Net Weigher has a capacity range of from “Finding no medical interdiction o 
By sana — 1 7 I poi 4 4 oz. to 1-1/2 lbs. and speeds up to 30 coffee, the author falls back on the 
to © ounces and speeds up t0 4) ~~ weights per minute. Accuracy guaranteed classic Scotch verdict Guilty but not 
weights per minute. Accuracy within. 1/22 aE 1 cunce. niu me A F | | ll 
guaranteed within 1/64 of 1 Se re ee, ee proved or example the following 
ounce, plus or minus. This universal Weigher suitable for weighing Doctors of the American Cancer Soci 
Weigher is especially suitable for '™© Cans, Cartons or bags and for all size ety recommend that excessivly hot 
the 2-1/2 to 3-1/2 oz. individual xgtinds. Model No. 26, similar in size, is drinks be avoided, as a_ preventive 


packets. especially designed for whole bean coffee. measure against throat and = stomach 


emphatically 


*Ayailable with or without Automatic Bag Feeding Equipment. cancer But they state 
4 that there has not been any conclusive 


proof as yet that hot coffee does cause 


t 


A Bar-Nun User Says... " , cancer. It could as truthfully be said, 
, of course, that as yet there was no con 
“We put a Bar-Nun ‘Auto-Check’ ; clusive proof that drinking — spring 
Weigher in operation in March q : water causes cancer.” 
of 1948. We have found that j a Brewing Utensil Standards: Ruth 
since installing this W eigher, our 4 . ~ Lundgren, representing the National 
production efficiency has stepped = Coffee Association, was named chair 
up about 50%. Not only has | ; Rs ih : 
production increased but our net 
weights have been more accurate 
and uniform. This is extremely 
important to us because we use 
this Weigher exclusively for the utensil is marked, and 
weighing of two and one-half and | viewpoints of manufacturers 
three ounce packages of very fine he subcommittee Was names 
ground coffee. We are very well +] Sectional Committ 
satisfied with the performance of ne a 
this machine.” 


man of a subcommittee to investigate 
iffee makers and cx 
ikers and 
been don 


t 


oking and Baking Utensils 
merican Standards Association 
Other members of this subcommittee 
Mildred Arnold, Revere ¢ 
id Brass, Inec.; Professor | 
Department 
amelec tensil Manutactu 
rer Lucy Maltby, ¢ 
1312 SOUTH CICERO AVENUE, CHICAGO 50, ILLINOIS nk las Worl representing the 
Association ) 


Engineers and Monufacturers Since 1872 


MAKERS OF: Gump Coffee Granulizers * Edfbaver Duplex and Bar-Nun ''Auto-Check"’ 
Net Weighers * Bor-Nun Bag Feeders * Ideal Green Coffee Cleaners * Draver Continuous “oe ; 4a W 
Coffee Blending Systems * Magnetic Separators * Elevating and Conveying Equipment * ta 
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Ch the menu 


developments among public feeding outlets 


New coffee brewing check charts ready 

New coffee brewing and urn cleaning check charts for 
restaurant kitchens are now available from the Pan-American 
Coffee Bureau for roasters selling to the restaurant trade 

The new charts, containing approved instructions for brew- 
ing cottee in urns and proper cleaning of equipment, are 
printed in red and black on heavy white cardboard, in clean, 
legible type 

The size, 22 by 9 inches is the same as the old charts, of 
which 30,000 were supplied by the Bureau and distributed 
by roasters. The new charts are available to roasters at $5.00 
per hundred for distribution to their restaurant customers 


Mooremack's perambulating percolators 

Early last summer, two rolling percolators made their ap 
pearance at the main office of Moore-McCormack Lines, at 
5 and 11 Broadway, New York City, and the tangy odor of 
freshly brewed coffee wafted gently through the air. Moore- 
mack’s long-awaited coffee wagon was in business, and busi- 
ness was good. 

Under the sponsorship of Louis F. Klein, personnel direc 
tor, and operated by Frank and Charley Welleck and War 
ren Curtis, cups of coffee are distributed free to Mooremack 
personnel, along with doughnuts and cookies. The two 
wagons visit the various offices throughout the building twice 
during the day to help break up the morning and afternoon 


work periods. 


Coffee—most important item on the menu 

Evidence of the importance the restaurant industry attaches 
to good coffee is shown on the letterheads of the Ohio State 
Restaurant Association. Not only are the letterheads printed 
in coffee brown, but they also are typed in a special super 
chrome ink prepared by the Parker Pen Company 

And, in the lower lefthand corner, the letterheads carry 
a line cut in coffee brown showing a steaming cup of coffe« 
with the copy: “This letter was processed in coffee brown 
because coffee is the most important item on the menu 


SOME GROCERS GIVE COFFEE 
AWAY IN WEEK-LONG PRICE WAR 


The week-long coffee war in Portland, Ore., 
returned to 83 cents a pound for 


ended last 


month and the price 


That 


name brands was 22 cents above the previous 


general price 
Robert A. Green, of 


sociation, the 


the Oregon Food Merchants As- 


announced end of the price cutting after 
appealing to grocers on the ground that small operators 
were suffering 

W. V. Luther, independent grocer who started the price 
war, put back to 83 But Mr. Green 


said a suit filed against him earlier would be pressed to 


the pr ce cents 
test the legality of the Oregon Fair Trades Act 

The act provides that commodities cannot be sold at 
less than cost plus six per cent 

The price dropped as low as 59 cents during the price 
cutting spree, and some merchants even gave coffee away 


with grocery pur hases 
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This is the Tempo-Vane Roasting Controller, an 
other MEMCO Product. Many of the leading coffee 
plants are using these Tempo-Vane automatic 
controls to keep production at peak levels and 
to obtain identical roasts 


Another MEMCO Product 
Patent applied for 


Here’s the real answer to 


your ROASTING PROBLEMS! 


HE TEMPO-VANE ROASTING CONTROLLER 

has been accepted by the leading coffee com- 
panies in America. The operation of the Tempo-Vane 
is based entirely on the actual temperature of the 
coffee bean. The coffee bean itself controls the instru- 
ment. Whether the coffee is wet or dry has no effect 
on the roasting process. 


Perfermance of the Tempo-Vane Roasting Controller 
1. Color by test identical roast for roast 
2. Fully automatic actual roasting 
3. Operator loads green coffee, unloads 
roasted coffee 


4. All other operations are performed by 
the instrument automatically 





Here are a few Tempo-Vane users: Blue Ribbon Coffee 
Co., San Francisco. Wellman-Peck Coffee Co., San Fran- 
cisco. Folger Coffee Co., San Francisco and Kansas City 
Dale Bros. Coffee Fresno ...and many others 
throughout the nation 


Cz. 





: 





The “empo-Vane is unconditionally guaranteed for one 
yeor. Unit price $840 complete (price subject to change 
without notice). For full information write, wire or phone: 


MILL ENGINEERING & MACHINERY CO. 


1023 Market St., Oakland 7, California * TWinoaks 3-5967 














Coffee in Europe 


VOLUME OFF? highlights from across the Atlantic 


Italy to get coffee from Mexico 
The use of Muller’s ex- Coffee heads the list of Mexican products to be sent to 
Italy under the terms of the mutual trade agreement recently 

cellent chicory will help concluded in Rome between Italian economic officials and 
the Mexican trade mission led by Carlos Novoa, director of 
the Banco de Mexico. 

The agreement, which reinforces a previous trade treaty 
4 : signed on September 15th, 1949, calls for the exchange of 
coffee prices are higher exports and imports between the two countries in equal or 
almost equal amounts. The goods will not be bartered but 
‘ sales will be channeled through credit accounts established 
to pay. A single ounce re- in the central banks of both nations. 

In return for the coffee, Italy will supply Mexico with 
industrial and transport equipment, machinery and machine 
as much as three-or-more- tools and raw materials for Mexican factories 


offset the loss in volume 


which is inevitable when 
than consumers are willing 
duces the cost per pound 


cents. Refuses to reopen Havre coffee futures market 
The French secretary of state has turned down a request 


for the reopening at the beginning of next year of the cof- 
s fee futures market at Havre. He admitted that any such 
reopening would result in widespread interest abroad, but 
thought the time not yet propitious. 
E. B. MULLER & co. French economic authorities have increased the import 
53 Wooster St 613-615 South Peters St. quota of coffee until the end of the year to 32,000 tons from 
New York OR ae 20,000 tons fixed earlier. According to trade sources here, 
Factories in Michigan importers have already tendered for amounts equal to the 
total quota, but tenders for the import of coffee from An 























gola and another from the sterling area is expected to be 








he 


is preferred --because of its 


@ True Characteristics of Mild Coffee 
@ Cultivation in High Altitudes 
@ Preparation by Best Known Methods 


Plus: Expert Care in Final Removal of Defects 


DEPARTMENT OF AGRICULTURE PORT AU PRINCE, HAITI 
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HOW DOES THE PUBLIC FEEL ABOUT 
CASH REBATE COUPONS ON COFFEE? 

“Our members have been asking us, in fact complaints 
have been very general across the country about coupons 
and even actual cash rebates on commodities which have 
been boosted in price. 

‘For example, I cite a recent one about coffee. The 
question we have been asked is why should the cashier 
in a retail store give a ten-cents cash rebate for a par- 
ticular brand of coffee if purchased. The consumer's re 
‘If they can afford to do this, 
And 
what is more, if one brand can do it, why don’t all brands 
10¢? i 

Mrs. W. R. Walton, Jr.. National President, Can- 
adian Association of in a talk at the 


of the Tea and Coffee Association of 


action is generally this: 
why don't they just lower the price of that brand. 
come down 
Consumers, third 
annual convention 


Canada 


opened shortly. 

French imports of foreign coffee—in addition to that sup- 
plied by French colonies—are generally of standard quality, 
superior to those growr in the colonies. 

Credits for the importation of Brazilian coffee are being 
released in such a way as not to compete with French over- 


seas coftee. 


West Germany imports new-crop Brazilians 

West German importers have purchased 43,600 bags of 
Brazilian new-crop coffee at an average price of $56.60 per 
50 kilograms under a foreign exchange release of $2,900,000. 


The coffee is expected to arrive in the West German Re- 
public in two to two-and-a-half months’ time. Approxi- 
mately 74 per cent of the total consists of Santos, 17 per cent 
of Minas and 9 per cent of Parana coffee. 

Holland is Germany's most important coffee supplier. 
Coffee imports into Germany during the first eight months 
of this year totalled 17,130 tons valued at DM 81.9 million. 
More than half of this quantity was obtained from the 
Netherlands. 

Britain is Germany's second largest coffee supplier, fol 
lowed by Portugal, Belgium and Sweden 


Conditions never stay put 
(Continued from page 15) 
other a batch operation, a bin (or bin system) of proper 
size makes it possible to run both machines at normal capacity, 
so that neither one has to wait for the other. Perhaps the 
best example of this function is the arrangement of three 
bins with a bucket elevator, which renders virtually auto 
matic the operation of the cleaning and quantity-blending 
system for green coffee used in many modern piants. 


Roasted coffee bins 


Bins for roasted coffee segregate the various kinds and 
blends and provide a reserve supply of each (in the mini- 
mum space), which may be drawn off as required without 
upsetting the roasting schedule. 

Because each of the various blends, etc., 


vided for according to its proportion of the total production, 


must be pro- 


(Continued on page 46) 


A Merry Christmas 
and GA Happy New Year 


Hi. MILLS MOONEY & SON. INC. 


20 FULTON STREET 


MEMBER OF 


NGA 


NEW YORK 7, N. Y. 





Greetings of the Season 
EXPORTADORA JUNQUEIRA MEIRELLES, S. A. 


Coffee Exporters 


Growers in 


Sao Paulo and Parané 











Head Office: Rua 15 de Novembro, 61 /63 
Caixa Postal, 444 (P.O.B. 444) Santos, Brazil 
Cable: BRACAFE 
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Juan E. Godoy, head of coffee imports 
for W. R. Grace, elected vice president 


Two vice presidents and an assistant vice president have 
been elected by the board of directors of W. R. Grace & Co., 
international trading company with widespread industrial 


and transportation interests 
Gustavo Vidal, at present a 
vice 


(Pan 


ways) 


president of Panagra 
American - Grace Att 
Juan I 
have been made vice 
dents of W. R. Grace 
Robert (¢ Hill, of 


Washington office, has been 


and Godoy 
presi- 
& Co 


Grace's 


promoted to the post of an 
assistant vice president. 

Mr. Godoy, who is now in 
cottee, 


charge of the cocoa, 


cotton, and various other im Juen €. Godoy 
port departments, joined W 
R. Grace & Co. in 


the miscellaneous produce department 1 


He became head of 
1937, head of the 


company in 


1935 as a salesman 


cocoa department in 1942, an ofhcer of the 
1943, and in 1946 became an assistant vice president 

Mr. Vidal returned to W. R. Grace & Co. on December 
He joined the company in 


st after an absence of 21 


1918 and 


years 


performed accounting and financial work from 
until 1929 in Cuba, Colombia, Venezuela, Bolivia, 
When founded in 
its first comptroller In 1939 he 
While with 


throughout South 
Peru, Argen 


that time 
ind the 
1929, Mr 


United States Panagra was 
Vidal became 
was promoted to the post of vice president 
Panagra, Mr. Vidal 
spending considerable time in Chile, 
Bolivia 

a graduate of Dartmouth College, 
United States for several 
consul to Calcutta and New Delhi 


1949 he manager of the 


traveled extensively 
America 
tina, Colombia, Ecuador, and 


Mr. Hill 


Foreign Service of the 


was in the 
years, as 

During 
National 


signed as vice 


1948 and part of was 


Confectioners’ Association in Washington, and in the latter 
year joined the staff of the Washington ofhce of W. R. 
Grace & Co. as assistant to the vice president, James H 
Stebbins 


Cory, with Nicro purchase, claims it is world's 
biggest maker of glass and metal coffee brewers 


The Cory Corp., Chicago, has announced the purchase of 
the assets of Nicro Steel Products, Inc. 

The battle of the coffee pots is over,” stated J. W. Als- 
dort, Cory president, “now that the Corp Corp. is the world’s 
largest manufacturer of glass and metal coffee brewing equip- 
S. govern- 


ment—for home, restaurant, institution and U 


ment use.’ 

The Nicro firm, organized in 1937, is the originator and 
manufacturer of home stainless steel coffee making equip- 
ment. Cory is number one in glass pot manufacturing, and 
now Nicro as a division of Cory, will place Cory at the top 
of the glass-metal manufacturing heap. 

Mr. Alsdorf announced that the assets of Nicro will in- 
clude machinery, equipment, tools, dies, inventory, trade 
marks, patents, licenses, etc. The purchase price was undis- 
closed but it was assumed that over a million dollars was 
involved. Nicro’s peak sales came in 1947 when they av- 
eraged over two and a half million dollars. The company 
has led in stainless steel coffee equipment since that year. 
Cory took number one place in the glass brewer field in 

947 when sales reached a ten million dollar peak 

In addition to manufacturing stainless steel coffee making 
equipment, Nicro fabricates other stainless steel utensils, in 
cluding mixing bowls and tray and condiment sets 

Simultaneously with the purchase of Nicro, Mr Alsdorf 
also announced the purchase of Flavor-Seal Cookware, Inc., 
Nicro 


among the top three manufacturers of stainless steel cook- 


a sister Company of Flavor-Seal Cookware, Inc. 1s 


ware tor home use. This company will be reorganized as 
a separate corporation and will become a Cory subsidiary, as 


distinct from Nicro, which will be a Cory division. 


Christmas Greetings 
tu the Coffee Crade 


CARL 


BORCHSENIUS CO., 


INC. 


89 Front Street New York 5, N. Y. 


Connections in all Cottee Producing Countries 





SOUTHERN CROSS LINE 


Fast Motorships - from Brazil - to United States Atlantic Ports 
COSMOPOLITAN SHIPPING COMPANY, INC. 
Generali Agents 


42 Broadway 


New York 4, N. Y. 
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Says coffee is cleanest of all food 
commodities imported in the raw state 

W. F. Williamson, executive vice president of the Na- 
tional Coffee Association, pointed out recently that coffee 
is the cleanest of all food commodities imported in the raw 
state. A recent report of the Pure Food and Drug Ad 
ministration indicated, he said, that less than cne pound out 
of every thousand fails to meet the Department's rigid re 
quirements. 

Even in the case of the small amount ordered detained, 
nothing was wrong with the coffee itself, in most cases action 
heing taken simply because the original containers had been 
broken allowing the beans to spill into the hold of the ship 
or onto the dock. Such coffee would not be handled by a 
legitimate importer anyway, Mr. Williamson said, and com 
plimented the FDA for making sure it didn’t get into the 
hands of black market dealers 

Why coffee is pure 

The extraordinary record of purity established in raw 
coffee imports is a tribute to the care given the commodity 
in producing countries where most of the coffee is hand 
picked to remcve any imperfect beans or foreign material, 
he pointed ovt. Part of this care is due to the fact that 
American importe’s hold exporters strictly responsible for 
delivering cofice which will stand the most rigid government 
inspection. Any loss incurred by a confiscation order, there 
fore, must be borne by the shipper 

After the coffee is in the hands of the American manu 
facturer it is given even greater care, he continued. Hand 
ling a product which 1s already clean enough to satisfy the 
most fastidious, coffee roasting plants are all equipped, 
nevertheless, with elaborate and costly facilities of their own 
to make sure that noth'ng goes into a coffee pac kage but pure, 
clean coffee. This is the reason one rarely, if ever, hears 
of a roasted coffee shipment being questioned by the govern 
ment, he said. “Even present prices, with the temptation 
they offer, have caused no change in this situation since the 
industry is largely in the hands of old established dealers 
who keep a sharp eye out for anyone tempted to cut corners, 
Mr. Williamson declared 














Dial and Dine, a remarkably successful catering service in New York 
City, really believes in the “build a better mousetrap” theory. 
Started only nine months ago, Dial and Dine now delivers over 1,000 
meals a day to business offices, theatres, as well as radio and tele- 
vision studios in the midtown Manhattan area. Keeping coffee hot 
until it reached the customers was the first and most difficult problem 
facing Dial and Dine’s management. They solved it with a unique 
bag developed by the Union Bag and Paper Corp. Of duplex con- 
struction, the baq's inner liner is made from Union's special Scutan 
paper, which has the necessary insulating characteristics. 
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The Roll Center 
of the West 


Roll grinding and recorrugating of all types 
of coftee rolls 

New rolls carried in stock to fit all 
col.ce mills 

Complete reconditioning service for 
grinding-heads of all types 

All workmanship unconditionally guaranteed 


PECIAL ATTENTION is given to rush 

work, and our facilities make it possible 
to complete a set of rolls — regrind rolls, 
journals, fit bearings, corrugate — and ship 
the same day the rolls are received. 

Send your work to the “Roll Center of 
the West” — where 95% of the coffee 
rolls in the West are recorrugated. For 
parciculars and delivery dates on your re- 
quirements write, wire or phone: 


MILL MACHINERY & ENGINEERING CO. 


Mfrs. of MEMCO Products 
1023 Market St., Oakland 7, Calif.. TWinoaks 3-5967 











MALZONI & CO., LTD. 


Coffee Exporters 


SANTOS - BRAZIL 





Represented in all U.S.A. by 
OTIS, McALLISTER CO. 





ATLANTIKRAFT) 1 ptanding 


COfechia ags fir 


~~ 12 Sizes in stock for immediate 
shipment . .. 3 oz. to 5 Ibs. Plain. or 
Printed in one or two colors with 
your Private Design. ATLANTIC 
offers you service ord economy! 








ATLANTIC COFFEE BAG CO., Inc. 


220 KO4% BROOKLYN 16 














COMPANHIA 


BRASILEIRA 


DE CAFE 


DEPENDABLE COFFEE SHIPPERS 
from 


SANTOS and Rio 


EASTERN REPRESENTATIVES: 


Fairchild & Bolte 


NEW YORK 
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Conditions never stay put 
(Continued from page 43) 
much skill and experience are required to plan a bin system 
which is adequate, flexible enough to take up daily fuctu- 
ations, compact to the last degree, and so designed that every 
bin may be directly supplied by gravity transfer from the 
stoner hopper. 

When these ideal conditions have been met—often in 
spite of adverse building conditions—and the proper piping 
connections arranged, goods are made instantly available at 
every point in the plant where required, 


Ground coffee bins 

Bins for ground coffee are designed to suit the steeper 
angle of flow of the ground product. They are seldom used 
for anything but the “transient” storage necessary to com- 
pensate for variations of output between the grinder and the 
weighing machine. A special, mechanically-operated “true 
flow” type of bin is preferred, to prevent unmixing of the 
larger and smaller granules and chaff—which is unavoidable 
when ground coffee flows by gravity down the sloping sides 
of an ordinary bin. 

Bin accessories 

Bin doors often are installed where it may be necessary for 
a man to get into the bin to clean it out, or for other reasons. 

A bin’s usefulness may depend on the installation of a re- 
turn pocket, so that any excess of goods, withdrawn at the 
discharge gate, may be returned to the bin conveniently. 

The card-holder is a minor accessory—sometimes quite 
essential. Other accessories include covers, feed chutes, 
floor doors and special discharge gates. 

Bin design 

Planning a bin system to meet individual plant conditions, 
and designing bins that will function properly and provide 
the required storage facilities with the utmost economy of 
space and material—and with safety—has become a highly 
technical phase of engineering work. 

Capacity, available headroom and standard sheet-iron sizes 
affect the proportions of each bin, The nature of the product, 
its angle of flow and the desired point of discharge determine 
the shape of the sloping ‘‘flare” and the kind of outlet gate. 

Materials must be selected to suit the loads carried. The 
designer must know how to avoid ‘dead spots” and ob- 
structions to free flow (where small quantities might be 
trapped and held indefinitely). 

Roast coffee bins over a certain height must be fitted with 
a system of iaterior ‘‘ladders” to prevent breakage. Ground 
coffee bins should (usually) be provided with mechanical 
discharge flights and with tappers and agitators. 

Equally technical are the special considerations involved 
in the design of bins and bin systems for kindred products 

chicory, malt, rye, wheat, barley, rice, sugar, tea, peanuts, 
cocoa, etc. 


Special bins 


Coffee plant operation generally includes consideration of 
cne or more kindred products, such as tea, peanuts-in-the- 
shell, cereals, chicory, malt. rice, sugar, etc. When any of 
these is not free-flowing, special means must be provided for 


storage and handling. 


Automatic full-and-empty signal 


This recently-improved instrument, which greatly influ 
ences production efficiency, automatically operates a signal 
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or any control device when the level of goods in a bin 
reaches a certain point, 

The instrument is a small, electrically-operated unit at 
tached usually to the bin trunk; extending through the metal 
side and a short distance into the bin. If located near the 
lower edge of the trunk, it indicates—by a bell or light sig- 
nal—when the bin 1s empty; or it may operate an auto 
matic control which starts up a conveyor. 

Set near the top of the bin, it becomes a “FULL” signal 
or operates the mechanism that stops the conveyor. With 
one of these little “watchmen” at the bottom and one at the 
top, the bin will never be empty and never over-full 

Whole systems of handling equipment may be converted 
to full-automatic operation by installing a few of these sig- 
nals. Operatives are relieved of constant watching, to pre- 
vent choking of elevators and conveyors or the shut-down of 
some major machine for lack of goods in the feed bin. 

Piping systems 

Nowhere is the mastery of coffee-plant engineering better 
illustrated than in the intricate systems of piping, often 
extending through several stories of a building. By means 
of the piping system, for example, roasted coffee from any 
one of the storage bins is made instantly available at an um 
ber of points in different parts of the building—for grinding, 
bagging or packaging—as may be required, 

Delivery points (bagging units, weighers and grinding 
machines) are located to give the utmost facility in handling, 
packing and shipping with the least outlay of floor space 
Similar consideration must be given the green coffee flow 
The 
piping system is planned to bring the necessary goods to 
Proper pitch for a 


piping and the piping from stoners to bin systems. 


strategic points in the most direct way. 


THE FINEST COFFEE 
IS GROUND ON A MOORSPEED MILL 


free flow of goods (ground coffee or whole-bean, as the case 
may be) must be maintained throughout the system, and 
floor openings for the pipes must be carefully plotted 

Often the bin outlet pipes will be divided into three or 
more branches—requiring an ingenious arrangement of con- 
trol gates for directing the flow of the product. The location 
of such gates and the inclusion, in many cases, of means for 
operating them from any one of two or three stories, are 
vital factors in the efhcient operation of the plant-machine. 

Sometimes cne of these branches is given ‘‘priority rights 
over the others, so that the product is automatically diverted 
to the favored route when required, even though it is being 
drawn off through another branch at the time. Similarly, 
the gate system may be arranged to provide second choice 
and “third choice’ outlets. 

Details of piping system design include provision for free 
flow and protection against wear at the angles and elbows. 
They include provision for preventing breakage when goods 
must drop vertically for any considerable distance. The 
shape (square or round), the diameter, and the design of 
gates, bends, spouts, etc., are matters of great importance if 
the system is to approach ideal efficiency. 

Distributors 

Strictly speaking, distributors are a part of the piping 
system; but, since they offer possibilities all their own for 
reducing production costs, they deserve a separate classifi 
cation, 

The function of a distributor is to direct automatically the 
transfer of goods from a central source (such as a stoner 
hopper) to any desired one of a number of points (usually 
storage bins). It does the work more economically than 


(Continued on p 


The mill in this picture is being used at the present time by 
the La Flor de Tibes Co. of Havana, Cuba, for the production 
of very fine grind coffee. Due to the very fine grind, it is 
necessary to reduce the coffee in three stages. 


MOORSPEED COFFEE MILLS assure you of a FRESH 


GRIND 


EVERY TIME. NO STALE DEPOSITS because 


accumulation of preground coffee in the grinding 


chamber is IMPOSSIBLE. 


\ 


SEND TODAY FOR OUR ILLUSTRATED COFFEE BOOKLET CSM 


MOORE ory pock COMPANY 


FOOT OF ADELINE STREET 


DECEMBER, 1950 


OAKLAND 4, CALIFORNIA 








SILVER 
& 
JAVA PACIFIC 


LINES 


BRAZIL to U.S. and CANADIAN PACIFIC COAST PORTS 


FAST — REGULAR — MONTHLY SAILINGS 
with modern cargo offering limited 
passenger accommodation and refrigerated space. 


vessels 


Java Pacific Line, Inc 
New York, N. Y 


Kerr Steamship Company, Inc. 


pr 
N@w 


Kerr Steamship Company, Inc 


Te] 


Strachan Shipping Company 


4q 


Kerr Steamship Company, Inc Transpacific Transportation Co. 


San Fra alifornia san Fra alifornie 


Compania Maritima 
ine ) (Argentine) S.A. C. 
Aires, Argentina 


Agencia de Vapores Grieg S.A 


Sant bra 

















masa GRACE LINE cai 


Serves the Coffee Trade 
with 
A Fast, Modern Fleet of American-Flag 
Freight and Passenger Vessels on Regular Itinerary 


from the Coffee Ports of 
COLOMBIA 
VENEZUELA 


and West Coast of 


CENTRAL AMERICA 

to 
LOS ANGELES 
SAN FRANCISCO 
SEATTLE 
VANCOUVER, B. C. 


NEW YORK 
JACKSONVILLE 
BOSTON 
BALTIMORE 


mais, GRACE LINE acai 


10 Hanover Square, New York 5, N. Y., Tel.: Digby 4-6000 
Agents and Offices in All Principal Cities 


Bringing North and South 
America nearer each other 
LLOYD BRASILEIRO 
makes the Good Neighbor 
a Close Neighbor. 


THE BETTER TO SERVE YOU 


Equipped with Cargocaire and averaging 17 knots speed, the great new ships 
of the LOIDE FLEET can assure speedy, dependable shipments of coffee. 


NEW YORK 


I? Battery Place 


NEW ORLEANS 
305 Board of Trade Bldg. 


Line maintains 
facilities 


The American 
New Orleans, with 


48 


Lloyd 


the principal 
Philadelphia 


BRASILEIRO 


PATRIMONIO NACIONAL 
New York and 


and Houston. 


Brazilian 
Baltimore 


coffee ports to 
Norfolk, Jacksonville 
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Ship satin Gs 


A SUMMARY OF INWARD - BOUND SCHEDULES ON THE COFFEE AND TEA BERTHS 


date 
OWMid ex1Rencle 


may schedule 


Abbreviations for lines 


Alcoa f{leoa St 
Am-Pre Ameri 
ArgState—Argen 
Am-W Afr 
Barb-Frn—Barber-Fern 
Barb-W Afr—Barhber-W 
Wn—Barber Wil 
Brodin Line 
Brocklebanks’ 
Delta Line 
Dodero Line 
Ellerm a 
Farrell Lin 
Grace Lin 
Gulf—Gulf & § 
Co., Ine 


Pre 
State 


American-W ¢ 


Line 


Cunard Service 
Delta 
Doder 
Fll-Buck 
Farrell 


Grace 


SAILS SHIP 


ACAJULTA 


Orotava 

Ring Splice 
Choluteca 
Anchor Hitch 
Cst! Avnturer 
Gunners Knot 


Cristobal’ 12/14 
LA12/26 SF12/29 Sel, 3 
Cristobal? 12/31 
LA1/13 SF1/16 
LA2/1 SF2/4 

LA2/13 SF2/16 


UFruit 
Grace 
UF ruit 
Grace Sel /21 
Se2'9 
Se2/21 


Grace 
Grace 


ACAPULCO 
12/13 Cst! Avnturer 


2/26 
1/6 
1/20 


Cristobal 
Cristobal 
Cristobal 
Cristobal 


Grace 
Grace 
Grace 


Gunners Knot 
Csti Nomad 


Ring Splice Grace 


AMAPALA 


Ring Splice 
Cst! Avnturer 
Choluteca 
Anchor Hitch 
Gunners Knot 
Cstl Nomad 
Csti Avnturer 
Ring Splice 
Gunners Knot 


LA12/26 SF12/29 Sel 
Cristobal 

Cristobal 

LAl1/13 

Cristobal 

Cristobal 

LA2/1 SFz 

Cristobal 
LA2 13 


12/12 
12/18 


SF2 


BAHIA 


Scania 
Alphacca 
Alwak 
Abbedyk 


Pal 9 
7 Bal 


Bol 4 NY1/5 
NY1 2 Bol 5 HRI 
NY1/7 Bol 10 Pal 
NY1/6 Bol 18 HR1/20 


BARRANQUILLA 


12/11 Cape Cod UF ruit 


DECEMBER, 1950 


9 Pal 10 
13 Nfl/1é 12/13 
23 Pal/24 


> Bal 
Bal 


Hol-Int—Holland 
IFC—LF.C. Line 
lavPac—Java-Pact} 
Lloyd—Li 

Lyke 

Maersh 


Pacifi 


ar—Paci fic 


COFFEE BERTHS 


SAILS SHIP 


{or Knot 
nchor Hitch 
Cape Cmbrind 
Monica 
Cape Anr 
Levers Bend 
Clara 
Cape Avinof 
Torsholm 
Csti Avnturer 
Sofia Grace 
Fiador Knot UF ruit 


Grace 


Grace 


Knot Grace 
Grace 


Grace 
Cstl Nomad Grace 


BARRIOS 


BUENAVENTURA 


] Leena Dan Wst C 
Sailors 
Margar 
Bella Da 
Ine 


Farmer 


Splice Grace 


De—De 


Abbreviations for ports 


Gra Gal 


Git—Guit 


Hal 


H 
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SAILS SHIP LINE DUE SAILS SHIP DUE 


BUENAVENTURA (Continued) Cst! Avnturer LA2/1 SF2/4 Se2/9 
Ring Splice Cristobal’ 2/3 


ae — See 29 Gunners Knot LA2/13 SF2/16 Se2/21 

Chsnl/6 NY1/8 
Jxl/8 NY1/11 Bol/13 Bal/15 NY1/17 CRISTOBAL 
NY1/12 Pal/17 Bal/18 
Hol 18 NO1/21 12/12 Cape Cmbrind UFruit 
Chsnil/13 NY1/15 12/19 Cape Ann UF nuit 
LA1/23 SF1/25 Se2/3 12/26 Cape Avinof UFruit 
Chsnl/20 NY1/22 1/2 Cape Cod UFruit 
NY123 Bal/26 NY1/29 1/2 Levers Bend UFruit 

Chsnl/27 NY1/29 1/16 Fiador Knot UFruit 


NO2/3 Ho2/8 Ga2/9 Mo2/11 
DAR es SALAAM 
CARTAGENA 12/20 Afr Planet Farreli Bol/18 NY1/20 Pal/22 Bal 
aon i 1/10 Afr Moon Farrell Bo2 10 NYZ/i2 Pa2/14 Ba2 
not t t £9 
; 0/21 Afr Lghtng ‘Farrell, «= B03 26 NY3/28 Pa3/30 Bad 


DURBAN 


12,26 Afr Planet Farrell Bol /18 NY1/20 Pal 22 Bal 
1/18 Afr Moon Farrell Bo2/10 NY2/12 Pa2/14 Ba2 
1/25 Afr Entrprse Farrell NY2/16 Pa2/18 Ba2/20 

26 AfrCrescent Farrell NY2/28 Pa3/2 Ba3/4 

33 Afr Lohtng Farrel Bo3/26 NY3/28 Pa3/ 30 Bad 


GUAYAQUIL 


12/18 Bella Dan NY12/28 Pal/1 Bal/3 
LA12 26 SF12/29 Sel 3 12:26 Kamma Dan NO1/7 Hol/11 Bal/12 Mol 14 
LA1/13 SF1/16 Sel/21 Paula Dan NY1/12 Pal/17 Bal/18 
LA2/1 SF2/4 Se2/9 Eliana LA1/23 SF1/25 Se2/3 
Gunner ) ace LA2 13 SF2/16 Se2/21 25 Laila Dan NO2 3 Ho2/8 Ga2/9 Mo2/11 
Csti Nor race LA2 13 SF2 16 Se2z 
ILHEUS 
CORINTO Argentina Lloyd 
Guatemala Lloyd 
America Lioyd 
Haiti Lioyd 
Cuba Lioyd 
Bolivia Lioyd 
Venezuela Lioyd 





SHIP YOUR COFFEE BEANS 
WITH THE ARGENTINES! 


BECAUSE... 


Argentine State Line offers swift, dependable service, 

bringing your coffee from Santos in 13 days... from 

Rio in 12. Three new passenger liners—the RIO DE LA - . > UMN iy 
PLATA, RIO JACHAL and RIO TUNUYAN have | eee “ LT be. 
joined the regular fleet of ASL freighters —all operating ; 

on schedule between East Coast ports of South America 


and New York. 

Ethcient, experienced crews load your coffee into 
immaculate holds, assuring a minimum of bag damage 
and flavor contamination. We pay careful attention to 
every detail that assures the arrival of your coffee in ARGENTINE STATE LINE 
per fect condition the way you want it— when you want 


Boyd, Weir & Sewell, Inc., General Agents 


it. And the modern ASL terminal at Pier 25 North River, 
24 State Street, New York 4, N. Y., Tel. BO 9-5660 


New York, is where you want it for easy delivery to 


truck or lighter. 
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SAILS 


LA 


12/11 
12 
13 
13 
17 
18 
19 

2/20 
20 
25 
27 


- 
] 


1 
3 


SHIP 


GUAIRA 


Teresa 
Brede 
Corsair 
Danvig 
Torsholr 
Ana 
Marfalda 
Esparta 
Cavalier 
Catalina 
Tachira 
Oslo 
Teresa 
Falcon 
Ana 


Grace NY12/19 
Isbrandtsen NY1/1 

Alcoa Mol2/18 NO12/20 
Isbrandtsen Gulf Port 12/30 
Swed-Am Hal/19 St Jo 1/22 
Grace NY12/26 
Isbrandtsen NY1/8 
Isbrandtsen Gulf Port 1/4 
Alcoa Mol2/25 N012/27 
Grace NY1/2 
Isbdandtsen Gulf Port 1/11 
Isbrandtsen NY1/16 





Grace 


NY1/9 


Ishrandtsen Gulf Port 1/2¢ 


Grace 


NY1/16 


LIBERTAD 


LA 


12/13 
12/19 
12/25 
12/31 
1/1 
1/12 
1/19 
1/26 
1/31 


LIM 
14 


Orotava 

Ring Splice 
Csti Avnturer 
Gunners Knot 
Anchor Hitch 
Csti Nomad 
Cstl Avnturer 
Ring Splice 
Gunners Knot 


UNION 


Ring Splice 
Cst! Avnturer 
Choluteca 
Anchor Hitch 
Gunners Knot 
Csti Nomad 
Csti Avnturer 
Ring Splice 
Gunners Knot 


ON 


Cape Cmbrind 
Fiador Knot 
Cape Ann 
Cape Avinof 
Levers Bend 
Cape Cod 
Fiador Knot 


TO 
Afr Sun 
Del Rio 
Templar 
Afr Dawn 
Hopeville 
Afr Glade 
Temeraire 


ANDA 


Afr Sun 
Del Ric 
Templar 
Afr Dawn 
Hopeville 
Afr Glade 
Temeraire 


MARACAIBO 


UFruit Cristobal? 12/14 

Grace LA12/26 SF12/29 Sel/3 
Grace Cristobal’ 12/27 

Grace Cristobal’ 1/9 

Grace LAl1/13 SF1/16 Sel 21 
Grace Cristobal’ 1/20 

Grace LA2/1 SF2/4 Se2/9 
Grace Cristobal’ 2/3 

Grace LA2/13 SF2/16 Se2/21 


Grace LA2/26 SF12/29 Sel /3 
Grace Cristobal 2 

UFruit Cristobal 

Grace LA1/13 SF1/16 Sel/2 
Grace Cristobal’ 1/9 

Grace Cristobal’ 1/20 

Grace LA2/1 SF2/4 Se2/9 
Grace Cristobal’ 2/3 

Grace LA2 13 SF2/16 Se2 


UFruit NY12/24 
UFruit N012/26 
UF ruit NY12/31 
UF ruit NY1/7 
UFruit N01/8 
UFruit NY1/14 
UFruit NO1 22 


Farrell NYl Pal 15 Nfl 
Delta NOl 

Am-WAfr NY1 31 

Farrell NY2 Pa2/12 Nf2 
Am-WAfr NY2/2 

Farrell NY3 Pa3/12 Nf3 
Am-WaAfr NY3 


Farrell 
Delta 
Am-WaAfr 
Farrel! 
Am-WAfr 
Farrell 
Am-WAfr 3 


F . ! 
offers a fast fortnightly 


freight service 


between 
GUAYAQUIL 
ECUADOR 
BUENAVENTURA 
COLOMBIA 


NEW YORK 
PHILADELPHIA 
BALTIMORE 


New York Discharging Berth 
Pier 4 New York Docks 
MAin 5-5183 


WEST COAST LINE, INC., AGENTS 


67 Broad Street, New York 4, N. Y. 
WHitehall 3-9600 


12/11 
15 
2/17 
17 
2,19 
23 
24 
24 


Sofia 
Anzoategui 
Breve 
Anchor Hitch 
Danvig 
Monica 
Marfalda 
Nueva Esparta 
Torsholm 
Ciara 

Oslo 

Tachira 


DECEMBER, 


Grace 


NY12/18 


Isbrandtsen Gulf 
Isbrandtsen Pal2 
Grace LAl 1 
Isbrandtsen Gulf 
Grace NY12 
Isbrandtsen Pal 


Port 12/25 
30 NY] 


3 SF1/16 Sel /2 


Port 2/30 


4 NY1 8 


PHILADELPHIA 


H. SOBELMAN & CO. 
BOURSE BUILDING 


BALTIMORE 


STOCKARD & CO. 
225 E. REDWOOD ST. 


Isbrandtsen Gulf Port 1/4 


Swed-Am Hal/19 St Jo 1/22 


Lombard 0331 Saratoga 2607 


Grace 


NY1 1 


Isbrandtsen Pal 
Isbrandtsen NY1 


1950 


12 NY1/16 
ll 

















SAILS SHIP LINE 


MO ORE-McCORMACK gentoo (Continued) 


° Sofia Grace NY1/9 
hints Cstl Avnturer Grace  LA2/1 SF2/4 
ial 8 Falcon Isbrandtsen NY1/20 
Monica Grace NY1/15 
Gunners Knot Grace LA2 13 SF2 


° rT. 

j é MATADI 
1 | = alee | x 10 Afr Sun Farrell NY1/13 Pal 
bo akeeia ®t) eee 2/15 Del Rio Delta NO1/14 


Leoville Am-WAfr NY1/15 
Templar Am-WAfr NY1/1-15 
Afr Dawn Farrell NY2/10 Pa2 
Fernglen Am-WAfr NY2/15 
Hopeville Am-WAfr NY2 
AMERICAN Freight and — \ BRAZIL Afr Glade Farrell NY3 ~ Pa3 
REPuBLics >°"v'<° Po ast" URUGUAY Triton Am-WAfr NY3/1-15 
LINE cod tho countries of | ARGENTINA 2/22 Temeraie — Am-WAfr NY3/31 


MOMBASA 
PACIFIC Freight and Passenger \ BRAZIL 


c etween West 12,10 Doncaster Robin NY 
REPUBLICS rete eer States , URUGUAY 12/15 Afr Planet Farrell «= Bol /18 NY1/29 Pal/22 Bal/24 
LINE = and the countries of ! ARGENTINA ie Gare ject ahi 
- 16 Afr Moon Farrell Bo2 10 NY2/12 Pa2 Ba2/16 
NORWAY 2/15 Afr bghtng Farrell = B03/26 NY3/28 Pa3/30 Bad/1 
Freight and Passenger ( DENMARK 
ae Service between East SWEDEN PARAMARIBO 
Coast of United States POLAND 


LINE and the countries of ( FINLAND Thulin Alcoa NY12/28 
RUSSIA Byfjord Alcoa NYN1/19 
Thulin Alcoa NY2/4 


For complete information apply Byfjord Alcoa 


MOORE-McCORMACK LINES PARANAGUA 


5 Broadway, New York 4 
Offices in Principal Cities of the World 12/13 Alphacca Hol-Int Bal 9 Pal/10 


12/13 Del Campo Delta 
7 ey as 
. € 4 











15 Forester PAB LA1/9 SF1/11 Val/16 Sel/17 Pol/20 
218 Mormacgulf Mormac LA1/17 SF1/20 Val/24 Sel/27 Pol/29 
a 12°19 Alwaki Hol-int NY1/7 Bal/10 Pal/12 Bal/13 Nfl/16 
- 2/22 Bowplate 1FC NY1/11 Pal/15 Bal/17 Bol/19 Hal/22 
4 C al 12/27. Del Monte Delta Nol/24 Hol/29 
x oO ee 2 Abbedyk Hol-Int NY1/16 Bol/18 HR1/20 Bal/23 Pal/24 


Trader PAB LA1/30 SF2/1 Va2/9 Se2/10 Po2/14 


7 


Holberg Nopal NO1/23 CC1/27 Hol /28 


«4 ee 
Ca rgoes § Fernguif Nopal No2/7 CC2/11 Ho2/13 


Seafarer PAB LA2 19 SF2/21 Va3/2 Se3/3 Po3/5 


Routed PORT SWETENHAM 
12/26 Ellen Maersk NY2/6 
P.A-B* 127 Chastine Maersk NY3 9 


are in experienced hands = PUERTO CABELLO 


2.15 Danvig Isbrandtsen Gulf Port 12.30 

216 Marfalda Isbrandtsen NY1/8 

216 Cavalier Alcoa Mol2/25 NO12/27 

+ e . . . ° 12/20 Torshotm Swed-Am Hal/19 St Jo 1/22 
Pacific-Argentine-Brazil Line provides 12/21 os Grace NY12/27 


1 M 2 Nueva Esparta Isbrandtsen Gulf Port 1 4 
Fast transit time on modern C-3 ships. e ost 2/23 Oslo Isbrandtsen NY1/16 


all the way through 


up-to-date loading and handling equipment and 228 Paula Grace NY1 3 
] Tachira Isbrandtsen Gulf Port 1/11 
Grace NY1 10 
Pacific coast coffee center e Offices in principal l alco Isbrandtsen Gulf Port 1/20 
Grace NY1/17 
Icsbrandtsen Gulf Port 1/28 


know how e Direct service from Brazil ports to 
mation and service 


Pacific - Argentine - ommodatior PUNTARENUS 
Brazil Line Inc. 
Pope & Talbot, 
Inc. Agents 


Choluteca UF rust Cristobal 12 31 
3 Cst! Avnturer Grace Cristobal 12/27 
, Grace LAl 13 SF1 16 Sel 21 
Grace Cristobal 19 
Cst! Avnturer Grace LA2/1 SF2/4 Se2'9 
16 Cstl Nomad Grace Cristobal 1 20 


RIO de JANEIRO 


Jebsen df NO12 27 CC12 
Executive offices — 320 California St., San Francisco 4 12.12 Unuguay yn NY12/24 
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SAILS SHIP LINE 


12/1 Del Valle Delta N012/27 

12 America Lioyd N01/7 

12 Del Campo Delta NO1/7 Hol/12 

12 Mormacgulf Mormac LA1/17 SF1/20 Val/24 Sel/27 Pol/29 

1 Del Norte Delta N01 9 

J Del Monte Delta NO1/24 Hol 29 


oa? mwas °C REGULAR DIRECT SERVICE 
FOR COFFEE SHIPPERS 


1 Fernguif Nopal NO2,.7 CC2/11 Ho2/13 
FROM 


SAN JOSE 

Ring Splice Grace LA12 26 SF12/29 Sel 3 

n ; ristobal’ 12/27 P P 
— — er rs wre ote La Guaira, Puerto Cabello, Maracaibo, 
2unners no race 1's ba , f 
Anchor Hitch Grace - LA1/13 SF1/16 Sel/21 Barranquilla, Vera Cruz 
Cstl Nomad Grace Cristobal’ 1/20 
Csti Avnturer Grace LA2/1 SF2/4 Se2/9 TO 


Ring Splice Grace Cristobal 23 
U.S. Atlantic Ports, 
SATS St. John, Halifax, Montreal, 


Bowmonte IFC NY12/25 Pal2/28 Bal2/30 BOl/1 Hal/4 . Ps 
Guatemala Lloyd NY12/29 , Cleveland, Toledo, Detroit, Chicago 


Uruguay Mormac NY12/24 

Del Valle Deita NO012/27 

Mormacsea Morcam PA12/26 NY12/29 Bol/2 Bal/4 
Scania Norton Bol/4 NY1/5 Pal/9 

Alphacca Hol-Int NY1/2 Bol/5 HR1/7 Bal/9 Pal/10 Agents in All Principal Ports 
Mormacisle Mormac Bal/3 Pal/5 NY1/8 Bol/11l 
America Lioyd NO1/7 NY1/15 

Del Campo Delta N01 7 Hol/2 SWEDISH AMERICAN LINE 
Alwaki Hol-Int NY1/7 Bol/10 Pal/12 Bal/13 Nfl/16 
Forester PAB LAL/9 SF1/11 Val/16 Sel/17 Pol/20 17 State Street New York 4, N. Y. 
Mormacgulf Mormac LA1/17 SF1/20 Val/24 Sel/27 Pol/29 
Del Norte = Delta.» NOY 1255 Phillips Square Montreal 2, P.Q. 
Bowplate IFC NY1/11 Pal/15 Bal/17 Bol/19 Hal/22 
Argentina Mormac NY1/8 

Haiti Lioyd NY1/15 

Mormacwren Mormac Bol /13 NY1/16 Pal/19 Bal/20 

Abbedyk Hol-Int) NY1/16 Bol/18 HR1/20 Bal/23 Pal/24 
Del Monte Delta NO1/24 Hol/29 

Holberg Nopal NO1/23 CC1/27 Hol/28 

Del Sud Delta NO01/23 


ee ication UNITED FRUIT COMPANY 


Axeldyk Hol-int NY2'6 Bo2/8 HR2/10 Ba2/11 Pa2 
STEAMSHIP SERVICE 











Ferngulf Nopal NO2 7 CC2/11 HO2/13 
Bolivia Lloyd NY2/14 
Venezuela Lloyd NY2/15 


Seafarer PAB —LA2/19 SF2/21 Va3/2 Se3/3 P03/5 @ leading handle 


rs of mild coffees 


CTORIA 
12 Peter Jebsen N012/27 CC12/31 Hol/3 
2/19 Alphacca NY1/2 Bol/5 HR1/7 Bal/9 Pal /10 
2°21 America N01 7 
22 Del Campo NO1/7 Hol /12 
Alwaki ol NY1/7 Bol /10 Pal/12 Bal/13 Nfl/16 
Abbedyk NY1/16 Bol/18 HR1/20 Bal/23 Pal/24 
Del Monte N0O1/24 Hol 29 


s 
peahach NY2/6 Bo2/8 HR2/10 Ba2/11 Pa2/14 reguiar dependable 
Ferneulf NO2/7 CC2/11 Ho2/13 


| NS 
- i NEW YORK, NEW ORLEA 
and other U. S. Ports 


ervice 10 


TEA BERTHS New York: 
A I ' Pier 3, North River 


aes New Orleans: 
321 St. Charles St. 


12,15  City-Lyons Ell-Buck Hal/27 St Jol/31 Ba2/89 
Silvermaple Silver LA2/20 SF2/25 Po3/2 Se3/5 Va3/7 
ucknow Ell-Buck Bol/23 NY1/24 Pal/27 Nf1/29 Bal/30 
Cunard » NY Pa Ba Nf 
Ell-Buck Bo2/10 NY2/13 PA2/16 Nf2/17 Ba2/20 
Silver LA2/14 SF2/18 Po2/23 Se2/26 Va3/1 
Silver LA3/20 SF3/25 Po3/30 Sed/3 Vad/6 
erplane Silver LA3/14 SF3/18 Po3/23 Se3/26 Va3/29 
ang JavPac LA4/20 SF4/25 Pod 30 Se5/3 Va5/6 


CHITTAGONG 


City - Rochester EI 


DECEMBER, 1950 











NOPAL LINE 


Regular service 


New fast Norwegian motorships 
BRAZIL U.S. GULF 
COFFEE SERVICE 


The Northern Pan-American Line, A/S 


OSLO 


Agents 


New York—Dichmann, Wright & Pugh Inc., 44 Whitehall St 


New Orleans—Bieh! & Co., Inc., 1308 National Bank of 


Commerce Building 
Houston—Bieh| & Co., Cotton Exchange Bldg 
Chicago—F. C. MacFarlane, 209 S. La Salle St 
Detroit—F. C. MacFarlane, 715 Transportation Bldg 
Santos/Rio—Agencia de Vapores Grieg S/A 
Paranagua—Transparana Ltda 


Buenos Aires—International Freighting Corporation, Inc. 








@ PERSONAL SUPERVISION 
e CAREFUL HANDLING 
@ COURTEOUS SERVICE 


Shipping COFFEE 
FROM BRAZIL? 
IFC LINES 


INTERNATIONAL FREIGHTING CORPORATION, INC. 


17 Battery Place, New York 
Erie Basin, Brooklyn, > 


Agencia Johnson, Ltda 


SAILS SHIP 


COLOMBO 


12/15 City-Lyons Buck Hal/27 St Jo 1/31 Ba2/8 
18 Cing- Prince r Hal/12 Bol/15 NY1/17 
1 Bronxville Barb-Frn USA1/18 
22 = Saiatiga JavPac LA2/6 SF2/11 Po2/17 Se2/20 Va2/21 
6 Eller Maersk NY2/6 
H. Trader S LA3/8 SF3/12 Po3/17 Se3/20 Va3/21 
Brit - Prince Ha2/18 Bo2/21 NY2/23 
Chastine a NY3/9 
East - Prince rince Ha3/12 Bo3/15 NY3/7 
Silveroak Silver LA4/9 SF4/12 Po4/17 Se4/20 Va4d/21 


DJAKARTA 


13 Ellen Maersk NY2 6 
1/20 Chastine Maersk NY3 9 


HONG KONG 


219 Tudor Barb-Wn SF1/11 LA1/13 NY1/27 
Sally Maersk NY1/30 
America PacTrans SF1/15 LA1/18 
Flying Cloud = Isbrandtsen NY2/13 
Sr Jo Frnkin = Isbrandtsen NY3/1 
Marchen Maersk NY2/16 
Pisntvlle Barb-Wn SF1/27 LA1/29 NY2/12 
Flyng Trader = Isbrandtsen NY3/14 
Tunga Barb-Wn SF2/11 LA2/13 NY2/27 
Texas PacTrans SF2/28 LA3/2 NY3/17 


JAVA PORTS 

12/31 Brit-Prince Prince Ha2/18 Bo2/21 NY2/23 
119 East- Prince Prirce Ha3/12 Bo3/15 NY3/17 
3] Jav- Prince Prince Ha5 1 BoS5/4 NY5/6 


Maersk SF12/28 LA12/30 NY1/15 
Barb-Wn SF12/28 LA12/30 NY1/14 
PacTrans SF1/3 LA1/6 
PacTrans LA1/18 SF1/23 
Ishrardtsen NY1/25 
Barb-Wn SF1/11 LA1/13 NY1/27 
Maersk NY2/1 
PacTrans SF1/15 LA1/18 
Flyng Cloud Isbrandtsen NY2/13 
Marchen Maersk NY2 16 
Pisntvile Barb-Wn SF1/27 LA1/29 NY2/12 
Sr Jo Frokir Isbrandtsen NY3 1 
Tungu Barb-Wn SF2/11 LA2/13 NY2/27 


SHIMIZU 
13 Lexa Maersk NY1/15 
17 Pacif PacTrans SF1/3 LA1/6 
Maersk NY2/1 
PacTrans SF1/15 LA1/18 


Bol 18 NY1/20 Pal 22 Bal/24 





ORTEGA AND EMIGH, INC. 


Coffee Importers 


(Quality Coffees From 
COLOMBIA-SANTOS 
GUATEMALA-EL SALVADOR-COSTA RICA 
MEXICO-NICARAGUA 


San Francisco 


L601 Market St. 
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SHIP WITH 


OF SOUTH AMERICA 


FORTNIGHTLY AMERICAN FLAG SERVICE . . 
fast, efficient service from Gulf ports — with 
Limited Passenger Accomodations. Expert 
cargo handling—contact us today! Agents in 
other cities are: GRACE or LYKES. 


GULF & SOUTH AMERICAN 


STEAMSHIP CO., INC. 
i 620 Gravier St., New Orleans, La. 


Ship via 
Grancolombiana 


Regular Sailings between the coffee ports of 


Colombia 
Ecuador 
Venezuela 
and New York 
New Orleans 
Montreal 


25 ships serving 
the Top market 
in South America 


Other ports as cargo offers. 


mancolombione 


Transportadora Grancolombiana, Ltda 
General Agents, 52 Wall St. N.Y. 5, N.Y 


Cable Address: Grancolomb 
WHitehall 3-7207 
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SAILS SHIP LINE DUE 


Afr Moon Farrell Bo2 10 NY2/12 Pa2/14 Ba2/16 
2/16) Afr Lohtng Farrell Bo3. 26 NY3/28 Pa3/30 Bad 1 


YOKOHAMA 


Barb-Wn SF12 28 LAl12/ 30 NY1 14 
Maersk NY1/15 
PacTrans LAl 18 SF1/23 
PacTrans SF1 3 LAL 6 
Isbrandtsen NY1 25 
Barb-Wn SF1/11 LA1/13 NY1 27 
NY2/1 

PacTrars SF1/15 LAl 18 

Isbra-dtsen NY2,/ 13 

Maersk NY2/16 

Barb-Wn SF1/27 LAl 29 NY2./12 
Sr Jo Frnkin Ishrandtsen NY3 1 
Tungas Barb-Wn SF2,11 LA2 13 NY2 27 


Maersk 


freight for Atlantic and Gulf ports with transshipment at Cristobal, C. Z 


freight for New York, with transshipment at Cristobal, C. Z 


ransshipment at Colombo 


GS, ipping 


transportation . . 


1" 
a 


. warehousing . .. services 


Trade mourns death of Albert H. Start 


Friends and associates in the trade were saddened by the 
death of Albert H. Start, general agent of the Mississipp1 
Shipping ¢ in charge of treight Mr 

Stevens Hotel, 


passengers and 
Start was stricken with a heart attack 1m the 


Chicago, and efforts to revive him with an inhalator were 


had gone to Chacigo on a business mission 


is to have returned the following week end 


native of St. Louis, he came to New Orleans about 35 


igo and had been associated with the Mississippi Ship 


ping Co. about ten years 


} } 


DY his wid 


He is survive low, the former Margaret Gib 


bons, two brothers and a sister of St. Louis 


Adds to direct Chicago-South America service 


Her first trip already completed, the motorship Torsholm 
the first three new ships being built by the Swedish 


1S 
Americat 


Chicag 


to supplem nt their direct service between 


her Great Lake ports and the north coast of 
the European Continent and Scandinavia 
of aluminum are one of the “last word” 


scl Her deckhouses and parts of the 





M/S BORGHOLT M.S IGADI M/S REINHOLT 


FAST DIRECT FREIGHT SERVICE 
FROM TEA AND SPICE PORTS 
PHILIPPINES CHINA JAPAN 


IVARAN LINES 


Far East Service 


STOCKARD & COMPANY, INC., General Agents 


7 Battery Place, New York 4. N. Y., WHitehall 3-2340 

















superstructure are made from light alloy, enabling this vessel 
to take more deadweight cargo than two older ‘sisters,’ the 
Laholm and Erland, which were constructed along these same 
general lines 

Of particular interest, is the Torsholm’s navigational 


If } : equipment, which is most modern in every respect. The 
you want area 
- vessel is equipped with gyro compass, echo sounder, pressure 


unitorm and strictly log, radio direction finder, ship to shore telephone, as well 
as radar 

sott cot fee, good I'wo more vessels of the same type, now being built in 
Sweden, are expected to make their first trips in time for the 


Cup, please ask for opening of Great Lakes navigation in May, 1951 


p o 
1 I rs Ir om United Fruit starts new weekly service 


Effective with the sailing of the Avenir from Puerto Bar 
rios on December 9th, the United Fruit Co. inaugurated a 


G b 4 | d P ] ° regular weekly service to Houston, Texas, it was announced 
a rie e au a & Cia. last month by H. C. Magee, freight trattc manager 

Limitada Vessels in this service will leave Puerto Barrios every 
Saturday and proceed direct to Houston, arriving at Houston 
: the following Thursday morning, thence to New Orleans, 
A reliable shipper of Santos coffees thus affording a weekly service for the receivers of coffee 
from Guatemala and EI Salvador (via Barrios) to Houston 


and New Orleans 


P, O. BOX 271 SA NTOS Cable: GABPAUI 


Standard Fruit inaugurates express service 
’ . ae The Standard Fruit and Steamship Co. has announced a 
Serving the Coffee Trade since 1927 j ; 

erving the Coffee Trade since 192/ weekly express service to Havana and La Ceiba, as well as 
fortnightly express services to Santiago and Port Au Prince 
Regular weekly services from New Orleans to Havana and 
La Ceiba and from New Orleans to Guayaquil, Ecuador will 








continue without change 


SUBSCRIPTION FORM 
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ia ss bly ha New booklet on case sealing 


ar ya 


Case § ealing: Designed and written to take the guess 
work and grief out of selecting and using corrugated and 
solid fibre shipping cases, a new eight page technical 
service bulletin has been issued by Paisley Products, In 
of New York City and Chicago 

Included in the profusely illustrated file size booklet 


are the advantages applications, composition, forms 


Read all properties and sealing techniques of Paisley case sealing 
about it : ; re techniques ot Paisley Case sealing adhesives for hand or 
in the machine sealing operations. A special section illustrates 


] 


BULLETIN and describes all the well-known automatic case 


machines 


sealing 














IMPORTERS 
NEW ORLEANS 








Direct Connections in Most Coffee Producing Countries 
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BE hE BE BE BE BE 


Christnas, 1050 


ra chaY. 


Bie Bt 


pa : ‘ Saas ie 
€) NE MIGHT ASK: —is this a time 
“8 for saying Merry Christmas, when 


Sa 
< 


§ 


<4 


= 
ral 


BS 
4 


the air is charged with tension and grave 
dangers may lie ahead? 


Qa 
eS 


% 


The answer is: Because we live in troubled 


* 


times there is need for an affirmation of 
the Yuletide spirit. In an uneasy world the 
simple traditional phrase, A Merry Christ- 
mas, serves as a familiar token of friendship 


Fe 


and takes on extra meaning. Indeed, it is 
only in such a time as this that men of good 
will can fathom the full promise of Peace 
on Earth. 


8 PN aed Nu Nan Nord 2 EE 
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Md 


Conditions never stay put quently the amount of working space required for gravity 
Continued from page 4 operation makes it necessary to return goods to a higher level 
because (1) it substitutes gravity for man- or to carry them horizontally from one point to another. For 

power-driven conveyors; (2) it is adapted for this work, the modern engineer employs a variety of bucket 


control from some convenient point; (3) it prevents elevators, screw conveyors, drag conveyors, belt conveyors, 


in errors——which sometimes introduce a few bags — et 
de coffee into a binful of the finest Type and details of the conveying apparatus are determined 
transfer is to be desired ourse, because gravity by the existing conditions in each case. Among other con 
ges and presents no br But this generous trolling considerations, for which provision must be made, 
servant must have room to work—one story of building arg the brittle quality of whole-bean roasted coffee; the steep 
height from each operation, in most cases angle of flow and tendency to “unmixing” of larger and 
If distribution from stoner hopper to storage bins ts made gmalfer particles in ground coffee; the necessity for pre 
by cars or manually-operated chutes, this hopper must dis- venting dead spots where small amounts of goods might be 
charge within the top story of the building and storage bins trapped; the dust and dirt in green coffee; the oiliness of 
must be in the next lower story. This puts the grinders in roasted peanuts; the weight of cocoa beans and the grit they 


the third story from the top, the ground coffee bins in the eae els 


Capacities and speeds must be carefully worked out to 


assure adequate supplies to the processing machines, and 


fourth and the packing room in the fifth. However, since 
a gravity distributor—-controlled from the roasting room 
makes it possible to put the stoner hopper on the roof and means must be provided to take care of occasional overflow 


ae eer nasi as f . 
storage bins in the top story, it ts obvious that, in effect, an A most effective automatic device for preventing choking 


h dde yuilding ; . 
other story has been a lded to the buil {1 iL when bucket elevators overflow, is the Burns Feed Governor 


~at it d se a distribut giv ; . 
lo put it a little differently, the use of a distributor gives Jy js extremely simple, and operates by cutting off the supply 


P " ing t ¢ 4 tor wture, ) , " 
i four-story building the effect of a five-story structure, from of goods at the elevator boot whenever there is an overflow 


the viewpoint of gravity operation—or else saves numerous at the head. When the accumulation in the discharge pipe 


cl evators wl ut is not practicab ; 
bucket elevators where a multi-story layout ts not practicable 49 longer threatens to choke the system, the cut-off is opened 
d application of gravity piping is possible again. This automatic device permits the elevator to feed 


vantages { 4 in the dling o ase 
intages may be realized in the handling of 4 grinder or other continuous processing machine at maxi 


1 


‘round voo cer ycanuts, Coco: ugar, 4 J 
ground goods, cereals, peanu ocoa, sugal mum capacity without danger of clogging the elevator. No 


human attention or control of any sort is required. 
Elevators and conveyors Horizontal conveyors also may be stopped and_ started 
ely it is almost never practical to make every automatically by means of electric bin ‘watchmen,’ already 


gravity throughout the plant-machin« Fre described 


BRAZILIAN WARRANT COMPANY. INC. 
NEW YORK NEW ORLEANS 
91 Front Street 223 Magazine Street 
Agents for 
Brazilian Warrant Co.. Ltd. 
London—Santos—Rio de Janeiro—Sao Paulo—Paranagua 


Ss A COMERCIAL E. JOHNSTON 
Santos—Rio de Janeiro—Paranagua 


Old East African Trading Co. 
Mombassa,. British East Africa 


Established in Brazil as Coffee Exporters in 1842 
Also All Growths African Coffees 


THE EAST ASIATIC COMPANY, INC. 











BRAZILS 


IMPORTERS OF GREEN COFFEE 


Cables: Cafasiatic: Teletype NY 1|-1713X 
103 FRONT STREET Telephone: WHitehall 3-6286-7-8 NEW YORK 5, N. Y. 
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Coffee Movement In The U. S. Market 


(Figures in 


1,000 bags) 


1949 


Total 
Entries 
1,218 
1,479 ,019 
721 856 
733 965 

6 


84 


May 864 
June 

July eerie ee baeat if 
August . 3 , vi : ae 
September 1 
October 

November 

December 


January 
February 
March 
April 
May 

July 
August 
September 
October 


November 
Figures by N. ¥ 


(Ist-29th) 


Coffee & Sugar Exchange, Inc. 


The Coffee Outlook 


Early last month roasters, including the top national 
brands, were still shaving their prices to stimulate demand 
and to meet competition 

But in the weeks that followed the market stiffened and 
found themselves in a which, at 


roasters again 


this writing, was becoming intolerable and some of the 


squeeze 


packers to whom this observer talked were considering 
increases of two cents a pound on their brands 

This pattern of following closely on the heels of de 
creases in green coffee—sometimes, even, on the toes 
and then being squeezed into rises again, is an indica- 
tion of how stiff competition is among the coffee brands 
from Co 
lombia that heavy rains had affected the crops, now being 
harvested, in Medellin and Manizales 


put the losses as high as 5O per cent, but it was pointed 


Persistent during the month were reports 


Some sources here 


out that even if the loss is considerable, which remains to 
be established, it will be offset by carry-overs from the 
last crop 

A flurry was created by a report that the secretary gen 
El Salvador, Dr. Adal 


1 meeting of producing 


Association of 


called 


Cotiec 


had 


eral of the 


berto Bolanos, for 


Brazil 


Visible Supply—ist of Month 
Total Brazil Others Total 
1,000 379 1,379 
1,021 374 1,395 
885 426 1,321 
896 450 1,420 
047 439 1,48¢ 
271 385 1,656 
‘ 7 1 
1 


Deliveries—from: 
Others 

460 

451 

534 

656 

547 

428 

774 645 
982 


612 
,422 
et 
469 
171 
243 
1,621 
1,418 
1,420 


1,090 1,301 


wignm. (Preliminary) 


countries as soon as possible to discuss the idea of de- 
fending coffee prices in the United States market 

He declared that Brazil and Colombia especially should 
be the matter and added 
that virtual agreement already existed among the nations 
of Central America, the West Indies and Mexico 

He advised a plan which would defend the price level 
in the United States and would not expose producers to 


consulted for their views on 


fluctuations 
Raps proposal 

The reported proposal was promptly rapped by Andres 
Uribe, representative here of the National Federatio 
Coffee Growers of Colombia. He revealed that Colombia 
had already declined to take part in such a meeting and 
added that Brazil had also refused to 
participate 

When OPA price « yntrols were removed in 1946, the 
domestic coffee trade, as well as the producing countries, 


restoration of a free market in which coftee 


of 


as far as he knew 


welcomed the 
prices would be determined by the law of supply and de 
mand,” he asserted 

I know Colombia seck 
maintaining coffee prices, and to the best of my knowl 
Brazil has the 


does not artificial means of 


edge Same Views he declared 





Cable Address: "BARCA" 





Exportadora-Comissaria-BARROS, CAMARGO S. A. 
EXPORTERS OF FINE SANTOS COFFEES 


P.O. Box No. 90—Rua 15 de Novembro No. 131, SANTOS, Brazil 


Codes used: ACMES (all) 
BENTLEYS, UNIVERSAL, PRIVATE 














Consolidated Carloads Our Specialty 


Brookhattan Trucking Co., Inc. 
57 FRONT ST. NEW YORK 4, N. Y. 
BOwling Green 9-0780 
Serving The Coffee, Tea & Spice Trade For Many Years 





| 


Riverfront Warehouses 


Bowne Morton’s Stores, Inc. 


611 SMITH ST. BROOKLYN, N. Y. 
MAin 5-4680 
N. Y. Phone: BOwling Green 9-0780 
Free And Bonded Warehouses 
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Creetings PY a 


and & 
(;sood Wishes 


to the tea trade 


GEO. C. CHOLWELL & CO., INC. 


‘“\Whose name is known wherever tea is grown 
10 Water Street Member, Tea Ass’n 
1-6 Coenties Slip, N. Y. of U.S.A. 


salmer Lawrie & Co., Ltd. Betts Hartley & Huett, Ltd. 


Calcutta, India London — Calcutta — Colombo 








Greetings 


and Best Wishes 
for Christmas 
and the New Pear 


from 


HENRY P. THOMSON, INC. 


Pea IMPORTERS 


120 WALL STREET NEW YORK 5, N. ¥ 


BRANCH SALES OFFICES 








Canada readies big program for tea 


Radio will spearhead 
Canada’s “afternoon tea” 
drive next vear, 


Quebec convention is told 


Radio again will spearhead the Canadian Tea Bureau's 
afternoon tea campaign, delegates to the third annual con- 
vention of the Tea and Coffee Association of Canada at the 
Seigniory Club, Quebec, were told in an address and slide 
film presentation by R. C. Baker, of the Baker Advertising 
Agency, Ltd. 

Underlining the success of last year’s campaign and the 
continuing and expanded radio, newspaper and merchan- 
dising program for afternoon tea in 1951, Mr. Baker said 
that through radio tea can get its message, in a friendly, 
sociable atmosphere, into the home at a time when the 
listener can take immediate action on the industry's sugges 
tion. 


Bigger, more powerful 


“This year, our radio program is bigger, more powerful 
and more consistent,” he said, “and is based on a pre-tested 
This 


experiment was so favorable that we decided to blanket the 


experiment carried over two Toronto stations last year. 


country with a 15-minute program three times weekly, broa 
cast just prior to the Afternoon Tea’ hour. The program 
is entitled ‘Teatime With the Stars’.”’ 

Mr. Baker explained that in addition to the potential radio 
audience of four million homes, 81 daily newspapers from 
coast to coast, with a total circulation of more than 3,300,000 
will carry the afternoon campaign, with 24 insertions in each 
paper. With the addition of four-week newspapers, a total 
circulation of 1,805,083, daily and week-end papers will 
carry 109,733,699 messages, taking the afternoon tea story 
to every section of the country. 

You will recall that when the Bureau began last year's 
campaign to re-establish the afternoon tea custom in Canada, 
we encouraged close co-operation between tea companies and 
allied food industries,’ Mr. Baker continued. “It was real- 
ized that the growth of the afternoon tea habit meant not 
only extra tea consumption but also extra consumption of 
related items such as biscuits, cakes, cookies, etc 

The amazing cooperation we received from the tea trade 
and allied industries resulted in more than 12,000 special 
afternoon tea displays being erected during the first three or 
1950 


companies, by biscuit companies, cake mix companies and 


four months of These displays were erected by tea 
This alone encourages us to believe that last year's 
And on 
top of this, restaurant reports showed increases of from 15 


others 
afternoon tea campaign was an unqualified success 
to 90 per cent in afternoon tea business.” 
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R: C. Baker tunes in an actual 
broadcast at the convention of 
the Tea and Coffee Association 
of Canada as part of his present- 
ation of the tea campaign for 
the coming year. 


Mr. Baker added that cooperation from restaurants last 
year was the best the Bureau had ever received and that 
there seems little doubt similar help will be forthcoming this 
year. Many tea packers backed the campaign by featuring 
afternoon tea in their own newspaper and radio advertising 
and all this led to a noticeable increase in references to after- 
noon tea by food editors, women’s editors and radio com- 
mentators. 

To consolidate and improve our gains we felt that the 
afternoon tea theme should again be the spearhead of our 
advertising in 1951," he said. “It’s a three year campaign.” 

Cut-out teapot displays will be available to everyone in a 
greatly enlarged range of sizes and styles, he continued 
There will be special cards for grocery stores and restaurants, 
windows, counters, etc., and these all will be available to tea 
packers for use as they see fit 

In addition, we are offering packers a new display item 
a display that can be used 
to carry your own package or your own message And, of 
course, we'll have other material such as menu sheets and 
tip-ons, as well as iced tea material for the summer time 


that many have been asking for 


The Tea Bureau has given you, here, the nucleus of an 
outstanding campaign for ‘afternoon tea.’ With the assist- 
ance of tea packers, biscuit makers and other allied com 
With 
the cooperation we received last year we know that this suc 
cess is assured. We know the afternoon tea habit has tre 
mendous potentialities for the inc reased consumption of tea 
and other allied products. 

Packer tie-in 

‘It has been particularly gratifying, since the start of The 
Tea Bureau's afternoon tea promotion, to see so many pack 
ers tieing in this theme throughout their own brand adver- 
tising program. We all feel it is essential that this type of 
cooperation be continued and we strongly suggest that you 
include afternoon tea promotion in your regular advertising 


panies, it can be built up to an overwhelming success. 


copy in newspapers, radio, posters or wherever else you are 
advertising. 

Get 
tea displays 


salesmen to build more and more afternoon 


Let us have every restaurant displaying one or 
You 


enc ouragement 


your 


more afternoon tea cards know the success of last 
years campaign. With that 
can go on to much greater achievements this coming season 


broke the tape of 


behind us, we 
Last year's campaign,” he concluded, 
a new highway leading to ever-increasing tea sales 

make 1951 a year of great progress along this highway 


Let's 


61 











- Tea Storage 


- Blending 


- Reconditioning 


- Repacking 


- Tea Packaging for the Trade 


Old Slip Warehouse, Inc. 
37-41 Old Slip, New York 5, N. Y. 


WAREHOUSES AT 
67-69-71-75 FRONT ST.; 37-39-41 OLD SLIP; 38-39 SOUTH ST., N. Y. 5, N. Y. 














COFFEE AND TEA INDUSTRIES 








The outlook 


for tea toda 


By ANTONY TASKER, Organizing Director 
International Tea Market Expansion Board, Ltd. 


ummary the world’s supply-demand situ- 


non lea om a 0 f third annual 


nvention 


Canada 


The 
ability to play its part in earning increased dollar exchange 
for the producing countries of Asia and Africa. There is, 
This 


all the experience of the International Board during its 15 


outlook for tea today cannot be divorced from tea’s 


however, another and more profound reason. is that 
years of Operations points to 


the conclusion that, within 
fairly wide price margins, na 
tional beverage habits are not 
susceptible to sudden changes, 
to acute ups and downs 
Generally speaking, people 
tend, over a period, to drink 
rather more or less of a bev 
erage: 
drink it a great deal, or not 


at all. And 


first sight, may 


they do not suddenly 
while this, at 
scem unat 

tractive to us in the beverage 

field in terms of a quick return on funds spent, it has the 
advantage of ensuring that, provided those funds are spent 
intelligently and on a continuing basis, the returns should 
be consistent and satisfactory. This, in fact, has always been 
the policy of the International Board and I feel that great 


credit is due not only to the producers, but also to the gov 


ernments of the tea-producing countries, for the 


foresight 
which they have shown over the years. 

Even at a time when the short-term view of retaining the 
limited dollars available for the imports of sorely needed 
foodstuffs and raw materials might have prevailed, the gov 
ernments of these produc ing countries were prepared to in 
vest a proportion of the available dollars in a continuing 
program of tea promotion, in order that they might increase 
their eventual hard currency earnings 

But Ict us look at the background of world tea production 
and consumption today 

We have recently passed through a period of war and 
postwar years during which the tea industry was hard put 
to it to keep the world’s teapots filled. During these years 
the emphasis was understandably less on the quality of tea 
supplies than on the quantity, and for good reason, for in 
the period following the Japanese occupation of Indonesia 
and the cutting off of some 165 million pounds of tea a year 
from that source, the world was faced with ag acute shortage 

During this period, however India and Ceylon achieved 
rematkable results in more than making good the deficit 
from Indonesia so much so that the postwar years have seen 
a steady narrowing of the gap between supply and demand, 
and this year it is estimated that world supply will show an 


increase of more than 150 million pounds over the prewar 


neures 
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These figures reflect the remarkable recovery made in In 
donesia, where a production total of more than five million 
pounds in 1947 had increased to 60 million pounds in 1949, 
and where it is estimated that up to 80 million pounds will 
be produced during the current year 

This increased production has, of course, been oftset by 
increased consumption, in spite of rationing in Many mar 
kets. As an illustration, the total of teas absorbed by Can 
ada and the U.S.A., Australian and New Zealand, Egypt and 
Iraq, was 50 million pounds higher in 1949 than the average 
total for these markets for the period 1934-1938 

Nevertheless, there is every indication that adequate tea 
supplies will be available to the world from now on, and you 
may be assured that, as the quantity increases, so is every ef 
fort being made to improve the quality of the product 
Material advances have been made during the past few years, 


and further improvements are being made today 
Effect of London auctions 


Another factor in this changing situation will, of course, 
be the resumption of London auctions early next year.- It ts 
too early to predict the possible effects of the auctions on 
prices, though they may be expected to exert a stabilizing in 
fluence: but the auctions should certainly mark a welcome 
advance towards improved quality for the British consumer, 
who has so far been denied this 

Looking ahead is a hazardous pastime, and particularly so 
today. The world is disturbed, and that area of it to which 
you look for the bulk of your tea supplies faces special prob 
lems. He would be a brave man who would choose today 
to forecast the situation in the world five years from now, 
but I have no doubt that the tea-producing countries will 
weather the storms that may lie ahead 

After aH, the concept of the international marketing of 
ea is one that many thought impossible when it was first 
evolved. Not only has it stood the passage of time, but it 
has stood the splitting of its original partners into a number 
of independent, self-governing countries 

Yet today, that same concept is, I believe, 
the determination 


as strong as 
ever, and I have complete confidence in 
of the tea producing countries not only to continue to pro- 
vide you with the quantity and the quality of teas that you 
require, but also to continue to work together for a larger 


world market for their product 


CANADA A VITAL TEA MARKET 

So important ts the Canadian market in the planning 
of the International Tea Market Expansion Board that 
while Canada’s tea imports account for some four per 
cent of the world’s total, no less than 15 per cent of the 
International Board’. budget is being spent in this market 
today 
Interna 
third 


ciation of 


Antony Tasker, Organizing Director of the 
al Tea Market Expansion Board, Ltd., at the 
annual convention of the Tea and Coffee Asse 


Canada 





Industry selling is key to bigger 
total markets, Smallwood tells ice convention 


The 


market is an 


protection and enlargement ot 


industry-wide ré sponsibility 


an industry's total 
exactly as impor 


int as the promotion of individual brands or 
Robert B Smallwood 
dent of Thomas J 


Inc., and chairman of the 


products 
pres! 
Lipton, 
Tea 
isserted at the an 
the Na- 
Association of Ice In 
recently. Mr. Small 
that the efforts of 
companies prop 


rly conceived and carried ou, 


( oun il 
nual convention of 
tional 
dustries 
said 


wood 


individual 


over ill 
of the 
that 


enhance the accept 


nce and use industry s 


| roducts ind industry- 


wide efforts widen the total 


Robert B. Smallwood 
market and make it easier for 
ill Companies in an industry to grow and prosper 


It is possible Mr 


Fea Council's current million and a half dollar promotional 


Smallwood said, in discussing the 


impaign, ‘that if the tea industry hadn't discovered industry 
selling some years ago, tea might have eventually been ex- 
tinguished in this country 

But 


lieved in it and acted upon it 


certain elements of the industry did discover it, be- 
The coope rative 
Results 


There were more skeptics than believers, and cooperation 


efforts at 


first were sporadic and halting were indifferent. 





came slowly. But when it did come it came with a rush 
and exceeded our expectations. 

‘We were all out to sell tea to increase permanently 
its over-all consumption in this country. Speaking as the 
president of Thomas J. Lipton, Inc., our company joined 
this group endeavor because we believe it to be a sound busi- 
ness 


investment. We knew that if over-all consumption of 


tea is increased, our sales will increase in proportion. 


Results of the Tea Council's campaign were immediate 
Mr 


would be greater this year than any year in the past quar- 


and measurable, Smallwood said. Imports, he said 
ter of a century, and the wholesale to retail movement of 
tea was up eight per cent in the first six months of 1950 
compared with 1949, 

If I seem an enthusiast on the subject of industry selling, 
it is because I am enthusiastic,” he said I believe in it. 
I am proud to be a part of an industry which is making 
partnership marketing work and work well. I think every- 


body in the tea industry is equally proud 


“A Handbook of Japan Tea” is published 


A Handbook of Japan Tea,’ one of the few books on 
tea published in that country since the end of the war, was 
recently issued, 

The book, in Japanese, is available for interested members 
of the trade here at the offices of Coffee and Tea Industry 
(formerly the Spice Mill.) 

The volume was forwarded by S. Saigo, managing director 
of The Shizuoka-Ken Export Tea Association, Shizuoka, 
Japan. 
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What of the tea bag? 


The tide toward the tea bag 


is coming up fast, this report to Canada’s 


third annual tea and coffee convention reveals 


Some of you, I know, think there's a question whether tea 
bags are really a good thing for the tea industry. But they 
are growing in popularity. So you have to face the next 
question of how you are going to handle them in connection 
with your own individual brands 

And back of those questions are more questions: How 
strong is the tide toward tea bags? . . . How far has it gone, 
already ? What kind of people are the tea bag users? . . . 
What is the best way to appeal to them from the standpoint 
of package sizes? . . . Do the people who buy tea bags use 
less tea than they would if they bought packaged tea? 

What I'm going to try to do is give you some answers to 
these questions, in hopes that the answers may help you to 
answer your own questions. The information comes from a 
consumer study made in August. It 
were told by some 2,300 housewives, from one end of Can 


is based on what we 


ada to the other, who were carefully selected to form a rep 
resentative sample of all Canadian housewives. 

First, let's take this question of how strong the tide is 
toward tea bags. 

Fortunately, we have for comparison a study we made for 
1944. In that study we 
asked a question about the kind of tea usually served. That 
In this year’s 


the Canadian Tea Bureau back in 


is, whether it was packaged tea or tea bags. 
study we found out what kinds of tea housewives usually 
keep on hand now. The two things are not exactly the 
same, but they're near enough to give us a very good idea of 
what has happened in six years 

The percentage of housewives who are stocking tea bags 
today is more than double the percentage who said they wer« 


using tea bags back in 1944. Six years ago only 12 per cent 


> 


said they usually used tea bags, and another 2 per cent said 


Now 


cent, or almost a third of all housewives, stock tea bags, 20 


they used both tea bags and packaged tea 30 per 
per cent stock nothing but tea bags, and another 10 per cent 
stock both tea bags and packaged tea 

That will give you an idea of how strong the tide is 

Now 


at differences 


First let's look 
The 


region that strikes your eye is Ontario, where 43 per cent of 


let's see where the tide is strongest. 


between sections of the country first 


all housewives are now stocking tea-bags, more than double 
the users six years ago. But I think what has happened in 
the other regions is even more significant 

In the Maritimes, a traditional tea drinking part of the 
country, tea bags started slow, but are up over three times, 


from 7 per cent in 1944 to 23 now. The growth in British 


Columbia is even more striking, from 5 per cent to 


Quebec and the Prairies are up, too, but not as much, Que 
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bec from 14 per cent to 28 per cent and the Prairies from 
11 percent to 19 per cent. 

In other words, tea bags are up everywhere But most 
of all in the heaviest tea drinking sections. 

Tea bags got their start in the cities and today nearly 45 
per cent of the housewives in cities of over 10,000 popula 
tion are stocking them. But down on the farms and in the 
country villages, where it took some time for tea bags to 
Out in the 


country their use has jumped three times in the past six years 


catch on is where their growth has been fastest. 


Here's another significant change, by income levels. Back 
in 1944 tea bags were a class product, with highest use 
among the housewives with the most money and dropping 
off steadily with income. Now see what has happened 
There is still a peak at the top and a dip at the bottom, but 
tea bags are up in all classes and they are up two and a halt 
times, from 12 per cent to 31 per cent in the great lower 
middle class that makes up over half of our population. To 


day over 30 per cent of the housewives are stocking tea bags 


TEA IMPORTS UP 21% 
IN FIRST TEN MONTHS 


Tea imports have increased over 21 per cent for the 


first ten months of 1950, according to a recent an 
Herbert ¢ 
of the Tea Association of 

the U.S.A 
ident of the 

Co., Boston 

The 


of 1949 


nouncement made by Claridge, president 
and vice 


Salada 


pre s 


Tea 


first ten months 
showed an im 
port poundage of 78 


$85,226, and the imports 


for this same period in 


19SO were 95,307,958 
pounds 
Mr. Claridge 
that 
O95 pounds ot tea passed 
into the U.S 


ing October as compared to 8,296,245 pounds last year 


further 


pointed out 9,940, 


President Claridge 
entry dur 

This increase of over 1,000,000 pounds represents a 15 

per cent jump 

,000,000 pounds of tea 


Almost 7 were brought in 
through the port of New York. The next largest port of 
import was Boston, with 1,418,678 pounds Fran- 


cisco accounted for 1,095,820 pounds, and Seattle 76,735 
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strong 


that eg ips that 


imong 
trying 
how far tl le has really 


already hat three out of tet anadian 
ild be 


of all tea purchases ire te: 


wo cresting 


ind 


In poundage 
We went after this information in our August study by 
| the 


bought during 
Since our interviews 


recording each housewife 


what 
ing Our interview 
what we learned was what 


And or 


inother 


the month 
il week in August the averag 
for one week as 
cent of all Canadian housewives are 
s who bought 
But the 


per cent of the total p undage 


) per cent of all housewive 


in average week in August bought tea bags 


is bought were only 17 


h the 


who buys | 


woman who buys tea bags buys less 


iwkaged tea But that 


1s thoug 
womal! isnt 
the women who bought tea bags in 
The 22 
comparison 
that 


cent who 


the 


livided uf this way per 


ire light buyers in with 


But 


even at they they bought 


Ipi1ece 





TEA 


PRIVATE 


enjoys of the total units and the total pounds sold 


LABEL 


er cent who buy tea b 


However, the other 5 f igs also buy 
packaged tea. And they are the heaviest buyers of all. This 
) ilmost as much 


And 
pac kaged tea 


5 per cent bought 12 per cent of all the tea 


he 22 per cent who buy just tea bags more tea 


buyer than those who | j 


So it's true that tea bags are appealing to the light 


uvers who probal ly serve tea less often But they are 


beginning to appe al to the heavy buyers 


Putting all the tea bag buyers together, they bought 
j 


per cent of all the tea poundage bought. They bought the 


per cent in tea bags and they also bought another 8 per « 


in packaged {Cd So they are not only important as a 


customers They are almost as important fo 
amount of tea they buy 

One of the 
share of the poundage than of the customers is that the 


Or, ot 


| 1] 
reasons, of course, that tea bags sell a lower 


smaller package sizes are more important in tea bags 
i the around. We 


| ickage sizes in tea bags because we have buyers who want 


ourst other way have smaller 


t may be 
to buy less 

Top selles 
In packaged tea the onc pound package is the large 


st seller 


and accounts for almost 7 out of every 10 pounds sold. The 


quarter-pound package sells only I per cent of the pounds 
and there is no one-eighth size 

In tea bags, on the other hand, the half-pound package 
of 60 to 72 bags is the big seller, and the smaller sizes ac 
ount for 21 per cent of the pounds sold 

The importance of the small package sizes in tea ba; 
seen better in the comparison between the share each size 


The 


( t “od 


PACKING 


e Tea Bags 


e Iced Tea Bags 
/2 |b. Bags 
44 and |/, lb. Cartons 


Bulk Tea 


Direct importers of Teas from Ceylon, India, Java and Amsterdam. Furnished in 


bulk, Individual, Tea Balls, '!/4 or '/2 lb cartons, under private brand. 


EPPENS, SMITH CoO.. INC. 
Borden Avenue and 2|Ist Street, Long Island City |, N. Y. 
Telephone: STillwell 4-9320 


125 Lombard St., 
156 State Street 


BALTIMORE: 
BOSTON: 


PHILADELPHIA: 55 S. Front St. 
NEW YORK: 100 Front St. 
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The “tea partners” story 


From a report to Canada’s convention on how 1950's biggest 


tea development came to be in the U. S. 


By ROBERT COMPTON, Executive Vice President 
Tea Association of the U.S.A. 


n Tea’ was a challenge campaign forwarding their recommendations to the Tea 
the United States, but today it is an ac Council for its guidance. It can, therefore, be said that the 
complished fa¢ best brains of the industry are available to the Council with 

We are only part of the partnership. in which the pro- wut cost and the whole trade is sharing in shaping the pro 
t } i 


he senior partners Not only at the import level gram and truly maintaining the tea partnership 

ilso the jobbers, brokers The method of collecting funds from the industry is en 
pack tirely voluntary, and the amount of the subcription by indi 
vidual firms is known only to the appointed bank and _ the 
are official auditors, who are under a bond of secrecy that these 
share ot individual totals will not be divulged As tar as pack rs are 
according concerned, they sign a contract with the Tea Council agree 
ing to ps rt 1¢ fund each quarter, or monthly, one cent 
per pound on their sales of packet tea. Importers jobbers 
and agents sign a similar contract agreeing to pay 1 10th 


of a cent per pound on teas passed by them through Customs 


| 
for consumption Those firms who do | 
business work under both contracts for the respective 
tities they sell in ich ¢ itevory 


At present some 80 per cent of th total volume 


enta t 


$20,000,000 dollars from the trade - — 
work out a scheme to ratse sufficient 


project. The credit 


ea NATIONAL TURN-TO-TEA WEEK 


many, Dut i¢ Mal 
Tea A ee SET FOR JANUARY 22-28, 1951 
¢ AASSOCIAUIO!I Was 
d from California full of Anthony Hyde, managing dire 
not admit that anything was Inc ind vice chairman of the Tea Counc 
oard handed the project to nounced that ‘National Turn-to-Tea Week" will be cele 
January 22nd to 


igate thoroughly, and 


Sth L951 This week 


been worked ‘ follows the footst« 
: Hot Tea Weck in pr 


Thus the Te Y : ous years 


ertising opy 


he mes had 


lirectors and 


Association q motional poste rs and 
board ot . pul licity during January 
Fr / will carry National Turn 


The chairman to-Tea Week mentions 
i Association 2 le pecial miatertal will 


the Tea Bure 


the managing 


ind OO famous Ameri 


ins in all fields of en 


the ext litur leavor who have turned 


ontrol 
istry ¢ pro t t ill be used in tu mat and photo COV 


in trade articles 


o 


the Council nominate 1 Time will be celebrated from July 


rect responsi le Ou l 1951, it was announced by Mr. Hyde 
Tea Bureau Taking the place of National Iced Tea Week of for 
is concerned e whole staff mer years, National Iced Tea Time will be supported by 


umittees of the Tea Associa idvertising, merchandising, promotion and publicity 


g and brewing committees Irives. Iced Tea Time campaign details will be an 
pass on all detail f the ; rtising and rchandising nounced after the first of the year 
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Christmas Greetings 


and All Good Wishes 
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Cea Trade 
for the New Dear 
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India and Ceylon put limits 
on quantities of tea to be 


shipped to U. K. next year 


Both India and Ceylon have set a limit on the quantity 
of tea that each country will send to the U.K. next year 
when the London tea market reopens, after being closed 
since 1939, 

India will export 275,000,000 pounds of tea to Britain in 
1951 under the recent agreement reached in Colombo, S. K. 
Sinha, chairman of the Central Tea Board, announced in 
Madras. 

“Both India and Ceylon will not export to Britain more 
than the quantity of tea required for her consumption, 
though she is given the right to choose the quantity she de- 
sires, he said. 

North India will supply 240,000,000 pounds ; and South 
India 35,000,000 pounds. 

Ceylon’s special advisory committee has recommended that 
130,000,000 pounds of tea be sent in 1951 to the U.K. 

The committee originally worked on the theory that 100,- 
000,000 pounds should be Ceylon’s quota. But it has now 
recommended 130,000,000 pounds to preserve the goodwill 
of the U.K. in view of increasing competition expected with- 
in the next few years. 

The committee's recommendation, it is stated, is not in 
keeping with the recommendations of the Indo-Ceylon Tea 
Committee, which has proposed that Ceylon should supply 
only 100,000,000 pounds. 

At present Ceylon is under a contract to supply 100,000,- 
000 pounds to the U.K. 

Another important recommendation of the committee is 
that re-export Britain must be reduced or 


stopped, as it deprives local traders of valuable direct con- 


of tea from 
tracts and purchasing countries. 

Producers in Ceylon are not concerned whether their tea 
is exported direct to purchasing countries or re-exported 
from Britain, but tea traders are taking a very strong atti- 
tude on this question 

If Ceylon decides to send 130,000,000 pounds to Mincing 
Lane about 175,000,000 pounds will be left for Colombo 
auctions 

Prewar, Ceylon sent about 60 per cent of her exportable 
surplus to the London auctions, while 40 per cent was sold 
locally 

The greater part of Ceylon’s output of tea will, therefore, 
be sold at the local auctions next year, in keeping with the 
Government's policy of devel ping Colombo as an interna- 
tional tea distributing centre 

The 


tion in respect of the Calcutta auctions 


Indian Government ts following a similar line ot 


Mr. Sinha stated that the governments of India and Cey- 
propose to approach the British government to lift the 
ent retail price control on tea in Britain, which has at 


ted the auction price of tea in India and Ceylon 


Tea Imports drop 


Imports of tea into Mozambique, which were as high as 


in 1940, have dropped steadily and wer 
ible in 1947 


trams Were imported, and imports during 1949 were slightly 


147 kilograms 


1946. In and 1948 a few hundred kilo 


over one metric ton 
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Tea Movement into the United States 
(Figures in 1,000 pounds) 


Sept. . Nov. Dec. Year Jan. 
Black 1949 1 1949 1949 1950 
Ceylon 1,595 25 2,946 2,465 ‘ 
India 2,400 3,285 3,718 
Formosa 1,017 t 1,160 790 
Java 521 36 572 197 
Africa 304 f 295 111 
Sumatra 215 3€ 51 
Congou 49 f 1 2 
Misc. 32 39 
Green 
Japan 
Ping Suey 


Isc, 


Oolong 

Formosa ° c 181 
Canton 18 j 15 
Sentd Cntn 14 14 


19 12 


TOTALS 7,312 8,296 8,865 7,645 95, 393 8,095 


e 
4,763 4,290 


Feb. Mar. April June July Aug. Sept. Oct. 
1950 1950 1950 1950 1950 1950 

5,179 2,98 3,985 5,045 837 5,389 2,925 
1,178 2, 3,840 
265 ; 3 : ? 306 23 891 
838 ae O87 
135 7 ; ; 53. 7 335 90 
43 


3 12 


" 8,576 10,872 9,150 10,924 9,791 8,378 9,663 10,318 


Figures cover teas examined and passed, do not include rejections. Based on reports from U. S. Tea Examiner 


Hutchinson 





Pakistan’s tea output 
this year is estimated 
at 50,000,000 pounds 


Tea production in Pakistan this year has been estimated 
at 50,000,000 pounds, according to Commerce Minister Faz 
lur Rahman. He told Parliament the surplus was expected 
to total 35,000,000 pounds. 

Last year, Pakistan produced 46,316,320 pounds, and had 
a surplus of 33,339,204 pounds 

Pakistan is holding out for a better price for her mar 
ginal tea supply to the U.K. than India and Ceylon received 
for their large supplies, Minister Rahman said in reply to 
a question in the Constituent Assembly. 

The minister said the U.K. had not yet entered into a con 
tract with Pakistan for 1950 tea, adding “Pakistan is charg 
ing a little higher price and we are still negotiating on that. 
He said the marginal product determined the price and Pak 


a. 
PO OQ A 


BOUKOURIS 


80 BROAD STREET, 





istan was in the position of a marginal supplier She wanted 
to take advantage of her position, 
He had not received any representations from tea planters 


that the industry was facing a grave crisis, he added. 


Weiser named v.p. in charge 
of sales for McCormick 

Bernard Weiser, director of general sales for Mc¢ ormick 
& Co., Inc., Baltimore, for the past four years, has been 
elected vice president in charge of sales, it was announced 
by Charles P. McCormick, president. 

Mr. Weiser gave up his own administrative service busi 
ness in 1944 to join McCormick. Previously he had been 
associated with the American Radiator Co. as assistant to the 
vice president and with the Daniel Morris Co. as sales Man- 
ager 

In January, 1946, Mr. Weiser was elected to the McCor 
mick board of directors, after serving three times as chair 
man of the company's junior board of executives. Earlier 
this year, he was named a vice president of the McCormick 
Overseas Co., export division of the parent organization 
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pointed comments by a tea trade dean 


By ROBERT A. LEWIS 


The Tea Council's campaign 


To make tea the most popular beverage in America 
that’s the goal of the Tea Council, composed of five repre 
sentatives named by the Tea Association of the U.S.A. and 
five appointed by the Tea Bureau 

Both organizations have united harmoniously in an all 

out drive, pooling their re 
sources $1.600,000 was 
j 


the advertising sum achieved 


Soming 


to promote tea on an in 
- ; dustry-wide basis 
MEDITERRANEAN a e The tea convention at The 
; Greenbrier, White Sulphur 

BLACK SEA RED SEA INDIA sal i prings, W. Va., acquainted 
“ United States tea trade 


PAKISTAN CEYLON BURMA with 


with plans for the coming 


progress to dat and 


year Was a ( some 


thin g onvention 
AMERICAN EXPORT ERD ee 
LINES 


37-39 Broadway, New York €, N.Y. 
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Per capita absorption of tea 


Belgium (in luding Luxemburg) Population 8,710, 


53 Park Row, New York 15, N.Y Denmark Population, 4,146,000; net imports, 807,000 








pounds; per capita consumption, .19 pounds 
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What of the tea bag who makes only one or two cups averages only one and a 
inued { pa halt cups per bag, while the woman making six or more 


small sizes account for only 21 per cent of the tea bag pound cups gets more cups per bag But I think you may be sur 


Cor ron 


age, but they account for almost half (45 per cent) of all prised that no group of users averages more than two and 
the units or packages sold, a half cups per bag 

Some of you may be interested in the relative importance The pay-off is the grand average for 
of the various package sizes in different sections of the coun 2.1 cups pet 
try. You know that the one pound size in packaged tea ‘ou advertise two-cup tea bags. This shows that tea bag 
sells best in the West, so you won't be surprised to see that sers like good tea just as much as packaged tea users and 
the same is true of tea bag The quarter-pound size con hat the ise your own suggested formula of two cups pet 
taining 30 to 36 bags al lls well in British Columbia 
It is only in the East that the small one-eighth pound siz i und lusive evidence that the tide toward tea 


, . 4) | 
containing 1) to Dags am ts to something bags 1 ung up fast, and that it ts reaching ito al groups 


Now we come to the last chapter of our story and « te ¢ found that tea Dag users dot skimp on 


it's one of the most inte ’ tec your own suggestion and get just about 
I'm sure some of you have suffered an uncomfortable cups per tea bag 
suspicion that the use of tea gs cuts the amount of tea ea it to you to decide whether the convenience f 


| } } 


Cal 
d tea user makes a bet ires of the tea bag might not be used to get more people 


used. And that the average packa; 

ter, stronger brew than the tea bag user. Certainly there is to make good tea more often 

nothing i what I have shown you so far to dispel that sus You also have to decide your Own questions on how you 

picion can best take advantage of the situation for your own indi 
We have seen that the tea bag buyers buy less poundage, vidual brands. But we hope the facts uncovered in this 

on the average, than the package tea buyers. And you will study will help 

remember I suggested that this might be because they include E . : 

many of the less frequent tea users to whom the convenienc« Tea consumption in Central Africa 

features of the bag have a special appeal Central Africa Nyasaland, population, 2,127,000; esti 
What we also have to show you ts an analysis of the num mated consumption, 139,000 pounds; per capita consump 

ber of cups of tea the average woman gets out of a tea bag, tion, .07 pounds Southern Rhodesia, population, 1,868,000, 

and one thing I think this shows, at any rate, is that the tea estimated consumption, 1,357,000 pounds; per capita con 

bag user does use tea bags in the way she is told to use them sumption 73 pounds Northern Rhodesia, population 

Since you can't very well cut a tea bag in half to make 1,700,000; net imports, 231,476 pounds; pé upita con 


a, you'll not be surprised to see that the woman — sumption, .14 pounds 
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7 T* HROUGHOUT his fabulous ca- make Lipton the world’s largest 
I reer, Thomas J. Lipton used tea grower and distributor 
promotion stunts like this to Today, more people drink 
advertise his store name. brisk, full-bodied Lipton Tea, the 
t is this type of showmanship, tea that gives you a /ift, than any 


then and now, which has helped other brand 


IMG 


f the Tea Association of the United States of America 
THOMAS J. LIPTON, INC HOBOKEN, N. J 











DECEMBER, 1950 





1D. WEST DIVISION MANU AC TURING “sts PACIFIC COAST DIVISION 
CHICAGO DALLAS DETROIT MEMPHIS MINNEAPOLIS NEW ORLEANS § ST LOUIS NEW YORK 61, N. Y. LOS ANGELES SAN FRANCISCO SAN BERNARDINO 
LACTONES 
Coumera 
Gomme Undece 


-EEE--EEE PEER EEEEEE 


[ _cmonwes | [ carsonares | 
KETONES 














=F-EFE 

















ALOEMYDES 








Vv 
sed HYDROCARBONS 


2 ——j 


F 





PHENOLS 


if 


iit 


<= 
-3 








Merby! Lopenet 











Phenyl Propy! 
Piperimve 
Propy! 














COMPOUNCS 
Indoh—tre Buty! Indot— Shere! 






































owt tu 
Dour on 

















2 » MEMPHIS 1 + NEW ORLEANS 12 


DALLAS 1 + DETROIT 2 
SAN BERNARDINO + SAN FRANCISCO 7 


ST LtoUIS 2 - 
Florasynth Labs. (Conado Ltd.) 
Montreo! + Terento + V. ver + Winni 
LAGOGATORICS, 6. See Se ee. 
CHICAGO 6+ NEW YORK 61 + LOS ANGELES 21 
COFFEE AND TEA INDUSTRIES 


72 











THE FLAVOR FIELD 
Section of Coffee and Tea Industries, formerly The Spice Mill 


Durkee’s first 100 years 


Just a hundred years ago, a young New Yorker named E. 
R. Durkee set himself After 
grinding, blending and packaging his spices in the basement 
of his home, he loaded them into a market basket and pro- 
ceeded to sell them door-to-door 


up in the spice business. 


Today the business founded on so modest a scale, said to 
be the oldest spice company in the country, is one of the 
leaders in the entire food field. E. R. Durkee, himself, went 
on to become one of the leading spice authorities in the 
world, and his son was a pioneer in establishing standards 
of purity for the industry. 

A century ago the housewives of the area greeted Mr 
Durkee’s spices with enthusiasm, largely because of their 
purity and little basement room 


could no longer meet the requirements of the constantly 


freshness, and soon the 
growing business 

He moved his operations to a two-story building on Water 
Street in downtown Brooklyn, where spice grinding machin- 
although the spices 
were that charac 
terized the original hand ground products. E. R Durkee 
and Co. was by this time shipping spices to all parts of the 


ery increased production tremendously 
blended with the same exactness and care 


country. 


Same plant 


It was the same plant that Durkee’s Famous Dressing and 
Meat Sauce was first produced on a large scale. Mr. Durkee 
had worked for years to develop a new dressing, and when 
he perfected this exclusive blend of spices and other special 
ingredients, it met with almost instantaneous success 

Tradition has it that Mrs. Lincoln Durkee's Fa- 
mous Dressing and Meat Sauce regularly in the White House 
Durkee Dressing bottles have turned up at camp sites by 
The most of these 


served 


covered-wagon pioneers recent was a 
bottle, turned purple from sunlight, found at Hole-In-The 
Rock Spring, Nevada, on the western border of Death 
Valley. 


was the 


The spring, well known to covered-wagon trains 


first fresh water available after the arid, torturous 
trek across the desert 

It wasn't long before another new building was added 
by the company to handle packaging and’ distribution of the 
firm's popular food products 

Throughout the early history of the company, two strong 
personalities can be credited with the vision and leadership 
that established Durkee as one of the world’s leading food 
producers 

First, of course, was the founder, E. R. Durkee. He was 
His business acumen and foresight 


Almost a fanatic on the 


not an ordinary man 
put his company ahead of its time 
subject of quality, mere quantity production was never his 
goal 


His son, Eugene R. Durkee, Jr., 


joined the company in 
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Eugene R. Durkee, Jr., in his office at the Elmhurst, L. |., plant 


1870, and in the ensuing years maintained the firm's repu 
tation for purity and excellence of product As the oppor 
tunity arose, he purchased the interest of other partners and 
became head of the firm on his father’s retirement in 1884 
Mr. Durkee, Sr., died in 1902. 

Eugene Durkee was one of the founders, in 1907, of the 
American Spice Trade Association. He was its vice-presi 
dent in 1907-08, president in 1909-11, chairman of its com 
mittee on standards in 1911-18, and chairman of its arbi 
tration committee in 1911-17 
raise the standard of quality and of manufacturing methods 


in the food industry and was influential in bringing about 


He worked unceasingly to 


legislation to that end. 

Another passion with the younger Durkee was a pleasant 
working atmosphere for employees. Long before industry 
generally recognized this need, Durkee had erected a sunny, 
airy plant in Elmhurst, L. I, that featured beautiful gardens 
and lawns and recreational facilities for employees. Far 
ahead of its time, the company installed modern conveyor 
systems for the clean handling and processing of foodstuffs 
Years before laboratory tests and seals of approval, Durkec 
maintained a testing kitchen which proved and helped per 


fect every Durkee product and Durkee recipe 


Tested recipes 

The Elmhurst plant was opened in 1917 and Durkee em 
ployees began to work in a food plant that was like a beau 
tiful home. Indeed, to Eugene Durkee it was just that. It 
was there that he spent most of his waking hours and his 
comfortable accommodations included an up-to-date kitchen 
where he personally tested new recipes before they were pub 
lished in any Durkee recipe book 

He was a strict task-master, although he had the reputation 
of being very fair. He was always ready to help an aspir- 
ing young employee, often sending away for special books 
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At the helm today: Left, Adrian 
D. Joyce, board chairman of The 
Glidden Co., of which Durkee 
Famous Foods is a division 
Center, Dwight P. Joyce, pres 
ident of The Glidden Co. Right 
George F. Atkinson, general man- 
ager of Durkee Famous Foods 


studies ibuted to Durkee’s expanded operations, s coconut 
firm was on f the first in the food industry to d margarine, shortening, edible oils and a full line 

I candy coatings, spt ial oils for popeorn 

e leaflets mad irers and biscuit bakers, and a complete line of sp tal short 

nings specifically developed for the 


1 produced in 


Today, Durkee foods are Z 
Oast to COast and Glidden’'s Durkee F 


vressive advertising and sales promotion | 


bakery trade 


published and special recy 
eight modern plants 


books wer 
appearance from time to time Imaginative and 
amous Foods D 


re display pieces wer distributed from coast 
from ¢ 

two men built a fine busi vision is a major factor in the company’s growth ind pros 

which grew to | t American landmarks in — per 

pr sing n 1947. Adrian D. Joyce became Chairman of the Board 

R, Durk f ied in 1926 and the company v nan of the Glidden Company ind Dwight P. Joyce was elected 

| t George F. Atkinson ts general manager oft The 


th xecutors ol the ¢ 


Ihe tastes and ideals « 


: 
Presiden 


for two years 
the Glidden Co., under the leadership of Adrian Durkee Famous Foods Divisior 


quired Durkee Famous Foods Through this 


food Geld and « Tea consumption in Nigeria 


ntinued manu 
Nigeria (including British Cameroons) 


same products which had established Durkee’s West Africa 
p ypulation, 24, 


iden entered the 
394.000 pounds pet 


746,000; net imports | 


ral other prodi ts which have pita consumption, .02 pounds 


Good Taste isa mattessof 
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LD yANILLA 


% 10 FO 
6 
wy 
Dilution of 1 to 10 in 35% alcohol will 


produce an extract of standard strength. 


Clearly soluble in 25% Propylene glycol 


. water-soluble for instant use. 


‘‘Our Research Laboratory is at Your Service’’ 


Dr. ALEXANDER KATZ & CO., Division of 


FRITTER & C0. 


3 @ Dallas 


39 @ Seattle 4 @ New Orleans 
@ Mexico DF 


Los Angeles 
Francisco 3 @ Vancouver, B.C 


York 6 @ Sa 
Send for your copy of our latest catalog 
It is educational 
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The sense of taste 


By R. W. MONCRIEFF, B.Sc., F.R.LC. 


Part 3—Conclusion make up our optic nerve project this retinal image on to 


the cortex of the brain, but now as an electrical image; in 
the case of smell there ts good reason to believe that a 
similar pattern ts thrown on to the cortex 
It appears that whatever the kind of sensation, a pre 
requisite for its experience is the projection of a pattern 
Pfaffmann was able to examine the electrical currents of electrical activity on to the cortex of the brain, and 
in many different single nerve fibers and he found th:* that it is the function of the nerve fibers to transmit this 


there were three kinds of ) characterized by the pattern from end receptors to cortex 


to which they would respond. These were Whether the nerve fibers lead from nose, tongue or 


rs responding only to acid, z¢., sour, stimulation eye, the electrical pattern thrown on to the cortex may 


ibers responding y acid a alt, 7.e., te be the same; what determines whether the resultant sen 

to salty stimulation n smell, taste or sight ts the’ location of the stimu 

sponding bot! acid } { min a i aon the cortex One pat the cortex is re 
to bitter ulation sponsible for vision, one for smell 

oo, by studying the a irrents in ne! The conception of a cortical pattern being the fore 

1 from different par et rue th: runner of } is one that is gaining wider 

the front edg« i € wu ere ince; it Offers an explanation of the wide range of sensa 

is that we enjoy without at the same time demanding 

eceptors for each kind of sensation. Given tor 

that there are four types of receptors tor taste, it 

to see how by different patterns of stimulation 
1 


tastes may | Evidently 


own experience in. discriminate — be en pattert that 
another at th ightly ditferent:; the : eaches and ipricots 
t proyect cortical va Ss stimulation of great 
similarity, but we have no d u in distinguishing on 
other; even vi f one kind 
ruished patter i Wor 


yattern of stimulation on iain must surely b a striking mblance to that 


receptors to the rtex r di {stirs 


in only some parts of the sens Coxs Orange but ther 
! 
the two 


wherea 


rojec 
In the case the accompaniment of sensation w 
ye throws a ig lacked experimental confirmation 


on t e retina, and i vat t oming torward tection 


individua « Cl vision iste and 


oh 
L/W 
+HYME 








Some of the ear'y Durkee spice packages . . . and a group of modern blue-ribbon winners 
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ah! what 
delicious 


flavor 


D&O has the 
Perfect Flavor 
and the correct 
flavoring mate- 
rials starting from 
shrimp cocktail 
sauce, to soup, to 
gravy ... includ- 
ing powdered 
dessert and 
cake frosting. 


For better flavors . . . consult D&O 


180 Varick Street - New York < N.Y. 
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currents have been observed in the fibers connecting the 
receptors to the brain, these currents occur in only some 
of the fibers depending on the nature of the stimulation, 
and the fibers must project a pattern of electrical stimula- 
tion on to the brain cortex. 

Temporal patterns, too, may play a part; some sub 
stances may be tasted almost instantaneously, others only 
after latent periods of varying lengths of time The time 
factor may be important in taste discrimination, and the 
ultimate picture presented to the cortex may well be one 
of space and of time. The two dimensional picture of a 
surface pattern of cortical activation may be incomplete; 
already Elsberg and Spotnitz* in an investigation of the 
relationship between stimulus and reaction time for the 
sense of taste have suggested that exponential relations of 
cube roots and multiples of cube roots are of great signi- 
ficance for the activities of the central nervous system 
very possibly the cortical pattern is three-dimensional 
and is further complicated by the introduction of the time 
factor. A spatial and temporal pattern of cortical activa 
tion may well be the prelude to, or the accompaniment of, 


taste sensation 
How does it work? 


How the projection of an electrical pattern on to a 
particular part of the brain enables or causes us to experi 
ence the sensation of sourness or of sweetness, or of fruiti- 
ness or fishiness or redness, or of pain, heat, cold, thirst, 
or hunger is another matter, one to which at present we 
have no answer, nor even a clue to an answer 

However, it is true to say that the gap between putting 
honey on the tongue and experiencing the sensation of 
There is little doubt that 
the brilliant researches now being conducted by some 
distinguished schools of physiology will narrow the gap 
Whether the gap will ever be completely 
It may be perhaps that only a 


sweetness has been narrowed 


still further 
bridged, who can tell? 
mechanism more complex than our brains can hope to 
understand the working of these brains—at present it 
seems inconceivable that any physico-chemical picture we 
may paint should identify itself spontaneously with the 
sensation of sweetness. As Dunne has pointed out in 
Experiment with Time,” no physicist, however gifted, 
however well versed in the phenomena and properties of 
radiation, and in the science of optics, could if he were 
blind really appreciate what was meant by redness The 
same consideration applies to taste, even when we under 
stand the properties of sapid substances and of taste as well 
2s we do those of light and vision there will still be a 
wide gap to bridge 

It would, we should think, always be impossible to convey 
to someone who could not taste at all, the true meaning of 
bitterness’ or of “Sweetness 


A. Elsberg and H. Spotnitz, Bali 


174-7, 1938 
Fritzsche moves San Francisco office 

From the New York City office of Fritzsche Brothers, 
Inc., comes an announcement of the moving of their 
San Francisco othce from its former location in the Rialto 
Building to 395 Monadnock Building, 681 Market Street 
John 7 


Stocks are carried in Los Angeles 


Brickner is resident manager of this branch 
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ASTA issues standard 
specifications 
for spices, seeds 

Spices and spice seeds must not be adulterated and must 
be free of filthy, putrid or decomposed substances if they 
are to meet standard specifications adopted by the recent 
“Junior Convention” of the American Spice Trade Associ- 
ation, held at the Astor Hotel, New York City. 

The standard specifications declare that “in all other 
respects, all spices and spice seeds shall comply with the 
rules under which the Food and Drug Administration of the 
Federal Security Agency enforces the Food, Drug and Cos 
metic Act of June 25th, 1938, and amendments thereto 

Effective January 2nd 

The specifications, which become effective January 2nd, 
1951, put the maximum percentages of permissible extran 
cous matter, and other qualifications, as follows 

Capsicums, with stems, 1.0. 

Capsicums, stemless, 1.0. Stems not to exceed 2 by 
weight 

Cassia, whole, 0.5. 

Cassia, broken, 1.0 

Cassia buds, 1.0. 

Cloves II, must be free 
more than 5° of stems, mother of cloves, and foreign, super- 
7° of Khoker cloves, 16% of 


moisture, by the Toluol method. 


from mustiness, and contain noi 
fluous or inferior matter, 


Ginger, 0.5. 

Mace, 1.0, including siftings which will pass through a 
No 

Nuimegs, 0.5. 

Garbled Malabar Pepper shall not contain over 1% by 


20 screen 


weight of dust, dirt, chaff, pickings or other extraneous mat 
ter, to be determined by hand picking and by sifting through 
a #91//, round-hole sieve. The permissible percentage of 
light berries in Garbled Malabar Pepper shall not exceed 
2% 


Other pepper 


All other pepper shall not contain over 27 by weight of 
dust, dirt, chaff, pickings or other extraneous matter, to be 
determined in the same manner as outlined in the preceding 
paragraph, and the permissible percentage of light berries 
shall not exceed 3% in this pepper 

White pepper, 2.0 

Pimento, 1.0 
bulbs 


Turmeric, 0.5, maximum 57 


Spice seeds: Anise, 1.0; Caraway, 0.5; Celery, 1.0; Cumin 
3.0; Dill, 


0.5 


1.0; Fennel, 2.0 Poppy, 0.5; Decorticated Carda 


mom, Sesame, 0.5; Coriander, 2.0; Cardamom, whole, 


O Mustard, 


0.5; Foenugreck, 0.5 
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Panel Tests 
Are invaluable in Flavor 
Food and Nutrition Studies. 


Our unexcelled staff with great cumulative experience. 
and ten floors of the most modern laboratories, are at 
your confideniial service. 


Write for "Food and Nutrition Studies" 
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Develops new method 
to capture volatile flavor 
of Concord Grape juice 


A method of capturing the volatile flavor constituents 
of Concord Grape juice, so they can be used to improve 
the natural taste and aroma of various grape products, has 
been developed by U. S. Department of Agriculture scien 
tists at the Eastern Regional Research Laboratory, near 
Philadelphia 

Fruit processors are already using a similar method de 
vised by the Laboratory for recovering the flavor essence 
of apple juice. Now for the first time they have a means 
of producing grape essence containing all the volatile 
flavors of fresh grape juice. It can be used to make fuller 
flavored frozen grape-juice concentrate or to heighten the 
tase qui f such products as grape jellies and ps 


Vanilla Beans .. . large supplies of all types and serves 


To demonstrate the quality of € essence, researchers 


A 


: oral 
grades are kept in stock for I 
it the Bureat f Agricultural and Industrial Chemistry's 
elphia laboratory have uscd 1 tO prepare a new 
t I 
entrate With led water this concen 


on the most exacting specifications look to D&O for Se eats rrape juice that is practically indistinguishabl 


i 
resh product d is comparable to commercial 
t t 


immediate delivery. Manufacturers who insist Phil. 


Quality Vanilla Beans and Vanilla products 
1 rape JUICE 
The process for making both grape essence and the full 


DODGE & OLCOTT INC flaxored concentrate is an adaptation of the method first 
I ° bd 1e% vd at the Laborator in i4 to produce apple 

180 Varick Street * New York 14, N. Y i SSENCE { ncentrat h tec hniqt es used are 
potentially | 
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VANILLA 
Pierre E, Dammann as kK 4 N ty 71 Murray Street, 
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Packagin 


Chase & Sanborn’s “pressure pac 


which may revo 
lutioniz is claimed for Chase & 
Sanborn’s new ‘“‘pressure pack d” can, now reaching selected Z } t 
‘ < as Be . r - == = he new ‘pressure 
ireas, including the New York market = = packed" Chase & 
For the de the unique can provide S an unusual s: . : Sanborn Coffee 
i > 
Brands Incorporated, manu j Tan, The lid has 
: ae ale ‘ : a raised, dome-like 
facturers of Chase & Sanborn, will back with a heavy sched top, can be re 
of local news sealed. 


boosting feature which Standarc 


paper and radio advertising and promotion 


p! 


na 


pressut The can is then 








eps the coffee fresher, it was explained 


Usual vacuum packing methods require a cooling-off 


j 


1 
sd 


from the oven to the can, with loss of flavor while the 


ottec al be packed, company spokesmen declared 


: oi satisfying flavor protection’ since coffee was dis 
while in packed” can, the oven-fresh flavor ~e 


has been 


e ne can has another unique feature which will ap 
} € D e packed i 
The new dome-like “pressure packed” can, which now to housewives, it was pointed out Unlike the familiar 
L _ > diace h S h y it } 
being introduced by Chase & Sanborn throughout the m pack, in which the coffee is likely to spill over when 


Northeastern area of the nation, is believed by the firm to d, the “pressure packed” Chase & Sanborn container, 


in advance from customary “vacuum-packed its raised, dome-like top, can be opened without danger 
mp \ ' 1 loos eb S 
vacuum pack was from loose coffee bean the c being spilled. And the cover of the can has 
! ! 
I] 


{r no only be able to smell 


inkers w which allows the user to replace the cover and 
roma as soon as they open the can, they Il reseal the can after it has been opened 

it, it was explained. When the ¢ i pened Dealers who remember what the invention of vacuum 
there pronounced hiss as the pressure escapes pa king for coffee sales will find that the 
The difference in taste found in the “pressure-packed packed” Chase & Sanborn will do just 
Chase & Sanbort flee, according to Standard Brands, I: 


pr ssufe 
much in boosting 


tore volume and winning new customers, Standard Brands 
orporated, has led many coffee-lovers to describe the can as — declares 


“Pressure packing” of coffee in prewar years used 80% nitrogen 


Standard Brands’ “‘pressure packaging’ of coffee is a vacuum and pressure. The machine, running 
ombination of vacuumizing and the injection of inert minute, provided eight seconds vacuum, four 


gas, it was reported earlier this year by Modern Packaging seconds 


pressure, 11 seconds vacuum and finally four 
The magazine added that the method has been in use ex seconds pressure. More time was necessary on second 
entally for some 15 years at ready has been ycle than on the first, since the first cycle started at at 
{1 by some of the smalier packers, but as yet 


as is known, none of t { brands has con itmospheric pressure 


mospheric pressure while on the second cycle there was 
nl 
| 


plus four-and-a-half pound gauge 


to it fully 
*ressure-Pack Coffee’ was announced in April n t Te process, all coffee was 
DY Jay I Tone. president of Tone Bros.. Des if a | halt 


es, Iowa. The Spi (now COFFE! 


AND TEA INDUSTRIES) reported then that Mr. Ton 


of roasting There it Was ex 

little time for ‘de-gassing’ to take 
$s €X place. Hence afte } ins have stood three or four days 
nts with pressure ¢ lated k everal pounds rauge essure have been built 


Naturally this varies with the 


reness of the grind 
ee of roasting and the type f green coffee used 
ves off more vga han y roast A 


itfee is more yellow 


rther } } ¢ s ground the 


ture IS broken down in } more rapid 


DECEMBER, 1950 





the SEALTITE 
SYNCHROMATIC 


Produces a BETTER PACKAGE 
from a Standard Paper 
Bag at Big Savings 





Write for Complete Information 


LONSOLIDATED 
FPALKALING MALHINERY LORP 


BUFFALO /F N.Y. 


PACKING AND FILLING MACHINES 


for BAGS « CANS « BOXES 


POWDERED AND GRANULATED PRODUCTS 


(Left) This G-9% single unit 
machine fills by auger 
feeding. the product into 
the container—packing with 
@ desired amount of pres- 
sure from the bottom to 
the top. This machine can 
also be used for filling 

This G-4 single unit paste products 

gross weight scale fills by 

auger feeding the product 

into the container until de 

sired weight is obtained. One 

operator production 4 

to 10 per minute 

DHG-88 DUPLEX PACKER AND WEIGHER 

The Duplex Packer and Weigher is very flexible 

Handles from ‘/) o2. to |5 Ibs begs 

cartons, cans of canisters 8 to 15 per minute with 

ne operator (including checkweighing) Has auto- 

matic transfer from No. | to No. 2 station and auto 


(Above) 


(Right) 
and accurate 


Packaging 


matic take-away conveyor. 
Machinery Machinery 
Subsidiary of Food Machinery and Chemical Corporation 


Ine STOKE MITH © 
DEPT Ss FRANKFORD, PHILADELPHIA . 
Exclusive West Coast Distributor 


Paper Box 
FILLING @ PACKAGING @© WRAPPING MACHINES 
Anderson-Barngrover Division of FMC, San Jose 5, California 


A three-step, two-piece display unit designed and made for 
D. L. Slade Co., Boston, by the Natick, Mass., division of Robert 
Gair Co., New York City. 


A three-step, two-piece display unit to promote the sale 
of spices has been designed and made for the D. L Slade 
Co., Boston, by the Natick, Mass., division of the Robert 
Gair Co., Inc., New York City, manufacturers of folding 
cartons, paperboard and shipping containers 

The display is made of Tufboard, a new extra strong 
and rigid folding paperboard developed by Gair. Tut 
board is used because of its perfectly smooth printing 
surface and its features of strength and rigidity, which 
Yet it is light 
The design 


make it capable of supporting weight 
enough in caliper to be folded with ease 
provides maximum unit strength when assembled, but 1s 
simple enough for quick set-up at point of usage 

This three-step design allows best display of a large 
variety of spices, over fifty boxes, in the smallest possible 
spaces. The unit measures 1744 by 1014 inches. Since 
the spice packages also vary in size, Gair’s design had to 
be such as to afford maximum display appeal from any 
angle in the store, even though the spice packages are 
not very large. Lettering and color have suthcient punch 
to offset the spice packages when the entire unit is as 
sembled. The printing is bright blue on white 

Spice cartons generally are stored on back shelves and 
are hard to see, which leaves sale up to customer's mem 
ory. Moving this merchandise from the shelves to the 
counter places the product within the customer's reach 
and is a reminder to buy, thus stimulating sales 

Robert L. Fitz, vice president of the D. L. Slade Co., 
states that his company is very pleased with the design 


and quality of this display unit 


i ae 


New Products 


Improved Code-Dater: A re-design of the Gottscho 
Cartoncoda Imprinting Machine to incorporate entirely 
new features, is announced by Adolph Gottscho, Inc., 


Hillside, N. J., Markomatic 


package code-dating and imprinting machines 


manufacturers of the line of 


First among the improvements tn the new machine, 
which automatically imprints either code-dates or supple 
mentary contents information on flat folding cartons, 
paper container caps, cards, tags, bags, etc., is an ad- 
vanced ink-control system. This system permits the ma 
chine to use fast-drying and special inks for various kinds 


of package surfaces. Consequently, the Cartoncoda can 
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deliver up to 7,200 clean, sharp, registered imprints per 
hour, even on waxed, resin-coated and other “hard-to- 
print” stocks. Another feature of the new Cartoncoda 
is its wider range of adjustability for varying width, 


length and thickness 


New Literature 

Successful Can Labeling: A new, revised edition of 
‘Successful Can Labeling,” a trouble-shooting booklet 
published by National Adhesives, is now ready for distri 
bution. The major portion of the work is devoted to a 
thorough tabulation of labeling difficulties, their causes 
and correctives. Among principal troubles listed are 
staining, rusting, slipping or crooked labeling, loose 
labeling, failure of machines to pick up labels, tearing, 
and poor adhesion, curling and wrinkling at the overlap 
Recommendations for correction are based on years of re- 
search by National's engineering staff 

Successful Can Labeling” also discusses spot and over 
lap labeling methods, both by machine and hand, for 
cylindrical, square and oval tin cans as well as glass and 
fibre containers, and touches briefly on label grain di 


rection, type and weight of stocks, et« 


The "tea partners" story 
(Continued trom page 67) 
contributes to the fund, and it is expected that next year this 
percentage will be higher 

The Tea Bureau, as agents for the International Tea 
Market Expansion Board, have undertaken to match the in 
dustry’s contribution doliar for dollar, thus assuring the trade 
that the effectiveness of their own contribution will be 
doubled. 

Our main expenditure at present ts in national magazine 
advertising and newspapers. The present type of advertis 
ing will continue until April, 1951, and tentative plans have 
been made to extend this to December, 1951. 

I am not a member of the Tea Council, although I have 
attended their meetings as a guest, and therefore I cannot 
give you the detailed program for the second year of our 
operations, but I can say that our advertising agents have 
done a grand job so far, and the opinion seems to be that 
we should continue along the same general lines for next 
year. The trade does feel that it is only by continuous and 
constant repetition of our theme song that we can bring our 
message to the consumer and gain new tea drinkers, as well 
as convert the occasional user of tea to enjoy it much more 


frequently than at present. 


After April 1951 


I may be speaking out of turn, but I am sure that the 
necessary support will be forthcoming, for the continuation 
of our endeavor after April 1951 

Personally, I hope that the funds will be sufhcient to en 
able us to take a greater interest in the big national food, 
restaurants, and hotel conventions, as well as developing 
some method of practical demonstrations in correct tea brew 
ing, both for the general public and also in dietician and 
cooking schools. Several plans are under consideration but 
many of them are expensive and slow to bring results 

Our funds are small compared with the amounts spent by 
competing beverages, but we hope that the results will justify 
increased expenditure in the years to come, and_ that 

Partners in Tea” will help to absorb any possible world 


surplus which may exist in the foreseeable future 
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CLOSURE 
FOR SMALL 


FAST... 
NEAT... 





EASY... 
ECONOMICAL 


Note the neot, uniform stitch- 
ing of the Dubi-Tape closure. 
The two strong tapes give 
double safety, yet the bag is 
easy to open. 


Here's the way to close small paper — 


economically and efficiently. Union Special’s 

Style 60000 D machine, otoduing the exclusive 

Dubl-Tape closure, is designed to speed pack- 

aging ... cut costs... and improve appearance. 

Check these important features! 

@ FAST—Speed to match output of standard filling and 
weighing equipment. 

@ NEAT—Produces an eye-pleasing, sales-stimulating 
package with high merchandising value. 

@ EASY—Simplified operation... anyone can quickly 
become an efficient opetator of machine. 

@ ECONOMICAL— Operating cost per bag is at a mini- 
mum...uses inexpensive cotton thread and paper tape. 

@ VERSATILE—For use either as single manual-operated 
unit or as part of a completely automatic packaging 
line. Adjustable for a wide range of bag sizes, short 
or long runs. 

Write for BULLETIN No. 100 to get the full facts on 

this machine ...and how it can do a better 

closing job for you. 


Send for your COP Ay 
, | Nboke 


. 
Machine Company 
490 N. FRANKLIN STREET, CHICAGO 10, ILLINOIS 
81 
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Wm. Hosmer Bennett & Son 


Coffee Agents and Brokers 


95 Front St 
“Laticlave” 


NEW YORK, 5 








W. J. DONOHUE & CO. 


Coffee Brokers and Agents 


Cable Address 


Get your COLOMBIANS 


via 


BALZACBRO 


Shortest Route from Growers 


Balzac Bros. & Company, Inc. 





NEW YORK 


“CAFEDON"” 102 Front St. 











Geek Trading Corporation 
Mexican —Santo Domingo — Ecuador 
Guatemalan—Venuezuelan 

Cuban— Africa 


Coffees NEW YORK 


59 PEARL STREET 











REAMER. TURNER & CO. 
COFFEE 
Brokers and Import Agents 


“REATURN™ NEW YORK 


104 FRONT ST 
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A. J. O'LOUGHLIN 


99 FRONT STREET NEW YORK 5 
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W. H. LEE COMPANY 
COFFEE 


COMMISSION 
NEW YORK 


MEMBERS NEW YORK COFFEE & SUGAR EXCHANGE, INC 


BROKERAGE 


Cable Address 


“WILEECOM" 91 FRONT ST. 




















GEORGE P. BOTT & CO. 


COFFEE BROKERS AND AGENTS 
79 Wall St., New York © Tel. WHitehall 4-8442 


Agents for 


SOC. RIO PRETO DE CAFE, LTDA. 
SANTOS — PARANAGUA 


| 


PINHO, GUIMARAES S A, Com. - Exp. 
SANTOS 


J. A. Medina Company 
New York 


Specializing in 
MEXICAN -CENTRAL AMERICAN 
COFFEES 


Established 1880 








CAMBRON WEROTTE & Co., INC. 


80 Wall Street New York 5, N. Y 
Phone. WH 4-4062 Cables: CAFRUKI 


KIVUS & OCIRUS 
from Belgian Congo 
STE. DES CAFES DU RUANDA URUNDI ET DU KIVU 
COSTERMANSVILLE, BELGIAN CONGO 


A. L RANSOHOFF Co., INC. 
Coffee 


NEW YORK 
Cable 108 Front Street 


p Address 
RANWILLIG 





J.E. Carret & Co., Inc. 
IMPORTERS COFFEE JOBBERS 


90 Front Street New York 35 


CHARLES F. SLOVER & €o., INC. 


Coffee 


NEW YORK 


TEL: WHITEHALL 4-8182 109 FRONT STREET 





George W. Lawrence & Co., Inc. 


106 FRONT STREET NEW YORK CITY 
COFFEE 
COMMISSION 
MERCHANTS 


Special Attention to Requirements 
for Direct Importations. 











WESSEL, DUVAL & CO.,Inc. 
Established 1825 


saab 
EXPORT eS IMPORT 


~ ay hd ~ 
Coffee and Cocoa 
CABLE ADDRESS 
HEMENWAY, NEW YORK 
67 BROAD STREET, NEW YORK 4,N.-Y. 
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for Hard & Rand 


y) re | years as representative 

° ° @® 8 Cecil Hudnall, top coffee man tor 
. ee Samplings Standard Brands in New York, was in 
San Francisco recently and gave a 
luncheon to a few of his old friends. He 
was at one time local coffee buyer for 
By MARK HALL heavy buying at any one time is bound his firm. Among those present were 
Coffee importers and roasters report to be followed by a period of dullness John J. Roddy, Carlton E. Corey, Walter 
dullness According to one green man ® & Richard F. Wear and Eugene T Granicher, Eugene T. Heathcote, Lloyd 

the roasters loaded up in July, August Heathcote of the S. F. Pellas Co., spent Thomas and others 
and September and are now buying only three weeks of November traveling all ® 8 Among those who attended the Na- 
from hand to mouth Before there is through the middle west and east, in- tional Coffee Association Convention 
cluding New Orleans; calling on the from San Francisco were Weldon H 
Heathcote said he found business Emigh of Weldon H. Emigh Co., Inc.; 
J. Beardsley and J. B. Johnson, Jr. and 
Mrs. Johnson of Otis McAllister & Co. ; 
they stopped over at New Orleans; Jack 
Hornung of Naumann, Gepp of Califor- 
Nabob nia; Peter Folger and James De Armond 
of J. A. Folger & Co.; Wm. B. Lynch 
of W. R. Grace & Co.; Eugene Hoelter 
consuming habits of the public will be ation of Canada of Hills Bros Coffee, Inc.; Robert Quin- 
level @ @ Charles Galbraith of the Dixon Im lan of B. C. Ireland, Inc.; John J. Roddy 
of the market in the near future, seems porting Co., Vancouver, B. C., visited and E. A. Johnson of E. A. Johnson & 
San Francisco last month Co.; George Theirbach of Jones, Their- 
Castleman of Weldon H bach & Co ’ Olin Howell of Ziel & Co > 
\. C. Glover of Manning’s Inc.; Harry 
1). Maxwell of Hard & Rand; Edward 
Bransten and George Bardet of M.J.B 
Y Eugene T. Heathcote of S. F 
and Paul Ortega of Ortega & 


much buying the roasters will wait until 
the market shows a little strength At trade 
this level of the market there could be quiet, that there was a lack of confidence 
in the high prices generally, and it was 


no great upward movement, and there- 
believed that consumption was off from 


* no one is taking a very long posi 
tion Also, because of the balance be ten to twenty percent 
tween supply and demand a break in the @ @ Trevor Arkell, manager of 
market is not expected, and any declines Foods, Vancouver, has been elected 
will be resisted. That crop news and president of the Tea and Coffee Associ- 


the major factors controlling the 


to be the general opinion 

As to tea, there is the same period of se] | 
dullness. Consumption is thought to be Emigh Co., Inc., recently returned from 
good but the packers are not buying in a trip to’ Brazil and Central America, 
any quantity, and that is not helping the where he visited many coffee producers 
importer. It was said by one importer and exporters, who reported that they 
that the packers had bought heavily in were confident the market would come 


anticipation of increased consumption fol back and there were indications that the Emigh, Inc 


lowing tea promotion advertising and trend was up # @ Earl B. Ackerman, president of 
that they are now in good supply. While @ @ Fred W. Ruhland, associated with Otis, McAllister & Co. visited the local 
a slump is expected at this time of the Ed. Howatt of C. G. Cambron left dur office of his company during November 
year, it seems to have started a littl ing November on a trip to Brazil and @ 8 The Western States Tea Associa- 
ahead of time. * tea men have aver Central America. He will be on familiar tion held its annual Christmas party De 


wed well fe vear however, but ground in Brazil where he spent twelve cember 19 Sob Manning was chairman 


E. A. JOHNSON & CO. ZIEL & CO., INC. 


Established 1849 
IMPORTERS & EXPORTERS 
BRAZILS © COLOMBIANS + CENTRAL AMERICANS Quality Coffees—Venezuelas & Central Americas 


166 California Street 149 California Street 
a : San Francisco I1, Calif. 
San Francisco I1, Calif. Cable Address: "ZIELCO" 
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WELDON H. EMIGH CO., INC. The Progressive Port of 
SANTOS — MILDS SAN FRANCISCO 


150 California St., San Francisco 11 Owned and Operated by 
THE STATE OF CALIFORNIA 


As a Public Utility for Shippers 








THE G. S. HALY CO. 
Major Harbor Facilities include: Foreign Trade Zone 


383 Brannan St. San Francisco, Calif. No. 3 (permits exhibiting, manufacturing, etc., stock- 

TEAS piling of mdse. including non-dutiable and quota-re- 

4 stricted). Also shipside bulk grain elevator, refrigera- 

Import Agents — Brokers tion and bulk copra terminals; 42 deepwater piers; 67 

miles State Belt R.R. serving piers, and warehouses and 
industries adjacent to the waterfront. 


Learning the technique of coffee roasting is Re. TARIFFS: Write Traffic Dept. 
easy with a copy of The Coffee Man's Manual 
$2 50 BOARD OF STATE HARBOR COMMISSIONERS 
° FOR SAN FRANCISCO HARBOR 
Write to THE Spice Mitt Book DEPARTMENT 
106 Water Street New York 5, New York 








Ferry Building, San Francisco 6, Calif. 
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ber Hills, Jr. also acted as chairman of cents list. Retail shelf prices on vacu 


of the day, and to do the work on his 
um coffee are around the 83 cents 


committee were J]. B. Mahoney, Jr., the entertainment committee 
Werner Lewald and Eddie Harder. Mil @@ Harry LD. Maxwell was accom level, with bag about 74 cents. In 
ler Riddle was master of ceremonies and panied by his wife to New York on his stitutional and restaurant prices de 
kept things moving in high. John Sieg trip to Boco Ratan. She will remain clined 2 to 4 cents, with another de 
fried was a natural for Santa Claus. Ed there during the convention and_ later cline in the offing 

Spillane as president maintained the dig- meet him in New York. Also Mrs. Wel @ @ Charles G. Lindsay, manager of 
nity of the event. No one went away don H. Emigh and her daughter will ac- the Pan-American Coffee Bureau, was 
company Weldon as far as New York host to the Southern California group 


without a present nor without plenty to ! 
and join him after the convention of the Pacific Coast Coffee Association 


eat and drink. It was held at Gino's, 
an old haunt of the Association The luncheon and meeting was held 


Naumann of Naumann, Southern California at the Chapman Park Hotel, and Mr 


ee. FE. Basil 
gave an interesting outline 


Gepp & Co., Inc., visited the offices of By ANDREW S. MOSELEY Lindsay 
: of the promotional activities in the 
as Naumann, Gepp of California, last @ @ Basil Naumann, of Naumann, 3ureau Firms represented included 
November. Mr. Naumann had been sta Gepp, & Co., Inc., Uew York City, Farmer Bros.; Major Products; E. B 
tioned in Brazil for the last eighteen spent a short time in Los Angeles visit Ackerman & Co.; Nauman, Gepp; 
months, but from now on will be located ing the trade with John Mack. Mr James Duff; Ed Apffel & Co.; W. J 
in New York Naumann was for some 18 months in Morton; H. W. Kunz; Otis, McAllister 
a 8 Wm. B. Rowe recently left the J Brazil and previously for a short time & Co.; Jewel Tea; Lingle Brothers; 
Aron & Co. and is now with the Bunge in Bogota, Colombia. Mr. Naumann Haas-Baruch & Co.; Ben Hur Pro 
opened offices in San was accompanied by his wife, Mavis, ducts; Herbert Knecht and J. B. Ruth 
Francisco a native of Brazil, whom he met dur & Co ‘ 
@ @ Among those who attended the k ing his Brazilian stay ee WwW. H. (Bill) Kunz, of the firm 
f the @ @ Warren Emmerling, of Ben Hur bearing his name, has recently taken 
Inc., has also returned from over the Mission Coffee Co., a roasting 


their company in San Francisco, known 


Corp. which has 


meeting of the executive committee « 
Pacific Coast Coffee Association was Products, 
Charles Berhe of the company bearing a short trip to Brazil, and gave some firm. All his friends wish Bill lots of 
his name, Seattle K. D. Emmrich of interesting comments on his version ot success in this new venture 

Tucker Emmrich Coffee Co., Portland, conditions as they exist in Brazil today @ @ Earl Ackerman, of the Otis Me 
was also here for the same purpose ® @ Irving Manning, formerly of Allister Coffee Corp., visited Los An 
se Wm. J. J. McCormick is one of the Safeway Stores, was recently appointed geles for several days on the way to 
to the staff of Jack coffee buyer for Smart & Final, Ltd, San Diego to participate in a bridge 
@e The latter part of October and tournament Farl still is a strong 
of bridge enthusiast and one of the out 


recent acquisitions 
Hornung of Naumann, Gepp of Calitor- 
nia McCormick was formerly with early November saw a succession 
Otis McAllister & Co. His father has roaster declines in vacuum-packed cof standing experts in the country. After 
opened an office under the name of Nau fees, with the lists dropping from 6 spending four months in Brazil, Earl 
mann, Gepp & McCormick Co., Ltd., in to 7 cents. As of the middle of No is returning to New York City and 
San Jose, Costa Rica 
@ @ Last month, Joseph Bransten o list of 80 to 81 cents, with bag coffees dent of the Otis McAllister Coffee 


M.J.B. Co. called a meeting of the mer off about 2 t at around 


vember, vacuum coffee is selling at a takes up the reins again there as presi 


69 Corp 


chandising committee of the western 

branch of the United States Tea Associa 

tion which included Miller M. Riddle of 

Thomas J. Lipton, Inc.; Bob Frazer, of Se 
Standard Brands; FE. Ramsey of Geo 

W. Caswell Co.; John Miller, Jr. of 


Schilling & Co.; Lawrence Giles of 


M.J.B. Co. and Ed Spillane of Haly & 
Co. the latter included as president of the f TAS) ‘I 
Western States Tea Association Also ; are 
from New York was Jim Booth, out here 


especially to attend the meeting. Plans when Seas oned 


liscussed for the hot and iced tea 


grams for 1951. Special effort was 7. 
; corollate the needs of the west by RI 23S CHE 


st with the general plan, and fit the 
program to the difference in climate and 

those parts of the coast where To be flavor-wise is to economize. Those who know flavors 
be F and how to use them can perform miracles of fine flavoring at 
minimum cost simply by using the right combination of in- 
the henares adeattiannn ok. tie. Catan ies gredients. You don't have to be a flavor expert, however, to 
mi elas e Sgt re achieve such results. If you want to produce better flavored 
sociation will tie in) with iced tea relishes and condiments more economically, let F.B. ‘‘Con- 
trolled’' Seasoning come to your assistance. This unfailing 
technique is the result of over 75 years of food flavoring ex- 

perience. Write us for details. 


tea campaign would 
effective It was also announced that 


campaigns 

@ @ \lembers the National Coffee 
m in Chicago gave a dinner to 

James DeArmond of J. A. Folger & (¢ 

and president of the National Association 


November 24, when he was on his 
to the convention 
@ 8 The San Francisco Coffee Club held q 


annual Christmas party at the 


t ’ y, i 
ywmmia Golf Club last December 15. T . a rd 
usual golf, dinner and cnnadel n made x Arothets, Ine. 


the evening a gala one. Retir | - 
dent Ed. Pattinson presided . | PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, WN. Y. 
attinson presi 1 
ver o as L Cavass a 
e4 ung wa Le iva , ’ BRANCH OFFICES and *STOCKS: Atlania, Ga Boston, Mass., *Chicago, tl, Cin- 


man of th 
bers of his committee were \ \ cinnati, O., Cleveland, O.,*Los Angeles. Calif., Philadelphia, Pa., San Francisco, Calif, 
, \ 


and mem 
bert Hil 
McKay, and Jaime Dominguez . a 


s, 3 Cedric *St. Lonis, Mo Toronto, Canada and * Mexico, D. F FACTORY: Clifton, N. j. 
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there was, at first, a reduction in the 
17] discount to five per cent. But so far that 
ew Lr eans oles has not affected coffee prices 


® 8 David W. Wallace, of Montreal, 
vice president in charge of sales in 
Canada for Standard Brands, Ltd., and 
By W. McKENNON f coffee are shown free of charge G. Morrisette, also of Montreal, secretary 
several times a week. M. Gomez, wh« and treasurer of the company, spent a 


® @ Fred Hays and Otto Sorenson few davs, in October, at the company’s 


h Coffee Co., St. Paul, Minne 
spent a week in New Orleans 


' in charge of the exhibit, points out . : i 
that the motion picture all countries offices on West Fourth Avenue . This 
: producing coffee are shown. The ex- trip was largely routine. | With George 
this montl making their he adquarte rs E. Me¢ omb, the company s district man- 
at the H C. Bendiks offices here 
eed. T. Gernon, of Ruffner, M¢ 
Dowell and Burch, Inc., New Orleans, 


has just returned to the office after 


hibit is extremely interesting and quite Vv M 
| age or > ancouver district, Mr 
educational, and the public is taking ager for ry - 5) iver 1 old 
r : > al or sette visite ok 

idvantage of the opportunity to be Wallace am r. Morrisette ~ 
friends in the trade. They are specially 
interest n Chase & Sanborn Coffee 

duction of its favorite beverage interested in ASE & anb 

conducting business : firm out 8 8 George Jones, 56, a company sales 


come better acquainted with the pro 


ol town supervisor in the Vancouver district for 


@ @ Henry A. Kattan and Ins family Vancouver Chase & Sanborn and associated products, 
returned to their home San By R. J. FRITH passed away recently. He had been wit! 


Sula, Honduras, after a_ visit the company for 38 years. He was highly 
brother, David A. Kattan, of eel W Gilchrist, one of the senior regarded and will be missed 

While in the states, the directors of Harrisons & Crosfield, Ltd 8 8 Coffee men in Vancouver who urge 

Kattans, accompanied by Mr London, and H. J. Williams, of Montreal for lower duties and excise taxes on 

David Kattan, visited New president of Harrisons & “Cronk id « coffees are encouraged a little, at least 

visited Mexico and Canada d.. were recently visiting the by the lowered cost of American 

r, on their way home pans ancouver offices and other money. Some of them say they would 

Roussel, of W. D. Roussel busin i s. They had little to sav like to see an easing on the rules and 

Inc. attended the Southern ublication, being here on a routine regulations and customs charges tor cot 


foasters Association meeting . They spent some time with ¢ 4 fee. The dutv on Colombian coffee, one 

\tlanta | wre, Atlanta, re M. Cooke. manager the company’s of the “favored nations’, is two cents 
: ‘ ts ies 

Vancouver offices 1, the computing sale 


® @ World Brands, Ltd., established by this applies to the 


1 by : 
Naumann, ¢ asi the Lever Brothers Co., as sales and dis duty a first cost. Canada 

‘eg. Anse ani ry offe luty as ell 

nn, Gepp, : trib: divisi for Lipton’s Tea and not apply coffee du as. swell 

Sant was isi I } compan oducts, steps out of the to freight, but does include cost of 


bert Hanemann Vancouver is concerned ag buying commissions, and mucl 


j : have shane: arusat 
Oud Eeves rothers ffee importers believe there must 


inste ne @€asing im t om charges, if 
4 ) prices are t 
for some ti was sales Is now no 
ome time eseey R Alberta an Resch Ce couver, where good coffees sell for $1.03, 
P. Steel as joint super $1.05 at 
_ Alberta blends < gh as $1.20 


ues supervisor of ‘5 
Steel is now Britist 8 ® Georg I McComb, British 
t 7 | 


supervisor. J. E. Stever olumbia manager of Standard Brands 


$1.10 a pound, with = special 


World Brands. since it L.td., was complimented with a dinner 
uver, continues as man I he Palliser Hotel, Calgary, t 
Brothers sales divisiot admission to the Westert 
president of the Dick hapter, Quater Century Club, Star 


ds Mr. MeComb w 
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Chicago 
By JOE ESLER 


St. Louis 
By LEE H. NOLTE 
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THOS. M. HAWKEN COMPANY 
BROKERS 


Coffee Tea 


707 Clark Avenue St. Louis 2, Mo. 
Cable Address: MILCO, ST. LUUIS 
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CATALOGS FREE 


1 Cup to 150 Gals. 
TRICOLATOR CO., inc. NEW YORK I. NY. 
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BETTER COFFEE 
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Write for a sample 
package of 
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WALTER R. HANSEN 
P.O. Box 91, Elgin, Illinois 
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TRICOLATOR CO. ine. NEW YORK ILNY. 
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= 
1912 


AMAZING VALUES 


For Immediate Delivery 


Burt Automatic Wraparound Labeler. 
Pony M, ML and MX Labelers. 


Triangle, G2C, G2S, A2C, N2CA & 
A6CA Electri-Pak Fillers 


World and Ermold Rotary and Straight- 


away Automatic Labelers 
S. & S. GI, G4 and HG88 Auger Fillers 
Whiz Packer Volumetric Filler. 


Filler |, 2, 4 and 8 Head Stainless Steel 
Piston Fillers 


Pneumatic high-speed Carton Filler 
Amsco & Doughboy Rotary Sealers 


Package Machy. FA, FAQ, FA2Q, Scan- 
dia SSU! & SFC Auto. Wrappers 


Triangle SHA Filler and Carton Sealer 


Day & Robinson Dry Powder Mixers and 
Sifters, from 100 up to 3500 Ibs. caps. 


Robinson Two-High Roller Mills. 

Jabez Burns No. 25 Granulator, 4000 ibs 
per hourly capacity 

Jabez Burns coal or oil-fired Roaster. 

Jabez Burns No. 35 Coffee Roaster 


Burns half-bag #7 Roaster, Cooler and 
Stoner 


Huhn Steam and Gas Fired Dryers. 
This Is Only A Partial List 
OVER 5000 MACHINES IN STOCK 
ACT NOW FOR CHOICEST BUYS 


Tell Us Your Requirements 
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SLASON'S GREETINGS 


vray ’ 


To all our friends in the Coffee Trade, both in 


the United States and in the producing countries. 


With 1951 approaching we send our best wishes 
for continued success in business together with our 


warmest hopes for personal health and happiness. 


Merry Christmas 
ai a 


Hiagyy New Year 


OTIS McALLISTER 


Since 1BH2 




















J. ARON & COMPANY. INC. 


GREEN COFFEES FROM ALL OVER THE WORLD 


NEW YORK NEW ORLEANS CHICAGO 


RIO de JANEIRO ¢ LONDON ¢ PARANAGUA 








